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ARTICLE INFO ABSTRACT
The present study aims to identify and explain visual marketing strategies
Article History that influence consumers’ unconscious preferences. Given the growing
Received: 6 January 2025 importance of visual stimulijin econsumer decision-making, this research
Revised: 12 July 2025 employed a qualitative,approach and qualitative content analysis to explore
Accepted: 21 January 2026 different dimensionswef the ficld. The study population consisted of experts

in marketing, advertising, graphic design, and consumer psychology. Data
were collected through 16 semi-structured interviews as well as the analysis
of diverse visualimaterials such as advertising posters, videos, slogans, and
product packaging. After full transcription, the data were entered into Nvivo
andMaxQDA 2024 software. The reliability of the analysis was confirmed
using €ohen’s Kappa coefficient, which indicated high coding accuracy.
Thewfindings show that visual marketing strategies can be categorized into
seven main groups: the use of color, typography, message repetition, shapes
and logos, appropriate packaging, personalized messages, and advertising
N slogans. These results emphasize that visual elements are not merely

decorative; rather, they function as unconscious cognitive and emotional
Corresponding Author Exiail: triggers that directly influence consumer decisions. Ultimately, the
proposed model demonstrates that the strategic alignment and application
of these visual elements provide an effective pathway to strengthening
brand identity and enhancing customer loyalty.

Keywords

Visual marketing,
Sensory marketing,
Subliminal messaging,
Subliminal stimulation,
Subliminal preferences

dr.malekii@attar-ac.ir '

How to cite this article:

. Ebrahimi, M., Maleki, B., Hoshyar, V. (2025). Analysis of the Effect of Brand Ambassador on Purchase Decision with
Emphasis on the Mediating Role of Brand Image and Ideal Customer Self-Concept (Case of Study: Customers of Brand
Clever Home Appliances). Journal of Business Administration Researches, 43(18), 383-404. (In Persian with English
abstract). https://doi.org/10.22034/SMSJ.2023.166852

& ©2023 The author(s). This is an open access article distributed under Creative Commons Attribution-
NonCommercial 4.0 International (CC BY-NC), which permits use, sharing, adaptation, distribution and reproduction in any medium
or format, as long as you give appropriate credit to the original author(s)and the source.



J. Bus. Adm. Res, Vol. 14, No. 56, 2024

EXTENDED ABSTRACT

Introduction

In today’s competitive market, where consumers encounter thousands of advertising messages daily,
marketing has evolved from a tool of information delivery into a strategic mechanism for
differentiation and long-term influence. Within this landscape, visual marketing, as a branch of
sensory marketing, has become increasingly important. By integrating elements such as colors, fonts,
images, packaging, and logos, it aims to activate unconscious perceptions and foster strong emotional
connections with consumers. These visual cues go beyond aesthetics, shaping trust, excitement, and
brand associations that directly affect purchase decisions and loyalty. Research in cognitive
psychology and neuroscience shows that the human brain processes visual“information within
milliseconds, often before conscious awareness. This highlights the unique ability of.visual design to
bypass rational filters and influence consumer attitudes at a deeper levelbAs attention spans shrink
in a media-saturated environment, strategically designed visual marketing provides brands with a
powerful means of standing out, creating memorable experiences, and cultivating enduring loyalty.
Methodology

This study employed a qualitative approach within a constructivist=interpretive paradigm, using
inductive reasoning and qualitative content analysis todincover the hiddenfeanings in advertising.
Data were collected exclusively through semi-structured in-depth interviews with 16 experts in
marketing, advertising, visual design, and consumer psychology. Interviews were recorded,
transcribed, and repeatedly reviewed to capture both explicit insights and underlying meanings. The
analysis followed a systematic coding process open codinggrecontextualization, categorization, and
final integration guided by the constant comparative method. To enhance rigor, data were coded
using Nvivo and MaxQDA 2024, enabling hiexarchical coding, thematic mapping, and model
development. N

Discussion and Results

The analysis highlighted seven major categories of visual marketing strategies that significantly
influence consumer decision-making: colors, and their emotional associations, typography and
symbolic meaning, repetition of advertising messages, logos as carriers of brand identity, packaging
design and material cues, personalized or targeted messages, and the memorability of slogans. Each
element contributes uniquely—colors may evoke trust or urgency, typography can signal
authenticity or industrial production, and repetition reinforces memory. Packaging shapes first
impressions of quality, while logos and slogans strengthen recognition. Personalized messages,
aligned with consumer data, deépen engagement by creating a sense of exclusivity and relevance.
Beyond their individual functi&ls, these elements interact to create powerful unconscious effects.
Together, they shape trustfattention, emotional engagement, and purchase intention by appealing
to consumers on both cognitive and affective levels. Importantly, consistency between visual stimuli
and the oyerall brand identity enhances persuasion and loyalty, whereas mismatched or
contradictoryycues' risk reducing credibility and weakening consumer responses. Thus, visual
marketing operates not as surface decoration but as a strategic system of cues that directly influence
unconscious preferences and long-term brand relationships.

Conclusion

Visual marketing is not merely a design tactic but a strategic instrument for engineering consumer
perceptions and unconscious decision-making. By aligning visual cues with brand values and
consumer expectations, companies can foster brand differentiation, enhance memorability, and
strengthen customer loyalty. Furthermore, visual strategies that integrate elements such as color,
typography, packaging, and personalized messages can create more immersive and emotionally
resonant experiences, ensuring that consumers not only recognize but also connect with the brand
on a deeper level. The findings therefore provide both theoretical contributions to the field of sensory
and cognitive marketing and practical implications for designing effective advertising campaigns in
increasingly competitive and digitalized markets, where attention has become a scarce and valuable
resource.
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