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ARTICLE INFO ABSTRACT

The purpose of this study is to examine a digital platform—based model
grounded in the, components of brand identity modeling, user
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reached 15 participants, selected purposively through snowball
sampling after achieving theoretical saturation. Data were collected
through semi-structured interviews, and data analysis was carried out
using thematic analysis (including open coding, sub-themes, and main
themes). The credibility and trustworthiness ofthe data were confirmed
using multiple validation techniques. Based on the analysis of the
interviews, 218 codes were identified at the open coding stage, which
were reduced to 133 basic codes after eliminating overlapping codes.
These codes were ultimately categorized into 14 main indicators. The
findings suggest that a sharing economy model based on digital
platforms can be conceptualized around the components of brand
identity modeling, dimensions of user experience design, and methods
of building a brand community, with a particular emphasis on customer
acquisition and loyalty processes. Therefore, it can be concluded that
brand loyalty and customer acquisition in the sharing economy are
influenced by brand identity, user or customer experience, and brand
community. In this context, various factors such as product and service
quality, brand trust, perceived value, innovation, satisfaction, and
commitment also play a significant role in shaping brand loyalty.
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EXTENDED ABSTRACT

Introduction: Although the sharing economy has its roots in traditional patterns of cooperation and resource sharing
within human societies, it has acquired a new character in its contemporary form due to the rapid expansion of digital
technologies, the internet, and smartphones. Within this framework, digital platforms function as technological
intermediaries that enable interaction, exchange,and collaboration among individuals dispersed across time and space,
thereby challenging linear and traditionalbusiness models. These developments have transformed the sharing economy
from a purely economic model into a socio-digital ecosystem in which relationships amongusers, service providers, and
platformsplay a decisive role in business success or failure. In the existing literature, much of the research on the sharing
economy has focused on economic efficiency, cost reduction, and technologicalinnovation, while relational quality, user
experience, and loyalty mechanisms have received comparatively limited and fragmented-attention. Given that the
sustainability of platforms depends on the continuous participation and simultaneous loyalty of both users:and service
providers, customer loyalty becomes a critical issue in the sharing economy. In this context, branding—recognized as
the most important intangible asset of platforms—plays a central role in creating meaning;trust, and differentiation.
Brand identity, by shaping users’ cognitive perceptions; user experience, by influencing emotional responses and
operational evaluations of digital interactions; and brand community, by fostering a sense of.belonging and collective
identity, constitute three fundamental pillars in attracting and retaining users on sharing platforms. Nevertheless, a
comprehensive model that simultaneously explains the interaction.of these three components and their relationship with
customerloyalty in the sharing economy hasnot yet been fully developed. Accordingly, the present study aims to explore
a digital platform—based model of the sharing economy by examining the:role of brand identity, user experience, and
brand community in customer acquisition and loyalty processes.

Methodology: In terms of data nature, this study adopts a qualitativelapproach,and methodologically it follows a case
study design. Data were collected through semi-structureduinterviews. The study population consisted of university
faculty members specializing in marketing managementwith aminimum of a doctoraldegree and more thanten years
of professionalexperience,as well asmanagers and experts of domestic digital platforms actively operatingin the sharing
economy. Sampling was conducted purposively using the snowball technique, and data collection continued until
theoretical saturation wasachieved. Saturation occutred after12 interviews, and a totalof 15 interviews were ultimately
conducted. Data analysis was carried out using the thematic analysis approach proposed by Braun and Clarke (2006),
which involves open coding, identification of initial concepts, categorization of codes, and extraction of main and sub -
themes. To enhance the credibility of the study;data triangulation was employed by comparing interview findings with
theoretical literature and expertopinions, and by involving more than oneresearcher in the coding and analysis process.
Thereliability of thematic analysis wasassessed using Holsti’s coefficient. The results indicated an inter-coderagreement
0f0.902, demonstratingathigh level offeliability and confirming the robustness of the qualitative data analysis process.
Discussion and Results: The “findings reveal that the sharing economy based on digital platforms is a
multidimensional phenomenon.nfluenced by technological, social, economic, and psychological factors. During the
open coding process, 218 initial concepts were identified, which were reduced to 133 basic concepts after eliminating
overlaps and redundanei€s» These concepts were ultimately organized into seven main themes: sharing economy
components, user experience, brand identity, brand community, loyalty, perceived value, and platform innovation.
The results indicate that user experience, as the primary point of contact between users and platforms, plays a crucial
role in shaping brand identity. Positive functionaland emotional experiences strengthen users’ mental images of the
brand and foster trustand commitment. Moreover, a strong brand identity can enhance both attitudinal and behavioral
loyalty, either directly or indirectly.

Furthermore, brand community actsasan important mediatingmechanism between brand identity and loyalty. A sense
of belonging, shared norms, and moral responsibility within the brand community increase user engagement and
transform users from mere consumers into brand advocates. The findings also show that continuous innovation in
platform services, by enhancing perceived value and customer satisfaction, contributes significantly to strengthening
customer loyalty. Overall, the finalmodel illustrates a network of interactive relationships amonguserexperience, brand
identity, brand community, trust, commitment, satisfaction, and loyalty, which collectively ensure the sustainability of
sharing economy platforms.

Conclusion: The results of this study indicate that customer loyalty in the sharing economy is not driven by a single
factorbutrather emerges from the synergy amongthe identity-related, experiential, and social dimensions of the brand
within digital platform ecosystems. Authentic brand identity, enriched user experience, and a dynamic brand community



constitute the three core pillars underpinning the formation of trust, commitment, and sustainable userloyalty. Platforms
that focus solely on technologicalefficiency orprice advantages are likely to face long-term challenges in retaining users.
Based on the findings, it is recommended that sharingeconomy platforms concentrate theirstrategic efforts on three key
areas: first, enhancingand personalizinguser experience through technologicalinnovation and behavioral data analytics;
second, developing and reinforcing a transparent and trustworthy brand identity; and third, establishing and nurturing
interactive brand communities that strengthen users’ sense of belonging and engagement. Such an integrated approach
can create sustainable competitive advantages and secure a distinctive and enduring position for platforms in customers’

minds.

Keywords: Sharing Economy, Brand Identity, Brand Community, Brand Acquisition and Loyalty
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