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EXTENDED ABSTRACT

Introduction: In recent decades, intensified market competition and the rise of socially aware consumers
have heightened the strategic importance of corporate social responsibility (CSR) in attracting and
retaining customers. Service-oriented industries, particularly insurance, rely heavily on long-term
customer relationships. Within this context, understanding the mechanisms that enhance customer loyalty
to insurance brands is crucial. This study investigates the causal relationship between consumers’
perceived CSR and brand loyalty, with a focus on the mediating roles of brand credibility and brand
identity. The research is positioned in the context of Asia Insurance Company in Tabriz, Iran, a competitive
service provider facing the challenge of customer retention. Drawing on social exchange theory and
signaling theory, the study argues that perceived CSR initiatives enhance consumers’ trust, identification,
and emotional attachment, which in turn strengthen loyalty. While CSR has been extensively studied in
developed markets, evidence from emerging economies and the insurance industry remains limited. Thus,
this study contributes to bridging the gap in the literature by offering empirical findings from Iran’s
insurance sector.

Methodology: This research is applied in purpose and descriptive—correlational with a causal design. The
statistical population consisted of all Asia Insurance customers in Tabriz during 2023-2024. Using
Cochran’s formula, a sample size of 384 was determined. A total of 500 questionnaires were distributed,
403 were returned, and 384 were deemed valid, yielding an 80% response rate. The study employed a
standardized questionnaire measuring four constructs: perceived CSR (economic, ethical, and
environmental dimensions), brand credibility, brand identity, and brand loyalty. Reliability was confirmed
using Cronbach’s alpha coefficients ranging from 0.73 to 0.86, while convergent and discriminant validity
were established through confirmatory factor analysis (CFA). Data were analyzed using SPSS and AMOS
software with structural equation modeling (SEM). Normality, linearity, and multicollinearity assumptions
were tested and satisfied. Model fit was evaluated through indices such as RMSEA = 0.059, CFI = 0.928,
GFI =0.902, and y*df = 2.128, all indicating an acceptable model. Bootstrap analysis was applied to test
mediation effects.

Discussion and Results: The study underscores the strategic role of CSR in fostering sustainable customer
loyalty in the insurance sector. First, CSR directly enhances loyalty by aligning company actions with
consumer values. In industries like insurance, where trust and long-term commitment are pivotal, CSR
serves as a differentiator in competitive markets. Second, CSR strengthens brand credibility. When
customers perceive a company as socially responsible, they view it as more trustworthy and reliable, which
reduces uncertainty and enhances confidence in service quality. Third, CSR reinforces brand identity by
enabling consumers to connect emotionally with the brand’s values and personality, fostering stronger
psychological bonds.

From a managerial perspective, insurance companies should design CSR initiatives not only as
philanthropic gestures but as strategic tools integrated into brand management. Transparent
communication of CSR activities, customer engagement in social projects, and alignment with community
needs are recommended to enhance both credibility and identity. Practically, Asia Insurance could host
educational workshops, develop CSR-based loyalty programs, and publish annual CSR reports to reinforce
positive perceptions. Moreover, digital storytelling and collaboration with NGOs may amplify the impact
of CSR on brand image. This research contributes to the branding and CSR literature by providing
empirical evidence from a developing country context. It demonstrates how CSR can act as a catalyst for
loyalty through mediating constructs, validating the application of social exchange and signaling theories
in insurance services. Future research could explore cross-industry comparisons, longitudinal designs to
track CSR impact over time, or cross-cultural studies to examine variations in consumer responses.
Limitations include the geographic focus on a single city and reliance on self-reported data, which may
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restrict generalizability. The results demonstrated that perceived CSR significantly and positively
influences brand loyalty (p = 0.73, t = 13.851). Furthermore, perceived CSR exerts significant effects on
both brand credibility (f = 0.64, t = 10.903) and brand identity (f = 0.60, t = 10.125). Both mediators—
brand credibility (B = 0.79, t = 13.336) and brand identity (B = 0.77, t = 12.571)—were shown to
significantly impact brand loyalty. Indirect path analyses confirmed the mediating role of brand credibility
(B = 0.351, p < 0.05) and brand identity (B = 0.315, p < 0.05). When both mediators were considered
simultaneously, the overall indirect effect of perceived CSR on brand loyalty was B = 0.449 (p < 0.05),
confirming the joint mediating effect. These findings provide robust support for the conceptual model,
highlighting CSR’s direct and indirect pathways to loyalty.

Conclusion: CSR is not only a moral obligation but a strategic asset that enhances both credibility and
identity, ultimately securing customer loyalty. For insurance companies in emerging economies,
embedding CSR into brand strategy is essential to achieving sustainable competitive advantage and long-
term success.

Keywords: Perceived CSR, Brand Loyalty, Brand Credibility, Brand Identity



VEFO-YASY 1 Seo Ul YE¥O- YASX : ols (lld VAR b VA tdomin VF+F Y 0)loss VY 090

0 S350 4 e SloiglS

ool Homepage: https://bar.yazd.ac.ir/?lang=fa

d  10.22034/jbar.2026.23676.4599  swidgy AJlie

dow N Cagh g lie] (A b i a1 518y 2 ol yide S1p3) e loin] Clgiune 3l

2OVl 583 <S58 8RR e yae g 9LaBl 8uSmily s yaae 098 HLedils Faddl casa y sas
Olon) O e oINS e saae 5 3lealll suSiily e suae 85 S HLolicl (S99 | yracs
Ol 505 s oS (o paie 5 oliadsl suSmils (o jaie ad ) s IS GA gol (2l e e e

.b&i&‘duu‘)m\j‘)m\gjé‘L;JJJqkuﬁmﬁgﬁqﬁﬁiuﬁb“b‘ﬁJquﬁéﬂﬁ

ERVCES e OleWb!
Ohide Olae o s Cogn 5 W sldel il (B G388 GBS 5o b i 4 ol VEF1PIYS el o)l
(Wasy sbis 5 s sl wdua Gl ol cdallas ) ses aad e o bl dan oS VEE/ A0 1 S5 b
Ghos 5 blaal oyl SiSlaa 3 ssliiad b e Jo oS, b (Siies — dun s VEENYIVE 1l g

Lasals 555108 HIol ad uad S8 YAY slaxd & €pa ana ol Bulad (5,840 5
50 S0l elaial ol fns slasl € 55 sadianls SLL 5 olos b alasbiod gl 5
L;';;'MJJJA‘J.AS)::L.:Lg)‘JUJJAS):sg:eJ.&‘Al)g)L.ﬂnh(gkfa-o%‘}‘éMl‘L;.JL-.AIQ‘) S glaojls
aYobs goladae Gisy s AMOS 4 SPSS slaslala s o) Lasals alas (gl ols 513 . .

Muﬁbm%ﬁu‘cxuﬁ\’)J‘@ak\AJ&OﬁJ‘%MGJM‘(SEM)G‘)LALM

adie 530 @SS ems L 53 508 S0l jelainl cul g <€ alo GLS ShasSs sl watSl,l

s cusd 5 s oldel 5 golliae Helds Huate (pl ol s 4 ol bs golabase W o oy

@JJ)&&J‘JQ@E@&MEGL&HJ@MJL;A‘)“);‘);.\GC.\AS“)—C\‘):\ 5 .

5 02 Shhul eldial ol fwe (s LLS,I 5o (55350 adlee G i 5s Susa 5 S sl SR

ool 5 Ladins e elaial el e oo alie 4 .S o Wl sy 0 g4l

s s oo sE 5 L ldel S i Shyol s, Gk 3 4Ll SIS g ik Jguans bkiuans 95 ]
Wodiee ol S Cpl i bl (S ga a-rezaeian@sbu.ac.ir

By 6 )bly 5 byzie (STl Lelenl cdgtune 136 (VF ) lgn ¢ )S)S jasde ¢ Je cdon] plas o (6052 fhaus padl ousy o () 4 L]



VP Ol FY ojladn S 550 Cu e sla i olS WY

doudo .\

OB S (sl age ol s sl w a5 5 ol 8L (153l (L e i sl Sl eulB) saal sladle oo
($le Ol sishie 5,10lh 5 anl Lol s (VF+ ¥ (5lSan 5 50l 5 smb aila) 33 e AL Ll LBl slaca e
case 4 uadige s Lol wid 5 daalye slads slaas Glliy GLsiie Gl b S cl Gl Slesd glacsS
03 4S8 ol 585 (ool (VFH Y (OISen 5 (gl 5o (i) 08 e =S5 0T (sl LIOL Lo R pgew Bl
(Y2 YY GSea o plasls) el Sl sladinT i 51 (s g sas e Glas X wip L S L aa s b a8 olod Jub
55 o) OV (YY0 (Gl,San 7 sl g) ol @S od 4 cad sal gl Lt € ol gugal Wi @ ol
Al s 5l Hlliy soide Ul Guii o s Gl (LAl & 5 ciiw culs;) () 5o B sl 4 cual se Lol 5o
Oty 1S o Ll L S wlea8l 5o (galS 38 losd (idss (g5 55e) (5139 Lo ol 80l S 31 il O e Lol 5 age
G sz Ol Gl g 2iboo g T olosd (130 4 Lo g e dilannn 55 s, 588 Lo allAl il 53 7V0 5l (s S &) 5o
0548 53 suballl ud ) g B Ho (Slead lacais G Sage Ol (S dan s 0 Gl ool GRlE s o
JLis 4 o) Sdam (pl b i 55 4 55 a5 (lad Gl GG JSis b dan slacS 5 oS5l oo olaa @
3 gdas dan Saies dlea 5l Jatia 58 505 0a e olie S LT Bl atiiea Lag] Lia 50 5a L sidie dasly o e 5 JHES
2O Oalosly aly o lad Gl sitie (0lagSS 5 B 5l (i cnas Ol Gl 6l Lok sladula 5 adb e
NPl dla 5 o) widl lside Ho ol W51 sl (olag 331wl JAS) Jlis & aglae 5ob 4 Ol e 4S
elaiat e e 535 gy 0 B asls wad Kitia g3y aalllae ol 5o oplpls (VEY (Ol 5 sabiT 5558 A
tams OLtdie Glae K9 dan s o Wi cu a9 Wi Hlbel adlie I L s 4 oI b SIS peas sul Sl
© ol s olside (Shol elaal sl e 65505 an ol 800 Gua 55 ol (el Sl ou 355w L]
ol Loea oy 5 3 a5 5 liiel (B8 L i

O 953 dadiag 9 5 S (il
Laabli) ol (polealis w53 45 ool 4 (plias Ho (Sl pie ik sud SHu geldial ool s Al Slalllas 5o
Ol 4 Ol vl (B, lad o Guile 6l s 6l a5 BB SIS Sy (S50 pelaial cud g (VYT Ola
Flaso 4 oliiel o 5 aas Ghul3 510 ol el (i5)) Wl8 oo (S5l celaial cul ds slacullad «S ol Juls
Ooan §TGusasl AF-Y wge ) deladl oo A sladiia @ eelaial olagad o lacud s 51 518 5 (IS
29 35S GELIIE Sl sl 1 15 wsd pelaial ol e slacallas B witeas (30 5o Ll Lo 5 el sl (Y- Y-
O et 4 col o spde (pelaial ol fns (Y- Y0 (,Kaa P 3 siel yuil) o€ aal j3 sl gl 1 il culgs
Obsidie 5y plislacllad «§ (SI31 55 50 diad siwe Gaob 5115 aasla pilie 5 calias g suls 518 a5 as5e )
5 9137) dias e 158 8B cad Wl e lilee glisd 4an Hu e 5 el (olali (i IS (BUS s e
selaial cul e SIS ) b yide 4S el Slhae oS b celdial cal giwe 5 goide Syu sl 5 (VP (Shasa
Bl 55 e st olKia (VFY (s 5 SaBT) anils o HE L oS 5t Bua HIDL 5 cnaise L, T 5 Gdls oS b
Obsidie «celaial cul ine slaciulin mao Gloal b oS5l o wdl Gals oS 5l gelaial cud fus 5 s S0
Sou (YN OhlSea § o1 58) WS g s8T (B3 st (5l wsA 4oa (e GG 5wl asd wen ol dle s |
eS oyl W 4 olside g bl sl T s3as plie ) ple oS yd gelaial cal fus @ s Gl sibe o glhals
Jasd Ol dmala sl 5o LS S Sle) elaial aalie ok slel Gulial 5o (VP Y OloSaa 5 55 BlS) 00 S e
S b a5u 5 LIS oo b (BIA HBE, (5B cnle iy buas 5 cblia g sua gladely 4 b glass

1Soleimani 3Khan Dapoli Sindrastuti
2Yulistyarini 4Bardos 6Tuan



VEF Ol FY ojladn SB 550 Cu e sla i 4lS WY

Eoae Ol gie 4 suiSd ymn (JilEie slaslaia ol 5 aas e (il LT 4 OBUSE uns Bl 5 Qs o S g
1 solsley LGS, o wias o cufie s culle alld Slauls LB o ool ol oLl e Gt 603K dl Hu dasls )
(VN OLlKea g a) wiag oo Glis plaeS yid fnin 4 cus

Sl ol saianlas wsdi g0 Sy Guge ShElacia go g g slael Ll (aads s ) oS shailas s Hliel
S50 03 4adl aolas Gl sl T bl 5 QU1 L i S Sliel (Gl ol i oo 1) w5 S Sl 485 Ol b
el Jsemns sla 5 cudS saiag L w s Hlie) o g oo uaad cuwl sud suly sae 5 Wy 50 8 se lead cle M)
5 od) w walsd 5ol T 4 5 wiS e liabl pulual Wi oY oo 4 S (g ofne W GBI b Glide
(VY TSaalS g 5l sS) Wil Hlal oSpaaal wlsi 5o W ldel cueal B B bl (Y4 Y 1SS
1 a5l 5 oS slaiel by olaadidin 40 0l 500 1525 S o S Lo (515 S s (RS 4 (igad s e
Jsane Sl saliiad 5l ol oSaraal Jaged @ 0l 53 0 Gl aiS alan) Jseane (5551 3550 58 OLiside Gus 5o
il o pm 59 e (A e Glsie 4 4 Glasis 3 G o i3 ol 4 (YT Gl L) S S
OIolSan 5 (s gaas A 53) WS alasl olals s QLI (s s (Fal) 4 al 5 e wldlie] 5 S @ cud o s slasac
Mt L en & G T sliel 815 e oS pelaial cl fns slacallas 31 ol it Syl Guines (V-
S Sl oS35 5l slag S ppaal 5o ol fhewe 5 IAT Gols llas (Gl 5l a8 oy 8 wBlas 5 panadS L5 s
(V- VV Ol8an £ Sl5) witidy oo 9ot Oladind Glae 5o 15 sliel

LLE) S 3 2 98 p815 5o il oo 35 sl 0a Sl age (pida 1) W5 S st oS il (Aloae 50 W5 o 98
S cadd 5 LacudS dagn sl b Huds GBS0 juas oS o)ls (S ool 4 9 oS e olanl 3la3 Guleal 5 ible
(sle same 0 2 98 (Bl 5 (Y VY (OlSen §5lasl) wiils po s s i sa O (e 1) 0T Huly 5 WS e )30 LS
G Al ollelgn b wb oS sl (5la3 4l S esasa cusa aas oo GLES ) 058 4 panie slagelas 5 La S5 )
L5 5115 9 B aas e a3l Wi 4 sad S sate 0pd Sush S usd 53 bLEHET L 5 o sl sl Sl
S o was e W) aldie) 5 Hliel 5 aiS o ORI usa cusa 4 Siud lans p HBUSU juas oS ldie oA
OuSaie L ea (Gl ol (VoYY Gl 57 Gl 8 L sSl) WS o culen Buas o sE (gl LaslEE, o i S
29 olliy o (Sles bl 5 daS wad SHu usa tale 5 Baa HEUISU jan b 5wl & s O Ko 4 cl Gl s
Ot Sou Y+ Y- AL 5 e, K sal,lslT ¥ VY (LKea Ps3) oS o 0T GEUSS jume 5 Wiy s Jae
A o 3 saga 1) s Cusa paedise Gl 9 S W b bLS,) (65)8 4 sadke W53 e oSl elaial cal s
(YT ola s Labli)

case sl olaa @ olea slassiS 3l sokn 5o Hulasn 5 Ul slasle (slian slacS s (K sk @
5l Sou @l (Some 5 058 AgT Hielenil g olilae € IG S G wpd oo @lilud 31 a6 la S Juals
Al b e (slaeS 0 55 iae 51 (S Ll s (VF ) (1o1Sea 5 4all Sl8A0) wil oo 5588 58 olad) dan 53
s oboad &l hag g s, oSO L B al o 5 s)lsas IS 5 Sy 2 (S sladine) Hu sltan olilec
S5 saiene S b s 008 GBI oladind 4l (g5luliys 5 cubia s ael e Lo paadte Al gle e s S
L Ol Sdan an slacS 5 (5580 o Oldl b Gals asla 5 el laslbh so S5e sosda olead wa
EoSsla S 9sd ad Gloide b sl Jelad 5 soidie Bia was slag 3l Yoo © Bl sty 5T 51, bl
G 53 10 Sl L 4S wias co s S 95 Glsidie 3 aim 50 10 o1 dan Sl 58 Y sane il Lasal o (ualS 5

.J‘JL;&:“‘}A‘..\-AA‘)JQ' J‘ut*‘);ﬁ)ﬂidﬂi)b—u\’h&‘):@&d;JJ&‘

1Kim 4Hur 7Escobar-Farfan
2Liu & Zheng SWang 8Xe
3Kumar & Kaushik 6ljaz 9Alvarado-Karst & Guzman



\VF OSen 5 o8l o /etads o 53 11 98 g Lol GEES Lo oy s 5 4laldg ya O yictio (ST pal o laial aal ghons il

suiS b uan (Sl gelaial cul fins Gaske 5l (550 (5510l s 0SSy 5aT (sla)S 5l oolalllas (4 9 5 diauding
i liel (Y YT 5 Labals)aslaiianls o )Ll s o sa 5 s el saie g0 (I8 4 ae leu S pus 1)
Sl s yema G T8 sl AL Sl ol 5oLl iy Ko Gaemdd s sliel culils & 56 Ko sliiel e
XYY oololSan 57 il 5o) b sn ouliienl cusald aie (RAIS sl Sledlbl 31 e bailis el G ) ol ags
oS dadllas )5 oo VJgan 5o 1) 3alad Gl b

Gadad dadiny ) Jgaa

dauil §adal als & (&)
= E== HE=DEH s,
Jle )
lasl&in 533 5 8uiS s o (0l s s W (LIS s SN slasals aui@#a@&&ggﬁg
Ol ey Hlel w5 5 seal wldiel (adld sl o @i 5 e (Gl s Gl 5o (olae ol o AT, 5 (sl
o o . . i ) 2 s oSS S Al
culs) 5 i oMy (lub ol s Wi Galaly i AT i el e iy (5,1 i S " 25239500 \
[ ).AA.A‘S
S ol pe idTie sLaslEd 5,8 Lo BaS S ems (5lalis s iy S lo | slagail 3l s yide o (\¥-¥)
il e Slasd 53 il Lo
Gl 5 eulin, gl s s o ysiie s ladia elainl el i s o oo oL (ia 5 B | o a Ba elodal culyi e L
: 9ol @
S8 el St ok Ol eldal glacud s 4 (iAo b w5 e i 0l sl ol e 536 | il GEB L 0l A e 550l (w)‘,)u—; l&; Y
A 0 gags 5 0 9a o Slae 5 sad Jia Lo Ll cnlBl 1SS 5 oluly Sl (g yidie culiny 9 agad | sidie culis ) 5 agad Wi o gead
Colaal e oS, elaal el e <€ sau e ol Gha s Jul i b LUl e Gha sy b
el 53 b bLS,T o (e 55y D Griged LIS oo el 5 e HIB LLESHE S pa e Slaidiy
550 S 5t s el s plolaaln ol 59 250 elaial ol fans 4S5 5 T 5 (Sla a8 55 099 ) ; . .
. . o N T . - L o leeSsa eeldal cul s 56 KRS
cal e oS oly Gl Gha 35 p s s 53 L LS, 5o (18 55 @l dslal 5o 8IS o cardiline 5 ol s sliel | (V7)o Y
N b V) oo
B ules 5o I8 e el e 5 oute 3l LacS, b w5 Sl s dasls ol o oS, elaial ° ?
Bane ol 5o oS58 elaial cul e S 05 o 51 (Sl (a3 olen s b BLS)) 5o (a3
WS o i 5 ote 8T LS5 s el 5y s
b 835 GB301 5 0T sh i cusa b (s labias Al elaial el s ols lad s | N N
ce . N ' ; .. K . ; | e eBas oo dkals JalaS 5 s o
8505 0800 5 oeloinl cul giuie b LLSST 09 50 (0] 28 — ol o8] elaial cug (il o | 7 T e oot Okosb
- ; . ) . . slaps elaal ool s .
e £33 4 o gy 5 Bl slaass 85,8 iy Julad a0 b s se slaeil Lo ot a3 55 e . - oK *
_ Lo i LB Lo i
o . - . . R o R SEX)
il 3 ga g L ins G solafre @ gla (M) cusa b peldial el die (VE-Y)
selaial cusa
s Bk Slas 5 (/) rene o L) ailise 0 e 4 pd bialS s pas suolic S uls LIS B | SlilS gres solie 530 s
(17 e e L) s S s (s ohliae 58T lsiie (s oluly e (- /YY ee cin L) s | 5ol g s (558! maa oS5 ) el 5 i
o e e R et e | OS>
ol goliliae HSU g yidie golalis 5o 55 | W cua il GEB L LA e (1%-7) 0
Ol tadlas o 50) Gl sl
(P! e SSL
a3 bt e siiernla 5 (hoide g lols s Sl elainl cul sicu o & ols L33 L g3 Bl L,,
‘ Ex
Shsidie (g,luliy s olesd el Suu (5w S sl HSB Gl st 68 U o slesd Gl (SIL | s Glad b i e g lole g £ 5 J. .
- < : (G
S0 550 Gl sed 59 SL Lo GBI solaley s LsiEe guiecnbis 5 ke 8B L0 e o SSU | e b 59 SSU pelaial el s (1)
w5l 8B O et 59 KU Gl suieculis s 1 oS 5d gl
il e 535 Lt e (g ololiy by pelaial cal fiue 5 oui g8 S aas e GLtd (Ba g3 @l | elaia) ol fiu e goaids 558 550 | N
S04
5 Ol gl s L cadie 3 Bl imddie o alaiel alat b elaial eul s 5 stidipy Koo clie | dasely L8 b b sids s llis ”‘(i’\“) y
08 Gleslas (A0 geu il 58 Obsidie culisy 5 ulaicl
S5l el se opinan | (golia ke wYolae Juo QB 5o (i3 slaces i anl snanslas mli | culde 5 e (g5l 2y Joo
GOl cat a5 (668 elaial Wy S alan) Ho R o5 Jae Ho Sledls eldal el i vio Wi 53 | adi s ju Sl S eloial e
s e 4l elaial Wi mal 5o 15 58T G ege i elaial cusa st 5 i Ble S3a | Jse 9 Gulad e ol lSL (WJ) P
- < - .- ct) ol
s ie By a5 (S5l 03 n 5 5uiS euSaie 5 S Slat 5 By S iy sl e | s S8 b s soBAL w oValas
bl go Sk 9 (Sledbe elaial S gelaial oo ga
puiane 50 5 4 alaie) 5 st SHu (8351 5 Jmas SubS s cu s ol 58 e @l Gl
My 5 s lalins 5 Al 530 Wy @ alaiel 5 sad o GBI 5 Jmame @S 5 ks (s lalias .
X ) . Lot . e hO0) 2 s s HSE s ol
SR ST SRR NIV VR PR N PSS K| FE PPV TR v g% |- SRR VRCHIY SN SOV SRR KR SO R . i 4
N s oa fae . R L. . . . . Obiyide goluli s slan) 5wy (Ve +) gaan
G aafie S35 0 g0 Wi il g5 @ la3 s el (pl WS oo sbionsa Geld g b il
W8S o oy s ulgs 5o
ol e ¢ 5 53 el S gl ol i n) S, elaind st bl ol el Gelal ) ]
. L . . . G . »Sd eldal ol e 586 | 5 Hsadseland
ol e e dle sl gololiae 5 aadie L0 @l ule SOL Wi Hliel s (Gl so s ool s 5 (SUAD B
. - Dbdeldb g 0 Wy golaliy | (WAF) ol,Kaa
ol golsbiae 5 eulie HA0 50 T wis 4 gLluliy s ol ule SSL W, el

1Fatima & Khan 2Molinillo




VEF Ol FY ojladn SB 550 Cu e sla i 4lS VO
s Baia3 ol P e:: RN
Sl Kb idadlos o) 50) W 0
(o2 o Ol
9 O (Sids o g5kl Jlagine 5 e S Il wale (Siia b 5 IS W Hliel @l Billas | G B 4 @l A
Ol 5 4 slalis s e (Sieuals an 55 BB 55T aallhs (ol s sl i IS S Ml | cualia (1S s el G daly | (YHVY) By S N
S e anli 1, Sy
&1 oS el (Sl i (6l load Wi 4 ol sl Sl Some K (sl S S50 Ak | 35 slasiw Sles 4y B Sy
wond cudb > e jsbty s (il 3l vﬁ&-ﬂ_&‘-‘@% -‘-':'—“‘u-:iLJ L ‘fﬁda—'m Cush | S ol el it 5 seladly N
i€ Gl T 5 40 glalis (s1on g o € gl 3 — WIS o 5l Lo i T L b e Ll tie | —oui€id s ams cusa (BB 0 sbige | (Y2 YF) OlKen
el &y
Sl Ao 3 g 5l Gl S0y
(S ol o Slee g oS5 pelaial cal e G sl 5 48 BB (Sinan 800 8 B | 0sSlae GiI58 Sel oS58 pelaial | iS5 -
8 ge OLAS |y W5 0 (soIals 5 W aseal | (ailie BB 1y ge oSk Sl (Y-¥¥)
Sos 0 gl 5 Lo el
st 550 5 comdd (¥ ls S 4 5l e st B 5 e 86 8 sads () s o oy Spmi_ 8l
5 e 580 (g Ao Wi i 8 a5 W 4 solalis b (5B e Wi S (Yl cadle alalel o S ) 9 ol
. . . . - . . e | GRS sl s i
aite slalel (opl pulis asle W s 4 sHlulis s a3 BB 5 oA 550 slaie) ol slaiel) y ga 5 LB sLaiel ails (Y-Y¥) oloKan
S saibie 1) W 0 5ol 5 L Can s LS o
W 4 ol o sl s
2Bl oS50 S elainl sl e S @ sl (8he glagi,S 5 £30 SIS e S 4 ollis pae | elaial sl ol s | OKes 5 Ol \»
S 5 1y B Gl 15 m B S50y |l s e 2SS oS, (¥-v¥)
Sible
cubia 5 ohside iy 5 Sb o gd el SHa celaial ool fae G € 280 oo GLE3 aalllas il
ailie B S S e oS ams e GLa 3 i alllas Gl sl sy (sololine culle LU (s b | selaial cul s ae slas s s
il s (glas ga (o ahasly Lol cls s itie (s5luliy 5 a :SJJ SSomd gelaial sl s G | ol 5y sa—d Sou (S 5 Sl \s
bl s S5l g oS ad padidie 5l goide culis ;) s e 580 (g Ee ol 5 Sl gelaal | o il (I L A b | (VYY) Gl,lSks
Dol e 5 (Kb geldal o e Glagsk 4 mlie Gare A3 cueal LGl )l sy SHae Goide yls,
830 OLES (g5t ol Gl 6l o3 Olsse 4 1
50 lea ol 5w sliel i a3y ool s Bl e (S5 celaial cul e oS ols Glizs sl | om oo ulas ol gSe3las
OF o osdle i Lo e (lea 2l b (e sl 4 5 Hlel 5 s 8325 (B50) coinad WIS | el e (B8 LS5 Glllsa I Gogate W
ol 5 S gelaial ol g G daly gua B a5 Hlel 5 0 035 085! &S wias o L Ladisly | (B35 5 Wi sliel S5l elaal | (YY) Gl lSen
S e (23lee | (ules S 65
Gl g 583, @il Sl o a ju VO/O sgaa s Wole W s 4 sl g 5 e B S )M.Gi:s‘)ea:mw 4 olele) (i s Hbie) Sl dallbs
2 ML a1 ka3 ol b slelel Ll uaal yal ool 380 e g 53 1y s8I iy ime | s 5 (555 2 s il g S .
S o w55 50 S 5lo (5158 80 peme wsd Slasa 53 | 8 sBse LadA s s )‘“:J‘:;;y A
S Lo b 53 (oSl (
s 2ol S s
L asS (e 5 ol GE53S 1) GBS e 5y oS5 gelaial ol gese S35 (T oS aalllas ol y N ,
S oy S L ls 5 s liel ud Spo K58 elaal ol s 58B et 5 43a3 )AQ_SH Gcm‘wbw )HL' Ol s Labls
e ) ) saT s 4 o laciils S 1y Sl s s g S oSl Slasi o ssiSeiy o | T S 02 B & sl (Y+¥Y) "
. ) - L3 lalis 5 ool pb el
s (S LS, s e BB sbasly
s go 811 ol it 4 =S pelaial el e €S 15 abl3e yla3e S50 5 il (B0 su GBasS | o oS pelalal e 55T
;IQL:,)L_&;A\SIJJIJJ:C:‘Uu._u,—,:‘L..ulleo‘:gAlJJAPySks@QBL\)%QTJM..AA.AUI“;)L.J..S 1 olaSOL caalis Ho w3 8585 i) (Y7 Lt ..
oela (Sb sleaa slasiys @ g sololiy 5y Wi sl 5wl slael S, b eldial ol hvs | a5 5 sl ik (28 .
el K'Y
O ie 558 8 s ea S oo 53B W G350 wa3 5 Hlel (BT oS was e Gl el | W 0 @bl e el K
s Jala3 0l s e sMhe NS o LT LT (Mg 5 (S5 cals i 3l cnlan 5 osd wb Al | S s aSean Uk 5o sSde | OllKea 5 Ll “
ol sad sol Hlis Jalse cpl Ll Jsass gl | ol (i) Bl s Hlaiel (Y-YY)
S bde 5 cusa
ol cate 8B s ol 5 S 0 S B R i il 6 wau e L @l [ e 4 laliy g s Dliel dbaly | GlSea 5 3 .
S el s 4 golalis 5 s Hlel dlayly o gan B iy 4 e GO | W 4 e (5SS (aibee I (¥-¥v)
LS e 5o culis ) 5 (e — i Cu g8 S b pelaial ool s oS Sias oo LS Laaishy
Bl sk 0 oS5 eldinl cul S S was e (LIS Laailly Ln) p oMo ad (5500 JoloS bl |5 258 eldinl sl i | &
a5 S a0 e Gt et B I e 5B (e syl 5 st st e | Sease OE g te Ly Jels |7 J(Y‘\,f) AA

Jolas 5 oS5 celaial el fns fp dhaoly 5o G (il 31 S (s ie culis 5 W — (g e

3008 (s idie

e culid ) g X555 (g ide




g OSen 5 o8l o /etads o 53 11 98 g Lol GEES Lo oy s 5 4laldg ya O yictio (ST pal o laial aal ghons il

A 52 gy ¥
cusa s sbtel 5 ST L s st jo s 4 golaliy s obtie Sl elaial el g 535 o GBa g5 Saa
58 s 0 4S Jlo 0l 4 s e sl 05,lS Slalllas 65,8 Hu Cius G 5l dadllas ool 130l e Wi
64:)‘.)\)::3@%MJJAB‘HCA:S\%JAB‘HJL}E‘J‘5‘;.3‘1:.0‘_;Z&:)L:sJS\).}‘L?(SJ‘JGJ‘H‘)LJ“#MQM\S‘JJ‘L;CLQZ.}‘%JP
aladl Lasals (g5 sTpan 0 e (VY 5 VP Y slagdln) pala Sl 83b Lo 4S cga ool 5 cnal e - ann 55553 )
cblial 5557 SiShaa 5 saliinl b @ g ana ool 5058 5l 50 bl dans Gl siiee Gl ((a 53s sole] wanla o
a"J‘J’—‘S‘;]SCJJ‘}‘-O@M‘QJLHJ‘;J‘*A:J@J&(}&‘GJ.SM‘}M&JJMM\)&JVA*MJJ%OL)L%‘CE&AJ‘)J
3 OB 3y Ol 5o Lasals 5557855 (5l S LI alaS 5 3 a) 90 TAY calgd 5o 5 @8loo ¥ 5 il s wolidin 5

i soliienl ¢l s S ST Ghg, 5 Gha g3y ool 5 (2Ll
Ehigys STy Jgua

tl-.tll‘g‘,SgLiﬂ sy 890 pealds
- IAPY S yms lacu 55 s Shyul elaial cul feus
- /A¥A D 4o golaliy
-IvoF 5 kel
- IVYY Sy s 5h

sl Jalas ¥
A bdtﬁln.u‘ L)‘;“&J;f (SLAQJ‘J UJJ:sJLAJ.su‘SJA L_G"'“JJ‘.‘L;‘JT’ mw‘—dJ;\’A.\s&JAJTJ‘deja Qﬂ‘)é
B8 953 e 513 B g5 pracal — B9 S gals (5 93T Elid ¥ Jgua

Sy Ssals oyl Z Skl slagaald
LE) ngJL'u.ach.m
g0 sl oBa g5 LA y2itie
als “/+3A </NAA oS3 yumn g said Sl gelaial ol giie
auls /\PY S/AYA S gl
asls ARE NARK S el
asls -/\V- -/\00 S o sA

158 anli o) 50 Lasuls 353 s Jloss (258 45 eal +/+0 3 YL 55057 (s5laline elacs (2 535 Lt 4 (sl s
Sor 5 (SandS Gliae ¥ gan ool 438 S 65 S5k slag 5051 5 el b ol Jlo s @Ik 553 130058 o
reeca) sud sy ] yudte A

SI92 9 (SadS o g0)) i ¥ Jgaa

(SSaadis o Ula g5 laddl g
L/yay \/-ov oS3 yeme (Syol gelaial ol e
Y -/ava s 4 golaliy
oY \/-P¥ S el
-/yay -[a¥F RRRCVRVY

s soldinl (g AL o¥alas 5 La puaie slasols o) 68 o Jle s by iy (0l s



VEF Ol FY ojladn SB 550 Cu e sla i 4lS WY

OB 953 5La yaade (as slod dlauly oy 3 8 J g

(%) *) (Y) () 0ha 953 sLa yusie
\ i€l yomo w55 suid ol elaial ool s ()
\ LR S g,lalis (v)
\ YA LAy £ el )
\ TN-F L IEvy L jove S o s (%)

N solasre ma Hu*
6‘)46\)‘.}‘.&0&44.‘:JJ‘JJ\»J6J‘JMW@‘J<UQ§MQG&J‘MJ}GuwwmwgcaJJA;&UQA
Lasols lSuin (adan s 590l oo 3 LA ydie Gus (ol alasl ) Gl el cal sad + /0 51 S3S () gy (Sicwsad

S suliiou) o ga g0 Guibisly GRulBEl 5 Jaad laie slas el )
OB 953 LA yaade ) s S Glod ad oy e alis £ Jgaa

AlSaia bod aa
S 9y 90 padld
Jaad ylsdo (VIF) (il ol 380 Jals
Y 2 i yums (Sl elaial ool fios
J¥E- Y/YVY 5 kel
LJ¥VE ¥/-44 EERER

J:’JGAJ‘)K‘)‘}-)’/YJ‘MJJ%Q:\JJ%GLAJ:\&:\AMG[)Jt}AASbJ‘AT)ﬁJGAG&qumf JJA.AJJG)A:\A@UJ
53 (V++0) (S s slaslonn L oo oulslis ol 5808 V- 51 LT €an sl 35 il Gl ke o,LiT
ool sy saaline GlSuy b aa (i g3 oyl



WA OISCon 5 Bl o /etas 3 3 a3 98 g i (0 i 3 s 5yl g 3 (o it (oS ol colaind Caal ghowo u5ls

T s ;'
Q14 [ @15 | | a6 | Q17
76 76 e 7

a 74

Ay A

= 2 D

[
20
N
&3
85

@~ =]

gk
® ® ® ©

Q19 Q20 aQz1 Q22

® o o o

Ayl alla o Awsl Jae ) i

(Vsaa) s als sy #lo s S Wl 5 €55 bl oo 4 Jae bl Ghates 6l
Jue by v Jgaa

(CR) a8 53 by lig s sl e
Ay < /ARV oS ymn bau 53 st SIyal elaial ol s
<IN NsY) S gollis
- JAVY < IASA s olael
NINE < [AO¥ KYRVRUINEYY

S YL Lasuitie an ujse 5o plis S GUIT Cuss 5 (S5 bl ol (YL LG Lasiie <en &V Jgaa Golles
el e | e o Bin (350 siau L3 IV ) a5 bl 5 plo S UIT puss YL 6 ol 3l a1 4V
9 1%an ol slhie 5o b aelidin sy ool i e wnli 1 s lia (3505 50 slane 53 Gl 3550 58 b la a5y

onea) sad sals HLES A Jgas ol g BALL a¥olas gl das Lalide oSSy

OB 953 J gl 4 yo LA yadde sudd gl Al (uilyyl g (Sl alis A Jgua

AVE uedls g
- IvoF 8k o w53 o Shyol elaial ol o \
<[FAY S 4 5Ll Y
- Jova S el v
TR NRERNPN) ¥

s 5958 i /¥ 3 Las3les 4 bgspe AVE Lpolie solss dil caaal + /¥ Ll AVE 15 placs (5l Sho i
o) sudd saly LES A Jgas

Lha")ha‘siim:m.bo.._‘:alfé‘sAVE 9 dewslio yus yile 4 Jgaa

(¥) (v) (%) (1) e i
/ND 6uiSC8 yeme baiy 53 sud Syul elaial ol gies \

")

<IAYD <1554 S gl (v)
- IVEA Ve < [0AY i el ()
(%)

-/VVA Ve PV - [O¥Y S s




VEF Ol FY ojladn SB 550 Cu e sla i 4lS

V4

s soliian) 35 b se slasl o pedT lame 31 1S1y 5 SIS ol Ghates ke & el U8 (b5 Las s
Ol 95 sladd yae lole slajls VY Jgua

S halias sae a3l s yud Laddl o La i
Y- /200 -IAD ol 3,8 elaial ol s
S sad Sloul selaial cul fene
YY/AP\ DAY ey e (S8 elaial s s s
s S a0 '
Y./aY- -IAD GVAL 3 pelaial el
VA/YVYE JAY T
Va/asy -IA0 R
504 ol
\4/Y¥0 -IAY VY s
\V/va¥ ./va Y Jlse
VF/A-Y -V Rk
VE/VAY -V 0 Jlseu
V¥/VAY -IVF [N S el
\O/Y - - IVA WY I
\F/FE -IV¥ A JIses
\O/YFA -V VA IS
\0/Y04 - IVA Yo Sl
L cnsa
VEYAY - IA¥ YN s
VEAYY -V YY s

o ol 5 lole slasls b 130 a4/ 5 Gl Gl 55 (sLassiite (ool (sl sbole slasls polie A+ Jsan Gubo
i anB pdse slasl 00T Ghss o saliiod b sila olsy 5 tls 153 J s
G 95 ol Jue iyl y suddidaulas slagadld VY Jgua

9 oudi daculas ylula sl yedld
ola hin g5 Jos8 Ju8 diels e ld Jals sobaidl ceds

./AY- >0 /A Sasls sadia B pedls NFI
+/AYA ERITRIAS s (B35 peala CFI
AN FXWE S53h S 531 panla RFI ((spesd) saslas
YAYA ¥ 5l s s (5S  sima xz/d}r
-]+ 04 oA 8 ol e (:Sle RMSEA Sails
AR ARCEESY GOl S5 pedls GFI
- IAPA V Spu sudpdual (351 uSs paals AGFI Bllss
Y-Y/A Goad pna 4 Gl msls Chi-Square

S Se) YAYA 5olss s0l3T oo 0 1S [ pdae el a0y 4 (Swidln slagadls ©aa s LAY Jgan puleal
el o IAMPA 5l (AGFI) diibioans (35100 (06K pad bt e /A-Y 5l (GFI) (25150 (0S8 pad i (¥ )
OSolie 8 glad ity 5 +/AVA by (CFI) —la) Syl pedld /A0 sl (RFI) gl wlie Syl s
Slosa s e Lo (Sidlon 5l e | 0 5L (s (ol e was o Ol S | +/208 sl (RMSEA) w5 iae

AR JJA%)JJAJS#&LAM}W)*.M‘)M\;\M'/’O_}‘)ﬁJMJJL&_)@&JJ;JA@‘)JWW.M‘



YA Q\)&m}(u\é\w)/4.4:\.}..\3\,._;Ca:t‘g.&‘g‘,l..\l:lui‘&;L.a.ﬁﬁnglALéijleJLih‘:Sldulchd_;lcﬁdwxﬁt

i e e A s

e} |
o2 .L::":-' Jols i
s (oaboe ) : s
. x|k RUTRVP- . e FRUTRVP-
$labize oy S Sylabare mlaws S
B) B) ‘
5 osdy cad e 586 5 L o S5 olael il 28
R p<-/-o Niag p<-/-5 L IVVE 2 S ohael (o
LEVE:gg] Sy 4 (s oluli g 5y 0uiiSE yums das 5 b0k SIHul celaial
5yl saty Sl selaial el dens 535 5o wi slael asbe
o= p<-/-0 < /¥ON p<:/-0 SIVY. S 2 ° o=
LRS-yt B gololiy 5 suiS 8 yuas b
5l sus Syl seldial ol dows 530 o sy o I
oeRR p<-/-0 D <0 VYS o9 el G giene 580 HS L Cugd (b
LRS-yt B gololiy 5 suiS B yuas b
Ghd 95 Lol sla das SN Y g
. Sylabans sus i . "
danid ? (B) 3L e piens yaoue
(t-value)

de..c)suz‘)i.;g VY/ADN < IVY JSJgQ(;)‘JGJxeALSJWOSbJ“;cm_;l;EJM

s 58 By ARVARAS -/#¥ S sliie 5y euiS B yeas (Shol gelaial s

s 58 By V-/AY0 N L3 S sh 3 sl Byeas (Shyul gelaial ool fus

sy bl \Y/YYF -Iva S 4 sl s Wi L

Qs Bl AY/OVA - IV Sy o gulaly s S ga

Lalgacing 9 5 pSdasin £
Shalie 5 VY sl 35 0 gl s suiiS (8 yume suidt Shyal celdial el g 53l (s Sl o8 s 58
sas Syul elaial ol e 4 @b K 4ol )53 o ol V/AF 51 58,0 4S 60 \W/ABY s (90T oLl
M‘MKQ‘AJM@‘%M@@‘JJ‘JGJ‘JLXMJ;E;@TM&?JJ&J:\4.36)‘.}&\930.}1\5;5)@
‘Q‘J‘SAAJJJng:.Lmu‘ AYN ‘3‘)4.3\9.3\9&1.;5\\“\ c‘).ualu.:.fm\g(_;).:\‘.o.a AY-Y ‘Q‘J‘S“‘AJJ}H u‘.f""aJ)
Y.VY¥ cQ‘JlSAA \,“GJ\,@A Y.V¥ ‘Qt}&ma ‘9Y‘}ts.@_a Y.VY £Q‘JlS.A.A JYO‘Jﬁ Y.VY £Q‘JlS.A.A \9\(.5" \Yas
B o oleand GBS ms S caal ol sline 0 ol LSul Leldial cul ficws (Y- 1Y (Gl 5 Labl
selaial 5 AT la o)) S WS culaa oladsys 5 wisls Jolad BUiSC8 yums 1) il il W @
g5 o2l ol (sle3ay cuaal mas SV sk olbl )l 5 sldel € ola ey cats o835l lag,l b golae
s oloan 5wl bl i Ylaal ol sinl 355 selaial lac s © S S S wiS o ol
‘M&‘ﬁé‘yJJqMJQ%‘JuJMOQ#mﬁ@L};Mﬂd’m‘)dé;ﬂdiﬁC_\.A.u‘.}l\).}‘.:su_ael.c
Olsse 4 0l o sudi Shul elaial ol die wouled 5o osd Hate Sl ol 4 Wl 8 e LLS)) 6 5 0
WS da g 9sa eldial glacal S 4 S 5 e (5 LG Lo S Jae L gl s dele S

1Li 3Mehnaz
2Yuan 4Mansouri



VEF Ol FY ojladn SB 550 Cu e sla i 4lS AN

(Ol o aalpa (L e (5lal s Gl Ca s ol Gl 5 S ay (LB e wsa L) 4 s Wl 5 e
Sl g B /¥F 5l i Sl s 0aiiS G juas sud Sloul elaial cul gins 580 (o p s e s
Shhal selaial cnd gine 6,8 dasis G55 ool ol .ol VA% 5 58,5 S sud Vo /AT it jsesl sl
s ol 4o U senad 4ot opl oasls gololine 580 o] day 5o wip Lliiel Ly 0l U yeme s
J‘usid.s\).:‘)hld (Y'YY\‘LMK;;.: YYY cuLAJLAeJaLs ANY-. - ‘6AAAJL5)AL]° NY-Y c;._s;.t‘)ﬁ\gu.s;\zp) Sacal
L Sliel opl oSS 5o oage GBE Wl 53 o s Shool elaial el e 5 cvcd 3y 58 il sla ol
Sy o slte) i€ o Jae spa pelaial lacal s © iy K o€ S ulowal GBS pems € Sle) oS
waa Olside Ol (iges 5 olside sldel (B 4 st Wil 8 e Hliel ol e (Rl LagT Sl o
won olaraal (555 2 S50 4K 3 HIS oo 8B Jlad slas s3 555 2 S 6 5 el ol s o sdle s
Jlaial Sidu il po b yo cifie selaial calgivne U 1 oy S oS SE0SGE yae ail HIE,380 50 su]
el Jlis @ Glyide € dan et o 8505 © el ol i salital Wy T clead 51 50 sau] o @S uly
Y sars s winl o sa celaial clacad fae 4 4S olaw s ol o sl glods cuaal witua ol
S5 5l cute el Sy alaal 4 ek Wl g5 oo Hliel pgb Cpl ks s oRE Sl S kil 5 daels SIS 5o
Qf@&f‘)(&i‘ﬁl&?.f_ﬂi‘d&‘\}&ﬁ#)lﬁl&‘x6)‘JEM)§E(%LJJJJ&&&KJEJMM&JJ

vl Jol5 8 LT dass 5o w35 Hliel 5 oot Syol elaial el g
Slalllae 4anti b sewad 4oty Ol 0 s oo a8 s 3 g il oo V/AF 5 5850 «S sud (B T=V-/VY0
(Q‘J‘SA.A JV‘;T fY~\"V cC)L.;JLQf.]aLé f\\g" ‘O‘J‘SA'AJ(_AK& f\\’~’€' (Q‘)‘SA.AJL;OJ.G..; QLj‘)Ju) C_u.u‘ ‘L:.A.:ZJK
Lol olaws o b il Jolad EASC8 yuma |5 tiS SaS 0 s o 98 (558 IS 0 W 65 0 80 STl e laial
L aanocin) slass sy oo bl can S Jlie sl wisd W oF cusa 5l oids wil 5 e acallad o
Saels LUl g s Cpl o st AL (T W cu 58 51 dids Gl sie 4 a5 e Lol () S oS5l e laial
ok Wlgce L (558 Cusa wulgd ol aala W 5 GRS as G (Sl g Bl pes sl
cosa s sad Shul selaial ol e 535 (b atile Sy o 4 5 wi€ suliiad o7 cload 514 ol
S oMby s slae) Gy e 580 (o s (F-Y0) Jous @B a5 b sl oob wui sl
‘lﬁuTudeﬁxggJ‘JquﬁxJ@L‘ﬁQé;4*33&‘\93601:=\\‘/va’ ‘;\‘JA.}J‘JEAJB='/V°\ J-“J-’

1Negassa 2Agyei



VAY OSen 5 o8l o /etads o 53 11 98 g Lol GEES Lo oy s 5 4laldg ya O yictio (ST pal o laial aal ghons il

IOV W 28 L N INC VAN WL 28 1 A U DA B8 S 2SO S PO 28 { AT LY INC oW
(Y- YY

il oYL el Gl W S S Sle)y ol Gl ol slanl o saalS Jolse ) (S Wi el
S 31 il Y sane Ll ool asilas Slalis o 0 5 S suliied 5T cload 316 wisle Jole sids o i
S5 e S sliiel (nl 5 oo ol gelaial glacud ghese 45 Wi agad 5 (L3 QLR cnfle 48 olens
Jlaial il g siine 15 0T 5 w3l w5 (e €05a3 €€ Shsibe sl SIS0 w3 Slaead 555 2
a3 53 o Ladim 55 .53 0l S dan 53 50 100 4 15 0T 5 wiiS sl (T slead 550 g0 4S sls (g5t
B0 S o Glidie (5lals el Ko ailad cu g8 15 W Hlbel alily 5 WS SaS waa OL R Gda 4
KL aui o suliiel 0y o Slead 51 LS G 4 gd Gbside 31 lliy dasla S ulanl 4 yade Wil g3 o aiae
Sl LT s 50 iy o s5laley 9 5 Hliiel (s e dlaaly (il sl i€ o =S5 5 IS il o
ol g

e 5 B VY s i s (solslig e s e sm Oty e S s oS Ul Lt paty o8 s 8
ol sohsbiae 53l T dass o Wiy 4 gl L Wi cusa Cully wal o VYOV Ll t 5 sl sobed
S el Y- YY (LK 5 cpall Y VFL Y lialad 5 o 8) cod XK Slalllae 4ol b gouad 4ol oyl
L35 sales S5 W S oS ol (lanio) 5 oS50 Jold wins cnga (VYT a5 Lasbold 7YY () San
lasks 5 LGaS,I L i S cnsa oS (Ple) S oo Wl Gliiie (Ol slasl 5o (poge GBS 5 WS (oo Sulate
ans s Haaiilas Hlaly W 6T 4 Glotde € 05l spa s soid Jlaal il als Sldaa oL side
9 G (s aSatiue (gladasl; slanl Ca g Wl o0 (598 Cusa )l (0l cuaal Lkl 5 ulaicl S ola
By i Ol (83 5o cnfle pseal Sy bl Gel WIS oo S (558 Cusa (Gnl s dle sl W
soliil T olosd 51 aS 0ol sy s oids Jlaial i Glas Gulal 5 Gl guuas 05 S cusa b oL e
o3 e ol GRalR) 4 sate Wil e wiss b Able LLS, e ol 5K sanal | Ly X Kos 5 s
i 5 e Cusa S iy sl 5 L0 Lo Sl slagl 4 ade WIS pe (e (558 Cu s wules
Dol oalis s 053 ORI 4 B0 5 2 3 1, LT 5w Gla 1) Olside 4o 5 oS sl Jlala) il @)l
il 4 55 B Lo s 53 55m 4 suly bs  cusa 5

oMby s plsitie (SToul peldial sl shone JolS 31 aau o ol Sy sl o s Julas gl J ) Lol aws 53
GRS L S solalis s olsttie (ool pelaial cul e adiiie i 536 a5 IWE il i 4
oalae (5051 s olline s lule 4S st (318 P2 /FFA ol LcaT o 5o 035 g8 5 0 Hlitel 2l
Sl celaial el s 5 suad al s i e o ol /00 31 2 358 slasrae Jla3 (sl sus
A Ol 1 (o1 line 5B sl dans 59 55 S sh 5 i Hlel (ailie G L s 4 (sl 5 Ol
Ol 58 3asb 51 Wl 5 e sud SHHul elaial cud e (Y VY (A 5 Laab ) el €3S oladlas oty U seuad
slacal e 4 o 553 S Guliaal Gl sitie 4 Lo 3,1 58T Gl side s Il s s 5 msa 5 Licl
50T ol o salsa LT (shalis Galial oo e Jliiel ol 5 8L Gl o7 Slel o sgaie 5 pelaial
Sl s 5B G155 e 505 2500 (558 298 Onigrad Sl dlaly Gl 53 el (ailie G cueal snianp L

1Putra & Nasir 3Hug
2Rather 4Reitsamer



VEF Ol FY ojladn SB 550 Cu e sla i 4lS VAV

SLala) Gl s alail 1y elaial el fone b b yo slacallas sy & 385 € 158 sad Slyul elaal
28 s bl Gl s S wald Glide b g8 LU slasl oa se 5 wd wial sl T cusa 5l oaas
Bor S alaol 4 jade w5 oo cuga g Hliiel Jole o (pl iS5 enlgd Ho ok aal i (g 5luliy Gl 3l el
solliy 4l o 5 sad cusa g oliel (RN Ga ge sl SHol eldial cal e G 5o S wpd ete
ooy s sat Shyol celaial ool fune 580 5o cusa 5 sltel ailie GRS (Gl sl S a8 1 Gl ik
el ago Sl W 4

o2 Ol (Shul elaial cul e JolS Sl aas o lid S il o Jalad o a0 lal s 8 4o
oltel aibie (BB L 5 4 s,y s eelaial cul e puliie jud 580 s 5 VT sl S5 sy
Sl pelaial ul ghane 4nd 53wl L 4 5o 35l sla srens JilaS sl sl lade B+ /Y0V Julss i
4o b peuad aa ol asls sobbae S el e o i HlSel ailie GBS L s 4 gLy e su
o oliel Gaul5dl oo o) Wil e sad Sl seldial cul s (YYF Ol 5 Labls) cacl 40s3S lallas
ool fne € s S5 K € S Gulial GBS pme € Sl sl HISGEE pLtie sl
T8 cpl o walsd T ol Ghalddl ca e Hlitel (ol 5 €8l Gaal3d) T Slel coul sgatio 952 elaial
Slagl Sels Bl g5 0o 5 S (Vb el (Gl by s Mo ol sl Gl oo HlSel (ailie GBS cueal suiasplas
Elacilla 5 cul rine diys K 45 S Gulead i & olSia 0 s GIEUS S e (a5 i dlaiel
g5 Ol aiilas Sl o @ cuns 5 WS solitnl ¢ oload 516 Wil Bl sidus was e aladl gelaial culs
DRSS 58 e T wd lasaad (555 s ol Kae Sl ool HIEL5T ad slawsa 555 5 S © sl
saiaslas el gailie G 4 a5 b gLy e st Shyol gelaial ol g 580 oy wmules Hu sl
SIoal e laial cul s Gn oo dasly (Gl s el (LG slaaiyT 5 50 (BT Glags))l 4 4o 5 cueal
ol a5 B8 LT dan o Sle) Basb 51 5ol 5 su

S solly s 8uiS B yumn (Shhul elaial cul fine JolS S a s Lol s 58 Sy il @ gs Jula3 34
R S s ailie 8 L s 4 olliy s geldal ol s aidline nd 588 oy 5 IVYE sl
il 28 L 5 4 ol e (Shol elaial sl e 5 sut anl s 8 e 5o wal e B=2/YVO
O 5 Labl) col s ol 4o b geed 4ot ol sl gololine 530 Lol dau 5o i cosa
bl SIEEE plstte oMl s W cusa cu sl Guob 3wl sad Shyol elaial ool fows (Y- VY
oolean) Cnl ccanal sgaie s a elaial slacul e & cond W5 S 4S S Gulia] PSS yume € JLo)
008 Ot G S3aae LSl alagl 4 5ok L 5500 5ab 5568 Cu9b i a8l Wi (T o 5h a5 5o
Slonpa A lagiiul b sy S coss € LalKia (nl 5o odle aas (Rl LT 5l 4o g
LS 55 ol waiibas Shalis oF 4 s 5 S suliid o slosd 315 8l bla Sidn ol side wal sl
dalgd gl 5 ) sul slaw a Jlaial b ok aalsd lad slawsa (B8 Ca ge L G Wi L ible
s s las oo sa ailie GEB 4 43 b s,y s sut Syl gelaial el e 3B s 53 eules Ha S
el e Gn el daly (nlnls ol oLoL ladils s eldal 5 Sladl slagid)) © o el
ol a8 BB Lol e 50 2 ook O solaliy g st SIoul elaial



VAF OSen 5 o8l o /etads o 53 11 98 g Lol GEES Lo oy s 5 4laldg ya O yictio (ST pal o laial aal ghons il

aps Samden 59 S 4 5ol e Ol side sad Syl gelaial ool e 53T s Baa b uala (a3
B s w e Sl s el ol Lt Gha g3y gl ik alas) i s 5 slel il (8 e uSB L
b QL £sud s 4 dans maiie o 15 Wi 4 ol slagl s pelaial el e curaal ol (pl 5 Wlen
Olsidie .l GALE a5 5 Gl i Ga culle sl (SIS Ho sualS Jole sui ol eldial ol fuss
5 oldiel LB Side il sl usa eldal glacl fue 4 € olani s sl Gl sy 0 Ll an
ool ate Laail 51 (S S Jae iy 4 5,0 5l 558 Spme 155 e olaiel Guliual oyl iies iias
S5 olel o g Wi 4 sulaly g sud Sl celaial cud fse (s LLSSI 5o 355 Hldel (il (I8 (a5 5
bl 4l SIS e wsA 585 s g3l 5B 5 ge 4S5 gt g 438 S LIS o o33 ,) (ol wle 4
Lol olead 516 W)l bla At wigh a8 eldal ol fuus 4 € oladi s 5l ole 4553 b oLide
sl cnl o9 S (ailie Jole S Glgie 4 50 W50 s (ol o edle aiiley Hluliy agT &y WS eulii
ible L, slaol o se 0l 55 oo vl pelaial ol e slacallad 51 paL S 05 (558 cusa ad plulis
© oade Bl oo Kb S o ool 1) Ll LS G ible LLS,I al 08 S o ghiide On s SGee
golaiel S oo e caiin o S oy GLES Ginas (B85 @B sl (e s Ol aie (S oliuls
Bia 5 oda sl Sl @Bl S Glsie € WlB e peldial cul s G oda s @)l (Y0 coeal Glusbl
Sude dans (B, S50 S8 Wl B ce A oo cuaal s pa celaial slacal fiws 4 S (lad 50K Jae b ik
0 S ole) s Bl R ool GEWS S ms e e 4 S GuS usa LS, G o a8 LB
L3l b tan lacSHd sl s bl dan Galnls a0l da g lasi s elaial 5 (BIAT slags)l
Slsee O3y ) B waled o S SOk pelaial 5 (S8 oloeds Gl o e S L s LI
s oltie) cu ol o eldial ol s 53 3S5a8 L B adl dan cais o GEUSaaaal 5 Ol as gl (olaial,
Slagl 4 aSh s s 550 ages R 58) i go 31 95 o0 LS 4 el Gl ias QRIS Gl (olal s i s oy s
o8 1o ead Shul gelaial col fwe cuaal (18 55y (ol (IS sk 40108 aal g SaS 50 05 5 culle 5 el S
a3 padpe nl 4 sin sk Gl Ly € s e ol 5 8u,S aST ey catin 5 s 4 5l ulal
o 5 5 S S8 5 8 ed GlsRde b (s 3 aSatine Lol g w5 oo LA 5 iiae 5 (68 u g Sy alagl b oaisS

Al e 1) 9 s el o o

8 g oo B 5 laslgidny Jol e 58 s y8 Gl s laslgii
55k o oledbl B oS 185 usa olstde @ln adse] sl K wig o bl dan —
a8 1)) sy lasas 5 wrola s T 538G 5 pelaial el S
slacallas o o Slide & Gl lhel sl spelial ol 5 Eae s oliy ot —
S o) T a5 DS o (i 5 i bane B 1 5pe € o 28 el
1y LiaeT o i) 5150 LT o el cal ghane bl oL 50 Cilisk 630w slagt, I LLaml —
a0 Gl 58 Glsidie (ol g 80 S w68

o B 55 slanlgidng a0 o058 4ud ¥ Gulal 5



VEF Ol FY ojladn SB 550 Cu e sla i 4lS VAD

il 31 4 3155 o i o L3 |y LiaaT s e laind o ghe ool £ pud g 40 4 Ll slacoliyy —
S S Gl st (55l iy 5o 5 Ll o Lel
0l o slacudi go 5 elaial ol fiwe slacallas halsd 5l 0305 hadia b culcy ulaal —
S e 58 1 Glsidie 55l 5 895580 Ll dass Wiy HLiel
5 bl e el (I3l 4 Wl 55 o S ide (slas3 s oo Lt 5 lgus slaglesle b s)lSea —
e sade Olside ol
S oo Bl ) ololgidng a s go 58 s 58 Gulid s
S el Gl 5 Wi (e (Side oo eelaial cal s slas sn Gaob O Wil e Lol e —
WS 858 4 BlaS Guleal (RlBl 4 sahe oS
WS o mses eelaial cul fus glacullas jo oS Hlie G 1) (Lside € gelaial glaslu s, o155 —
S 585 1 L e 50 3 55 00
1 gelaia) cu s el 5o clige glaglivls < (oYlEe 5 Ladayy wile) Jhamus glsiae wdss —
S 585 1 L oy 90 015 0 S 0l
e B1 ) slaslgidng aslen (o8 s Gulal
ool Wl oo caan 5L Baa | wels ladks S elaial cd e glaeliy gloal 5 s —
WSS e o8 1 i,
L il e selaal cal fins slaladl sbos Glsiie 31 as0a0b soslaas 5 laain s 180 —
A SS gololi g Gisl B3l g slead o sags
28lyyu 5 selaial ol gise loladl o5l o (Sl edlbl gl GLside b Haiwe (L)l slaJUIS slayl —
S e 58 1 s,lalis 055 e LagyT ol
13 S oo A5 ) slaslgidng anty e 58 4ns b pulel s
L Lol dan Hltel Wi oo golaial culdinn glacallad s5lss gloss 5 Slas glags IS @l -
AAY il 58
a1 Glsidne slaiel Wl 5 oo goldial ol g i) 5o oS58 ol 5 banT 3 Hlusilas —
S g | L] e liiel 500 S
Lol s i) 4 il g3 g0 bl Hu e ldial cud giows Slalul o,k Gl side cule el 5l soliiul -
Rl BURN BPSPRE
s ee Bl ) laslgidy J) ol 458 Gulal s
D15 o0 bl bly Slphan Ll dan oo b oS eldial cul fns j5me Jon 58 Slwls ulagl —
S SS o Gl o sh o 58 4
OUSLIS 03 15 dans i w55 oo LT dans JAIS Hu gelaial el funs 5o (Se Slodlos Kia 58 g 55

LS o o8 by



VAP OSen 5 o8l o /etads o 53 11 98 g Lol GEES Lo oy s 5 4laldg ya O yictio (ST pal o laial aal ghons il

1 dass oo s W15 oo il (S saan bl dans slag sl b oS gelaial 5 Jas slas3gsm 5o oSolie —
39 S0 1) ) slaslgiy au ool ai s Golial s
Olisidie 5l i3l 4wl B e il 5K 5a8 bl dan Slitel 55 534S 2LLIL lagFlaal -
Eolalis 5 sala Gil3El 1yt sliel Wl e Ll 4an oload sylsn 3o 5 Gilid oledbl iyl —
WSS e o8 1 Glsidie
ol 4 5 sals (a1 Ll dans liel B 5o siiae slaglosln 5l ladolial £ 5 Salon S —
S SaS Bl i
roed 525 ol 4 p e hol s 3k Laslgiday
Ol sidie oIl s Gl 381 & 153 o S i g s 0 1 LieaT oy 52 4 (L) sladalisg olagl —
AK S
Bl e Ol b 5i03s bS5 bl dan cnsa (88 Gl gl pald slaslus, 185 -
aag il 1 Lagy T gl
3l puleal Wl oo T slaghiol 5 Lol dan cusa Glo sl olials Ho olwglivls 5l ssliiul —
A Glelpal ] ol i
(V-N| PRV AV o
loaa il sl 5 dan caien o 05 G golliy s sad Shul Lelaial cul finne 530 cwlis —
Loy Caio o 6uiSD o sl Sl gelaial cnddine 5 S350 Jolse sacuslsl 5 olalis —
dan Sals 3 (59590 4alllas K1 4 g5l elaial g 53T Julasl iz —
S dalllae S s,lliy e S e 5B 59 S cusa s i el (il GEE sy —
Lo s w5 4 5ol g e elaiad ool e (slagpeaS 536 a3 —
selaial slatilu;; (28 5 aSE L S5 @ ol selaial cul e 536 glaLL il —
dans 33 0 5l s of 5B 5 peldal cul e S1yol s s oS alubs —
Obiidie (solalas 5 gelaial cud fuss diney Ho day Alids ladi s (o lenlie flas
tan s 5 S 4 ol s eelaial ol e Shyol 5 (Ko Jolse 8B a5
o0l aiile) Gloas Gl 59 W 4 ol Glal38l s pelaial cud fws (gladeli s a1 Julas —
ARRETEES



VEF Ol FY ojladn SB 550 Cu e sla i 4lS VAY

c._.\Llo

Aghajani, A., & Behboudi, O. (2023). Influence of sustainable customer interaction behavior on brand social responsibility

perception, environmental concerns, and green trust: A study of agricultural product customers. Entrepreneurship

and Sustainable Agricultural Development Studies, 10(3), 1-18. [in Persian]

Agyei, J., Sun, S., Penney, E. K., Abrokwah, E., & Ofori-Boafo, R. (2021). Linking CSR and customer engagement: The
role of customer-brand identification and customer satisfaction. Sage Open, 11(3), 21582440211040113.

Alvarado-Karste, D., & Guzman, F. (2020). The effect of brand identity-cognitive style fit and social influence on consumer-
based brand equity. Journal of Product & Brand Management, 29(7), 971-984.

Azad, N., & Hendiani, S. (2022). The effect of perceived corporate social responsibility by customers on their willingness
to choose a brand’s products. Entrepreneurship Management Studies, 8(1), 142—-156. [in Persian]

Bani Mahd, B. (2023). Narcissism of managers, ethical foundations, and perception of corporate social responsibility: A
structural equation modeling approach. Accounting and Management Research, 14(53), 19-35. [in Persian]

Bardos, K. S., Ertugrul, M., & Gao, L. S. (2020). Corporate social responsibility, product market perception, and firm value.
Journal of Corporate Finance, 62, 101588.

Bigdeli, A., Abdolvand, M. A., Heydarzadeh, K., & Khon, S. M. (2021). Corporate social responsibility-based branding
model in the Iranian banking industry using SEM with focus on brand social identity. Quarterly of Iranian
Management Science Association, 16(61), 85-115. [in Persian]

Dehghani Ghaleh, R., Karimi, F., & Ghorbani Dinani, H. (2022). Identifying, prioritizing, and evaluating factors affecting
supplementary health insurance customer loyalty. Health Image, 13(3), 334—346. [in Persian]

Escobar-Farfan, M., Cervera-Taulet, A., & Schlesinger, W. (2024). Destination brand identity: challenges, opportunities,
and future research agenda. Cogent Social Sciences, 10(1), 2302803.

Esmaeilpour, M., Siyadi, A., Delvari, M., & Mousavi Shourgoli, S. (2017). The effect of corporate social responsibility on
brand loyalty through brand credibility: A case study of Bank Saderat Iran, Bushehr. Modern Marketing Research,
7(4), 57-76. [in Persian]

Faraji, M. H., & Namamian, F. (2023). Effect of visual advertising elements (color, image, logo) on customer loyalty with
mediating role of brand identity: A study of Sepah Bank customers in Ilam. llam Culture Quarterly, 24(78/79), 101-
120. [in Persian]

Fatma, M., & Khan, 1. (2023). CSR influence on brand loyalty in banking: The role of brand credibility and brand
identification. Sustainability, 15(1), 802.

Gupta, S. (2024). Triggering place brand loyalty: the nexus between place brand credibility, fascination and attachment.
Current Issues in Tourism, 1-6.

Hag, M. I. U., Khalig Alvi, A., Somroo, M. A., Akhtar, N., & Ahmed, A. (2022). Relationship of brand credibility and brand
loyalty: the mediating effects of attitude toward brand. Journal of Economic and Administrative Sciences.

Hur, W. M., Moon, T. W., & Kim, H. (2020). When does customer CSR perception lead to customer extra-role behaviors?
The roles of customer spirituality and emotional brand attachment. Journal of Brand Management, 27(4), 421-437.

ljaz, H., Ahmad, M., & Abdul-Wahid, S. (2024). Comparison of Web and App Advertisement with Brand Identification
Impact on Purchase Intention: Study on Pakistan’s Personal Care Products Industry. Journal of Management
Practices, Humanities and Social Sciences, 8(3), 75-87.

Indriastuti, M., Chariri, A., & Fuad, F. (2025). Enhancing firm value: The role of enterprise risk management, intellectual

capital, and corporate social responsibility. Contaduria y Administracion, 70(1), 486.



WA OSen 5 o8l o /etads o 53 11 98 g Lol GEES Lo oy s 5 4laldg ya O yictio (ST pal o laial aal ghons il

Jalaludin, E., Dirgantari, P., Hurriyati, R., & Harisandi, P. (2024). Impact of Brand Personality Customer Brand
Identification on Brand Loyalty the Mediating Role of Trust. International Journal of Multidisciplinary Approach
Research and Science, 2(01), 322-337.

Kafashpour, A., Eslami, G., & Mostafavi, S. (2023). Effect of customer perception of corporate social responsibility on
extra-role behaviors with mediating role of emotional brand attachment and moderating role of spirituality. Marketing
Management, 18(59), 113-128. [in Persian]

Khalafi, S., & Boberz, R. (2022). Effect of salesperson and corporate social responsibility on customer loyalty with
mediating role of trust and satisfaction. Journal of New Research Approaches in Management and Accounting, 6(23),
395-411. [in Persian]

Khan, U., & DePaoli, A. (2024). Brand loyalty in the face of stockouts. Journal of the Academy of Marketing Science, 52(1),
44-74,

Khatami Firouzabadi, S. M. A., Jahangirzadeh, M., Maziki, A., & Fazeli, S. S. (2023). Identification and prediction of factors
affecting customer loyalty in Iranian insurance companies using confirmatory factor analysis and artificial neural
networks. Decision and Operations Research, 8(1), 1-16. [in Persian]

Khoeini, B., & Pournejaf, M. (2023). The effect of corporate social responsibility on brand credibility. 5th International
Conference on Management and Industry. [in Persian]

Kim, H., Youn, S., & Lee, D. (2019). The effect of corporate social responsibility reputation on consumer support for cause-
related marketing. Total Quality Management & Business Excellence, 30(5-6), 682-707.

Kumar, V., & Kaushik, A. K. (2020). Building consumer—brand relationships through brand experience and brand
identification. Journal of Strategic Marketing, 28(1), 39-59.

Liu, X., & Zheng, X. (2024). The persuasive power of social media influencers in brand credibility and purchase intention.
Humanities and Social Sciences Communications, 11(1), 1-12.

Mansouri, H., Rasaee Rad, A., Tsiotsou, R. H., & Md Husin, M. (2024). Measuring the patronage intentions among football
fans: the role of corporate social responsibility, brand credibility and brand equity. International Journal of Sports

Molinillo, S., Japutra, A., & Ekinci, Y. (2022). Building brand credibility: The role of involvement, identification, reputation
and attachment. Journal of Retailing and Consumer Services, 64, 102819.

Naderian Jahromi, M., Naderian, F., Shahamat Neshtifani, F., & Rasaei-Rad, A. (2023). Explaining and analyzing the
relationship between brand equity and social responsibility of sports teams with mediating role of social identity.
Sociological Studies in Sports, 3(4(9)), 435-448. [in Persian]

Omidi, F., & Marzoughpour, N. (2024). Designing a model of brand impact on consumer loyalty. Business Reviews, 22(124),
52-74. [in Persian]

Putra, A. R. P., & Nasir, M. (2024). Studi Komparasi Brand Credibility, Brand Trust, dan Brand Resonance Terhadap Brand
Loyalty Sepeda Montor Type Scoopy di Kota Surakarta dan Kabupaten Sukoharjo. Management Studies and
Entrepreneurship Journal (MSEJ), 5(1), 2973-2983. https://doi.org/10.37385/msej.v5i1.4423

Rahimiaghdam, S., Sanoubar, N., & Ghorbanimoaddab, P. (2024). Effect of Managerial Coaching on Tour Guides' Turnover
Intention: The Mediating Role of Work Engagement and Employability. International Journal of Organizational
Leadership (First Special Issue - 2024) 140-159.

Rahimiaghdam, S., Sanoubar, N., & Ghorbanimoaddab, P. (2025). Personalized Human Resource Management (Systematic

Literature Review, Concept Development and Future Research Directions). Spring 2025, 34 (115), 111-152.



VEF Ol FY ojladn SB 550 Cu e sla i 4lS AR

Rather, R. A., Hollebeek, L. D., Vo-Thanh, T., Ramkissoon, H., Leppiman, A., & Smith, D. (2022). Shaping customer brand
loyalty during the pandemic: The role of brand credibility, value congruence, experience, identification, and
engagement. Journal of Consumer Behaviour, 21(5), 1175-1189.

Reitsamer, B. F., Stokburger-Sauer, N. E., & Kuhnle, J. S. (2024). How and when effective customer journeys drive brand
loyalty: the role of consumer-brand identification. Journal of Service Management, 35(6), 109-135.

Saberi, Z., & Samiei Nasr, M. (2022). Enhancing customer loyalty: An analysis of Bank Day’s corporate social responsibility
in Tehran. Journal of New Research Approaches in Management and Accounting, 6(20), 1265-1279. [in Persian]

Soleimani, M., Dana, L. P., Salamzadeh, A., Bouzari, P., & Ebrahimi, P. (2023). The effect of internal branding on
organisational financial performance and brand loyalty: mediating role of psychological empowerment. Journal of
Asian Business and Economic Studies, 30(2), 143-163.

Taheri, M. H., & Hamdi, K. (2021). The effect of brand identity on brand evaluation and customer loyalty. Rahyafti Scientific
Quarterly in Business Management, 2(4(8)), 85-112. [in Persian]

Tuan, L. T., Rajendran, D., Rowley, C., & Khai, D. C. (2019). Customer value co-creation in the business-to-business
tourism context: The roles of corporate social responsibility and customer empowering behaviors. Journal of
Hospitality and Tourism Management, 39, 137-149.

Wang, S., Liao, Y. K., Wu, W. Y., & Le, K. B. H. (2021). The role of corporate social responsibility perceptions in brand
equity, brand credibility, brand reputation, and purchase intentions. Sustainability, 13(21), 11975.

Xi, X., Yang, J., Jiao, K., Wang, S., & Lu, T. (2022). “We buy what we wanna be”: Understanding the effect of brand
identity driven by consumer perceived value in the luxury sector. Frontiers in Psychology, 13, 1002275.

Yuan, J., Shahzad, M. F., Waheed, A., & Wang, W. (2024). Sustainable development in brand loyalty: Exploring the
dynamics of corporate social responsibility, customer attitudes, and emotional contagion. Corporate Social

Responsibility and Environmental Management, 31(2), 1042-1051.



