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Extended Abstract

Introduction

Dynamic capabilities represent the business's ability to integrate, create, and reconfigure internal and external
competencies to meet changing environments. Competitive advantage refers to the degree to which a business can
create a defensible position against competitors. Market orientation is defined as market information processing
activities such as acquiring, publishing and responding based on the observation of customers and competitors. The
present study was conducted with the aim of analyzing the mediating role of dynamic capabilities and competitive
advantage in the effect of market orientation on the commercial performance of dairy production companies.
Methodology

The research is applied in terms of purpose and descriptive-survey in terms of data collection method. The statistical
population of the research was made up of all the business managers of the selected dairy production companies in
Tehran province, in the number of 495 people in 2023. Based on the simple random sampling method and Cochran's
formula, 216 people were selected as a sample and included in the study. . The data collection tool was a standard
questionnaire. The validity of the questionnaires was confirmed using the opinions of experts in the field of
management and their reliability through Cronbach's alpha. Data were analyzed using structural equation model and
SmartPLS4 software.

Discussion and Results

In recent years, due to the much turbulence that exist in various industries, it seems that the requirements of strategic
management are inevitable for businesses to survive, improve their business performance and maintain a suitable
market share. Today, understanding what products and services to provide to meet the needs of customers is an
important challenge for business managers. In this regard, businesses must fully understand the benefits and
limitations of each strategic orientation to create competitive advantages (cost leadership or differentiation) to achieve
superior performance. Therefore, dynamic capabilities and competitive advantages help to better understand the
relationship between market orientation and business performance of businesses. Therefore, one of the strategies that
bring superior performance to businesses is market orientation. Market orientation means integrating organizational
efforts to effectively respond to customer needs and should have a positive impact on business performance. Based
on this, the present study was conducted with the aim of investigating the effect of market orientation on the
commercial performance of the business according to the mediating role of variables of dynamic capabilities and
competitive advantage in selected dairy companies in Tehran province. The findings of the research showed that
market orientation has a positive and significant effect on dynamic capabilities, and dynamic capabilities also have a
positive and significant effect on differentiation and cost leadership variables. Differentiation and cost leadership also
have a positive and significant effect on business performance. Finally, both dynamic capabilities and competitive
advantage mediate the relationship between market orientation and business performance. According to the findings
of the research, market orientation has a significant effect on improving the performance of dairy production
companies.

Conclusion

According to the findings, with the improvement of market orientations, dynamic capabilities are improved and
improved, and dynamic capabilities also lead to increased competitive advantages for businesses. On the other hand,
with the growth and improvement of dynamic capabilities, a sustainable competitive advantage is created for the
business. In addition, market orientation also has a positive and significant indirect effect on the commercial
performance of dairy production companies in Tehran province through the mediating variable of dynamic
capabilities and competitive advantage. Therefore, the implementation of market orientation, the implementation of
customer-oriented strategies, the creation of sustainable value and attention to the changing needs of consumers in
the entire activities of the company can improve the performance of dairy companies.
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EXTENDED ABSTRACT

Introduction: The consumption of sustainable fashion products has garnered increasing attention from
academic researchers and professionals. As the level of concern about sustainability among fashion
consumers increases, there is still a gap between the concerns they express and their consumption decisions
and behaviors. The current literature indicates that fashion consumption significantly affects on
environmental pollution, underscoring the necessity for extensive research that assesses the existing
knowledge and establishes the impact of fashion consumption on environment preservation. Therefore, it
is necessary to carry out a systematic review of the current literature in this field. This study aims to conduct
a systematic review of research on sustainable fashion consumption, identify concepts related to
sustainable fashion consumption, and examine the main aspects and types of sustainable fashion
consumption. The present study seeks to analyze the drivers and predictors that impact sustainable fashion
and to survey the outcomes and implications of sustainable fashion for societies. The study adopts a
systematic research design to present the existing knowledge in the field of sustainable fashion
consumption. It examines the influencing factors on sustainable fashion consumer behavior patterns,
including drivers, intervening variables, mediating variables, and outcomes of sustainable fashion
consumer behavior.

Methodology: In this study, to achieve the research purposes, a systematic review of the existing literature
has been carried out using the Kitchenham method, which encompasses three phases: planning the review,
conducting the review, and reporting the review. In the first step, using a PRISMA statement framework,
the number of 422 articles were identified between 2010 and 2023 years. Then, through a screening
process, 41 articles for systematic review were selected.

Result and discussion: The systematic review identified 30 components categorized into seven
structures: fashion awareness, sustainable value (including values functional, symbolic, experiential, etc.),
perceived risk, motivation, customer involvement, demographic factors, and four main categories:
stimulants, intervenes, mediators, and outcomes. These factors significantly affect the consumer behavior
of sustainable fashion. Factors influencing sustainable fashion consumption include awareness of fashion
and perceived risk. Intervening variables include motivation, sustainable value, and demographic factors.
This study also identified customer involvement as a mediating variable that influences sustainable fashion
consumer behavior and leads to green purchase intention.

Conclusion: The present study reveals that multiple factors contribute to the formation of sustainable
fashion consumer behavior patterns, emphasizing that this phenomenon should not be considered
simplistic. considering the severity of environmental laws worldwide and growing environmental
concerns, it is essential to examine the multidimensional nature of sustainable fashion consumption more
carefully. this study contributes by identifying opportunities for future research in three key areas. firstly,
it provides a clear understanding of consumers' purchase intentions for sustainable fashion apparel,
including factors such as quality, design style, social identity, environmental knowledge, and utilitarian
motives. However, further research is needed to deepen our understanding of how the fashion sector can
strengthen its commitment to pro-environmental purchasing behaviors. Secondly, future studies should
investigate the effects of education on sustainable fashion consumption and propose educational programs
that encourage fashion consumers to change their behavior, reducing clothing consumption and waste
generation, and adopting more sustainable practices while minimizing fast fashion consumption. lastly,
future research should employ qualitative and mixed methods to gain deeper insights into the issue of
sustainable fashion consumption that cannot be fully captured by quantitative research alone. The findings
of this systematic review contribute to the existing body of knowledge on sustainable fashion consumption
by providing a comprehensive overview of the factors influencing consumer behavior in this context. By
identifying the key components and categories that shape sustainable fashion consumption, researchers
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and practitioners can gain valuable insights into the complexities of consumer decision-making processes.
This understanding can inform the development of strategies and interventions aimed at promoting more
sustainable fashion consumption practices. Furthermore, the study highlights the need for further research
in several areas to address gaps in knowledge and advance our understanding of sustainable fashion
consumption. By exploring the role of education, deepening our understanding of consumer motivations,
and employing qualitative methods, researchers can delve deeper into the nuances of sustainable fashion
consumption and contribute to the development of more effective and targeted interventions. Ultimately,
this research has the potential to drive positive change in the fashion industry and contribute to the broader
goal of achieving sustainability in the field of fashion. The study adopts a systematic research design to
present the existing knowledge field of sustainable fashion consumption. It examines the influencing
factors on sustainable fashion consumer behavior patterns, including drivers, intervening variables,
mediating variables, and outcomes of sustainable fashion consumer behavior.

Keywords: Consumer behavior, Sustainable consumption, Sustainable fashion, Systematic review.
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Revised: 28 September 2024 the present study aims to examine the impact of information technology
Accepted: 6 October 2024 capabilities on green supply chain management and the omnichannel

approach to determine how these constructs affect customer satisfaction and
retention rates. It should be noted that focusing on variables such as the
omnichannel approach while considering environmental contexts in supply
chain management adds a comprehensive and innovative nature to this
study. The required sample was selected from IT managers and experts in
the food industry within the Ofogh Kourosh retail stores during the spring
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Business_, of 1403 (2024), who were also knowledgeable about the organization's
Automating evaluation of customer satisfaction levels and related policies. SPSS and
communications PLS software were used to conduct the statistical tests. The results indicate

that the highest path coefficient is the effect of IT capabilities on the
omnichannel approach, while the lowest path coefficient belongs to the
effect of the green supply chain on customer satisfaction. To enhance
supply chain efficiency, artificial intelligence technology can be utilized for
sentiment analysis and customer feedback collection, enabling awareness
of compliance levels with needs, automating communications, and
developing necessary strategies for delivering quality services through
Omnichannel approach.
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Extended Abstract

Introduction: Small businesses act as primary engines for job creation, economic growth, and local development. These
businesses often have high flexibility and can adapt to rapid changes and different market conditions. There are various
definitions of small businesses, and different criteria can be considered for them. These criteria include the number of
employees, the amount of employed assets, the sales-to-capital ratio, the number of female employees, the number of
employees and asset value, cash flow and asset value, and the number of employees, sales volume, and asset value. Each
country can adopt its specific criteria for determining the size and characteristics of small businesses. In Iran, industries with
less than 9 employees are recognized as small industries. The development of small businesses in the country is considered
an optimal and necessary path to achieve sustainable development and the goals of the twenty-year vision document. These
enterprises not only play important roles in job creation, innovation, market penetration, and prevention of monopolies but
also offer benefits to the government, such as income regulation, employment generation, strengthening sustainable
economic growth, economic diversification, and reducing dependence on specific sectors.

Research Methodology: This research is applied in terms of its objective, qualitative based on its execution method, and
data-driven. The qualitative population consisted of all managers of industrial companies in Kermanshah city (active in the
food industry and construction industries) who also used social networks such as Instagram for their business activities in
the year 2023. The sampling method used was purposive sampling, specifically snowball sampling, where 11 individuals
were selected as the sample. Data collection was done through interviews conducted in the field, and library research was
also utilized as a method. Data analysis was performed using the statistical software MAXQDA 20.

Findings: Initially, interviews were conducted and then evaluated. After reviewing the conducted interviews, they were
transcribed in a Word document. Subsequently, the initial codes were extracted from the text of each interview based on the
logic governing the grounded theory. In this regard, a total of 198 initial codes were extracted from 13 interviews conducted
with managers of industrial companies in Kermanshah city. It is worth mentioning that, due to data saturation, interviews
from the ninth onwards were conducted in a friendly environment, and the extracted codes were confirmed through dialogues
with the interviewees. Following the discussion on the paradigm model, in the subsequent phase of the research, after
extracting concepts in the initial "coding™ stage and forming major categories in the secondary "coding" stage, the codes,
concepts, and main categories of the research were categorized into 6 major categories.

Conclusion: In this research, six propositions selected for the coding process based on the paradigm model. According to
the codes derived from the paradigm model, there are six frequently recurring codes that shape the propositions adapted
from the paradigm model. Therefore, it can be stated that customer attraction strategies and market resource management
are important prerequisites for any business. By synchronizing them, the marketing performance of businesses can be
improved, making them more competitive. The development of marketing infrastructure and the development of marketing
substructures are crucial conditions for any business. Developing marketing substructures means predicting, designing, and
implementing factors and conditions that enable businesses to effectively engage with customers and enhance their
marketing strategies to attract and retain customers. These developments include marketing infrastructure, adaptability,
purposefulness, and technological development. Focusing on human resource capabilities in businesses is highly important
and can be considered as a strategic requirement for marketing interaction. Human resource capabilities include human
resource participation, human resource selection, appropriate human resource allocation, and human resource planning.
These capabilities can directly impact marketing strategies and improve businesses in attracting and retaining customers .
Understanding government policies, legislation, and media coverage holds significant importance and can be considered as
intervention conditions. Government policies consist of decisions and laws that are approved for governing a country, and
understanding them can assist in better understanding the decision-making process and priorities of the government.
Management, cultural, and human factors hold significant importance in an organization and can be considered as
background factors. Management factors such as having a marketing strategy, effective management, flexible management,
hiring suitable individuals, having an appropriate incentive system, and personnel training and development are highly
important and can be regarded as background factors. By utilizing engaging and compelling content, interactive techniques
such as competitions and contests, and creating superior customer experiences through social media, businesses can
differentiate themselves from competitors and have more effective marketing. Additionally, innovation in marketing
strategies can lead to the creation of new and improved methods for attracting and retaining customers, increasing sales, and
improving business performance. However, it is important for businesses to apply appropriate strategies in using social
media and continuously improve and adapt this strategy according to the needs and characteristics of their customers.

Keywords: Social media, Development, Business, Automating communications.
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ARTICLE INFO ABSTRACT
In recent years, omnichannel retailing has attracted much attention, yet its
Article History impacts and outcomes have not been extensively studied. This research
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Accepted: 3 March 2025 retailing. In explaining the existing relationships and hypotheses, Flow

theory and Hyperbolic Discounting Theory were used and the research's
conceptual model was designed. This research is of the positivist paradigm,
descriptive purpose, and applied orientation. The statistical population
includes Digikala consumers as a major online omnichannel retailer, and
the sample size of 389 people was determined through Morgan's table. Data
were collected through an online questionnaire and analyzed using
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Service transparency convergent and divergent validity, Cronbach's alpha coefficient, Composite

Reliability (CR), and Average Variance Extracted (AVE). The research
results indicate a positive and significant relationship between Service
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between Flow and consumer Loyalty, as well as a negative and significant
relationship between Service Consistency and Service Transparency with
Perceived privacy risk, and the negative effect of Perceived privacy risk on
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EXTENDED ABSTRACT

Introduction: In recent years, omni-channel retailing has attracted the attention of researchers and marketing
experts. But the effects and results have not been addressed. 76% of businesses are moving towards an omni-
channel strategy and make it their business priority. Omnichannel is defined as the management of existing
channels and consumer contact points, in such a way that his experience is optimized in all channels. Unlike
multi-channel retailing, an omni-channel strategy integrates multiple channels to create a seamless experience
for the consumer. Service integration is an integral part of omni-channel retailing, a sign of success in moving
from a multi-channel to an omni-channel strategy. To use the omni-channel strategy, it is necessary for retailers
to coordinate and synergize between different channels to eliminate friction between channels and create an
integrated system. Although previous studies show that omnichannel retailing has a positive effect on consumer
behavior, how service integration affects consumer loyalty is still unclear. In this research, two important
components of consumer experience, i.e. flow and perceived privacy risk, are considered as mediating elements
in the relationship between service integration and customer loyalty. Flow is a positive psychological state of
being immersed in an activity, and perceived risk is made up of privacy concerns, which is a negative aspect.
Both of these components are related to integration, which is the main and vital element of omni-channel retailing.
Therefore, in this research, it provides the possibility to understand different aspects of the omni-channel
consumer experience. Both academia and industry have recognized that the quality of experience is a key element
influencing consumer purchase intent and determines omnichannel business success. Therefore, it is essential for
companies to understand the expectations of customers from the omni-channel experience and provide
appropriate services to consumers. The studies conducted on the omnichannel shopping experience are often
descriptive, while more theoretical efforts are needed to explore how the quality of the experience affects the
purchase intention of omnichannel consumers. Therefore, this research has been conducted to investigate the
effect of service stability and transparency on customer experience and loyalty in omni-channel retailing. In
explaining the existing relationships and hypotheses, two flow theories and hyperbolic discounting were used
and a conceptual model was obtained.

Methodology: This research, in terms of purpose: descriptive; Orientation: practical; Strategy: Navigation;
Research method: quantitative; Time domain: single segment and data collection method: questionnaire.
Considering that the size of the population was unknown, Morgan's table was used to determine the sample size,
and the number of 389 people was obtained. Also, simple random sampling method was used. In this study, in
order to prepare the final questionnaire to measure the variables of service stability and service transparency from
Lee et al.'s (2019) article, to measure the flow variable from Hamilton et al.'s (2016) article, to measure the
perceived privacy risk variable from the article Kukarkini and Clouse (2010), to measure loyalty, Baker et al.'s
(2002) article and a five-point Likert scale were used for all cases. Based on the purpose of the research, it was
necessary to choose a retail store that uses an omni-channel strategy. Therefore, Digikala was chosen as the
largest retail store in Iran for this research. Because not only does the company provide products and services to
consumers through its own application and website, but Digikala has provided conditions in its in-person store
where customers can experience the desired product closely before purchasing. From consulting, through the
kiosks installed in the store, make their purchases from the Digikala site. When users log in to any platform, their
shopping cart is updated (integration feature) and brings an experience for customers to make their purchases in
any way that is most convenient for them. The statistical population of this research is Digikala users. Then the
online questionnaire was sent to the target audience. In order to analyze the data and test the research hypotheses,
the methods of inferential statistics, structural equation modeling and model fit were used. Also, SmartPLS
software has been used to check the research hypotheses during two stages of checking the fit of the research
model and then testing the hypotheses.

Discussion and Results: The results showed that 40.4% of these audiences are men and 59.6% are women. The
significant number related to the relationships between the variables is all greater than the absolute value of 1.96,
therefore, the research hypotheses can be confirmed with 95% confidence. In other words, service consistency
has a positive and significant effect of 0.88% on the flow service consistency has a negative and significant effect
of 0.26% on the perceived privacy risk, service transparency has a positive effect of 0.12% on the flow and It is
significant, service transparency has a negative and significant effect of 0.72% on the perceived privacy risk, the
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flow of 16% has a positive and significant effect on consumer loyalty, the perceived privacy risk has an 82%
effect on consumer loyalty. It has a negative and significant effect.

Conclusion: Our findings in this research emphasize the importance of channel security to create consumer
experience and loyalty and provide suggestions for the development and management of omni-channel retailing
(channel security). Service integration in channel security helps retailers improve the consumer experience across
channels. It is suggested that omni-channel retailers ensure the consistency and transparency of services in their
various channels to bring a positive shopping experience to consumers. They should try to maintain the coherence
and compatibility of services and information among their different channels, and their offers and services should
be available and coordinated simultaneously in each channel and at any time. On the other hand, the consumer
should know which service or channel can be accessed and used. To increase consumer awareness of available
channels through accurate and attractive retail information and advice. An omnichannel strategy can reduce
consumer privacy risks. Access to consumers' personal information leads to personalization of relationships, but
raises privacy concerns and can negatively impact the consumer experience, which retailers can mitigate with
service integration. Also, service integration by flow and perceived privacy risk affect consumer loyalty, retailers
must manage consumer experience in order to expand their relationships with consumers and create loyalty. With
the attractive and entertaining design of their channels, they fully engage the audience in activities and actions to
influence their loyalty.

Keywords: Customer experience, customer loyalty, omni-channel retailing, service consistency, service
transparency.
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EXTENDED ABSTRACT

Introduction: Describing decision making and choice has been one of the main areas of research for neuroscientists in
the last few decades. Neuromanagement and neuroleadership sciences have expanded in parallel with the development
of cognitive sciences. Neuromanagement has made a connection between the fields of management, leadership and
psychology and neuroscience. Today, management and leadership, psychology, and neuroscience have converged into a
unified discipline with the ultimate goal of providing a unified and comprehensive theory of human behavior.
Researchers in the fields of economics, management, leadership, and psychologists provide rich conceptual tools for
understanding and modeling behavior, while neurobiologists provide tools for studying mechanisms. Therefore, the goal
of this discipline is to understand the processes that link sensation and action by revealing the neurobiological
mechanisms by which decisions are made. This research tries to investigate the potential contribution of neuroscience in
the knowledge of management, leadership and entrepreneurship by researching the theoretical, methodological and
experimental potential of neuroscience analyzes in management and decision-making research. Since most of the articles
in this field have introduced the fields of neuromanagement, neuroscienceleadership, neuromarketing, etc., and less have
entered into the decision-making mechanism and its applications. In this research, the decision-making mechanism from
three aspects of neurochemistry, bioelectricity and it has been studied psychologically. In addition, in this research, an
attempt has been made to provide a model based on the findings of neuroscience to understand the decision-making
mechanism and its relationship with the related issues of the organization by systematically reviewing all the articles of
recent years in this field.

Methodology: The current research is qualitative and meta-synthesis and applied-fundamental in terms of purpose,
descriptive in nature and exploratory in terms of research type. The data used in the research are secondary and library
data. In order to answer the questions of this research, a systematic literature review of 43 articles in this field, which
were published in the period of 2010 to 2023 and were selected through a detailed screening and exclusion sampling
process, was used. In order to standardize and maintain the transparency and quality of the review process, we also used
Sandelowski and Barroso's method, which is an accepted seven-step standard method and structured model for qualitative
text analysis and extracting concepts, as well as a practical method for meta-synthesis research.

Discussion and Results: By analyzing 239 open codes extracted from the articles, 16 concepts related to the study
topic emerged, which shows the researchers' focus on the study of four categories of decision-making mechanism and
the impact of decision-making in neuroleadership, neuroentrepreneurship, and neuromanagement. To understand the
decision-making mechanism, five platforms; Neurochemistry, cognitive bias, brain structure and anatomy, brain waves
and emotion should be studied with the help of measurement tools such as EEG and FMRI. And if necessary, influenced
them with appropriate methods so that the brain functions optimally at the time of decision making.  Correct decisions
by managers, leaders and entrepreneurs at the right time are the key to developing organizations for more productivity,
increasing profitability and producing better quality workforce. In fact, by controlling and directing the category of
decision-making mechanism through the five platforms that were mentioned, it is possible to influence the decision-
making of the three categories of neuroleadership, neuromanagement and neuroentrepreneurship. Also, having
knowledge in this field and using this knowledge can enable managers and leaders to develop a healthier organizational
culture and manage their organizations better. Other applications of neuroscience can be the appropriate selection of
people based on their testosterone levels or morphology for any job or even the decision to invest in companies. Today,
the techniques used in neuroscience such as functional magnetic resonance imaging and electroencephalography are also
used in hiring suitable personnel for important and vital jobs such as financial management and executive director of
companies in some organizations.

Conclusion: Decision making is a universal phenomenon in real life and an important part of management. The
decision-making ability of managers and professional leaders is related to the success of companies. This study has
analyzed and summarized the decision-making mechanism and various factors that affect decision-making ability by
systematic literature reviewing of recent management, leadership and entrepreneurship research in the field of decision-
making, which conducted their research based on the findings of neuroscience. In recent years, researchers' ability to
directly observe brain activity has greatly increased. There are various techniques for measuring brain activity that vary
in terms of cost, accuracy, impact on subjects studied, complexity, and time. Therefore, it is technically possible to
measure brain activity in management experiments. The decision-making mechanism has also been studied from the
aspect of neurochemistry. However, these studies have received less attention and investigation than other aspects of
decision-making mechanism studies, such as anatomy and physiology of the brain or cognitive neuroscience and biases.
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But with the help of the same few studies, we now know that the prominent hormones influencing decision-making and
guiding our behavior are oxytocin, serotonin, dopamine, cortisol, testosterone, and endorphins. And of course, based on
the results of research, the role of dopamine and serotonin in decision-making is more prominent. Getting to know the
mechanism of decision-making and understanding how the brain works helps us to make better choices and make more
correct decisions. Also, having knowledge in this field and using the knowledge of neuroscience in the leadership and
management of the organization will probably cause more productivity. Despite many researches and findings about
brain activity and neuroscience, it seems that there are still many obscure points that need to be discovered. Although we
now have a lot of information about the decision-making mechanism, we still cannot produce a formula for making a
decision or manipulate it and consider it the best decision with certainty and confidence. But having knowledge in this
field and understanding how we make decisions, makes us manage the factors affecting it as much as possible.

Keywords: Decision-making mechanism, Neuroeconomics, Neuroleadership, Neuromanagement.
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Discounting strategies have a great impact on brand equity from the
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Extended Abstract

Introduction: If a customer is largely convenience-driven, price reductions might have no impact on that
person. Alternatively, if the customer is largely price-driven, a price reduction could have a significant
impact on that person’s purchase behavior. Low prices could drive some category enthusiasts to try a new
product or brand, while price reductions may have little to no impact on brand loyal customers. Again, the
relationships between price, perceived value, brand equity and sales are not always linear and cannot be
solved by just one simple equation. Success in an increasingly competitive online industry, giving an
overview to online industry players can offer the right products to consumers, with the best services,
discounted prices and those who are famous. Therefore, there needs to be an understanding of the target
market or consumers to be served because it is very important in increasing business activities. Increasingly
tight business competition now results in companies being faced with the challenge of being able to
maintain survival. Brand equity creation has long been an important subject in brand management. Brand
equity refers to the differential consumer response, assets, or liabilities associated with a brand and a source
of competitive advantage to survive in intense competition. The shift in marketing paradigm towards a
service-dominant logic of exchange processes and relationships supports the wider need to build a brand
that focuses on customer experience and perceived value. In addition, discounting strategies can have a
great impact on brand equity from the customer's perspective in the apparel market. These strategies can
help increase brand equity by increasing sales, attracting new customers, retaining existing customers, and
increasing brand awareness. Despite this, there is very little research in this area. The present study was
conducted with the aim of investigating the impact of discounting strategies on brand equity from the
customer's point of view in the clothing market.

Methodology: This study was of applied purpose type and in terms of descriptive survey method. The
demographic group for this study is brand customers; Sark brand, Iranian body spinner brand, Tulika brand,
Patten Jammeh brand, Tan Derest brand, Hakopian brand, LC Man brand, etc. This population is an
unlimited statistical population; therefore, the sample size of 384 people was determined by using the
unlimited statistical population formula. Data were collected using standard questionnaires, whose validity
and reliability were checked and confirmed using face validity and Cronbach's alpha coefficient. Data
analysis was done using structural equation modeling. The partial least square structural equation model
(PLS-SEM) was used to analyze the data. PLS-SEM is suitable for building exploratory theory studies that
identify the drivers of a construct. Finally, the current study adopted Kaiser, Mayer and Olkin's sampling
adequacy criterion and Bartlett's test regarding the appropriateness of the sample size for factor analysis.
The amount of sig was calculated to be less than 5% and the KMO index was 0.745, and the number for
this index shows the adequacy of sampling to perform exploratory factor analysis.

Discussion and Results: The findings of this research show that volume discounts, end-of-term discounts,
next purchase discounts and promotional discounts have a positive effect on brand equity (p<0.05), but the
effect of seasonal discounts on brand equity was not significant (p>0.05). As a result, it was found that
discounting strategies can improve brand equity through various volume discounts, end of term and next
purchase.

Conclusion: The findings of this study are unique and contribute to both pricing and branding areas of
research. While extant research in these areas has focused on price fairness perceptions in situations where
the price of future purchases increases, particularly for frequently purchased non-durable goods. Also, it
was also concluded that the time constraint and the size of the discount influenced the consumer's
willingness to purchase a product on sale. When those effects are compared in terms of the brands, the
effect of discount size varies for two different brands but the effect of time constraint on the customer's
willingness to purchase does not change depending on the brand. Previously, brand equity, perceived
luxuriousness, discount size, and time constraint have been discussed in previous marketing researches in
terms of the effectiveness of sales promotions. When these factors are taken into consideration as a whole,
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it can be said that this study offers a new approach. Finally, Promotional discounts can have a significant
impact on brand equity. Brand equity is measured by the degree of direct connection and connection
between the brand and the consumer. Promotional discounts can be provocative and create a closer
connection between the consumer and the brand. This helps increase brand equity because increased
interactions with the consumer can lead to increased brand awareness and increased consumer loyalty.

Keywords: Volume Discounts, End of Term Discounts, Next Purchase Discounts, Advertising Discounts,
Seasonal Discounts, Brand Equity.
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ARTICLE INFO ABSTRACT
The research conducted with the aim of providing a pattern for the
Article History development of Iran's clothing exports. The paradigm of research is
Received: 5 April 2024 interpretive and with a qualitative approach, and from the point of view of
Revised: 22 December 2024 the goal, it is an exploratory research. The strategy of research is grounded
Accepted: 11 February 2025 theory using hidden content analysis technique. The statistical population

of this research is the managers of companies that produce and export
clothes in Iran Among them, a focal and in-depth interview was conducted
with managers of the top brands of Iran's clothing industry using the
available sampling method, and theoretical saturation was achieved after 15
interviews. The results of data analysis from the interviews, after going
through a process (identifying meaningful units, primary codes, identifying
categories and finally finding core categories using MAXQDA version 2020
software) led to the creation of a model for the development of Iran's
garment exports. Thus, the categories of direct export, indirect export,
sanctions and financial ability were identified as the main categories as well
as the consequences of Iran's garment export development. In total, 1648
semantic units, 306 primary codes and 31 categories and 4 core categories
have been identified. The results address that the development of Iran's
garment exports is branched from direct and indirect exports, sanctions due
to restrictions, political factors and the resulting costs, and increasing the
financial strength of companies through government assistance to helpless
companies; tax incentives; Investing prominent brands in Iran's clothing
Corresponding Author Email: industry can affect direct and indirect exports. Therefore, if exporters have
mo.hashemi@iau.ac.ir/ high financial power and the effect of sanctions is reduced, we can imagine
a good prospect for the development of Iran's clothing exports.
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Extended abstract

Introduction: Direct export. Direct export can be a determining factor in the relationship with the export
development of companies. In this method, the company has one or more sales agents in another country. In fact,
companies can export directly that undertake all the necessary activities to sell their products in the destination
country .Indirect export. Another factor that affects the development of export is indirect export. In indirect
export, the exporting company sends its products to foreign markets through an intermediary company. In other
words, an indirect exporting company is when its products are sold in foreign markets, without carrying out any
specific activity inside the destination country related to the export. In this method, control over the market or
marketing strategies are very limited.

Methodology: The paradigm of the current research is the interpretive paradigm and its approach is a qualitative
approach, which was achieved by using one of the strategies of implementing qualitative research, namely,
grounded theory strategy and hidden content analysis tactic. The method of data collection is in-depth interview,
the format of text information and data analysis is the method of summarization which continued until reaching
the saturation stage of the categories in the interviews. The statistical population of this research is the managers
of companies that produce and export clothing and apparel. In this research, a semi-structured questionnaire was
first prepared using the background of the research. In order to select the experts of the top brands of clothing
producers and exporters of the country, it was identified and in the form of available sampling, focal and in-depth
interviews were started, and theoretical saturation was achieved after 15 interviews and coding of each interview.
After specifying the core categories, their relationship with each other was revealed. In the final stage, this
research led to the presentation of a model for the development of garment exports. After identifying the interview
questions, the validity of the questionnaire of this research was confirmed. First, the reliability of the results of
this research was confirmed by rereading some interview participants and professors in the field of garment
export development. Also, in order to verify the obtained results, the researcher reviewed the collected data, notes
and other items, and to evaluate the reliability in accordance with the opinion of Gonzalez Petriou et al. Using
SPSS software version 2018, the intraclass reliability coefficient has been evaluated. Coding has been done by
three experts. The results of intraclass reliability coefficient is 0.956 and also the significance level confirms
hypothesis H1.

Results and Discussion: The results of the data analysis from the interviews, led to the birth of a pattern for the
development of Iranian clothing exports. Based on this, a total of 1648 semantic units, 306 primary codes, 31
categories, and 4 central categories were identified. The main categories of this research are: direct exports with
16 categories (non-financial government support, product, warranty and after-sales service, competitive strategy
and policies, customs, target market, competitive advantage, distribution network, trade agreements, branding,
price, management, direct sales, advertising, marketing, discounts) and indirect exports with 5 categories
(preventing and limiting underground activities, fake and counterfeit clothing, laws and regulations, smuggling,
increasing sales to brokers), as well as financial capacity with seven categories (increasing the financial capacity
of bankrupt exporters, reducing taxes, capital-intensiveness of clothing exports, government financial support,
investment by prominent brands, eliminating restrictions on foreign exchange transfers, cooperation with major
brands in the world) and sanctions with three categories (restrictions caused by sanctions, political factors,
reducing costs caused by sanctions).

Conclusion: The competition of companies at the international level to increase the export of products has
increased greatly, this situation is more in the field of goods that require little investment in production, increasing
exports for companies considering that it requires significant investment, with sanctions remaining stable, The
failure rate of these exporters is increasing, these challenges have reduced the development of Iran's garment
exports. Iran's garment exporters have lost their previous export markets and need retargeting in this field,
therefore, considering these challenges and problems in the field of garment export, the present research is in
search of the components, effective factors and consequences of Iran's garment export development. Analysis of
the data obtained from a structured and systematic review of previous researches and interviews with 15 garment
industry experts led to the creation of a model for the development of Iran's garment exports. This model consists
of two main categories: direct export (16 categories) and indirect export (5 categories). Two effective factors of
financial power (7 categories) and sanctions (3 categories) and three consequences of the business, economic and
human environment are formed. Therefore, the development of Iran's garment exports is branched from direct
and indirect exports, sanctions due to restrictions, political factors and the resulting costs, and increasing the
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financial power of companies through government assistance to helpless companies; tax incentives; Investing
prominent brands in Iran's clothing industry can affect direct and indirect exports. Therefore, if exporters have
high financial power and the effect of sanctions is reduced, we can imagine a good prospect for the development
of Iran's clothing exports. By comparing this model with other models of export development, it was found that
in other researches, the separation of exports was not done, while a country like Iran, which is under sanctions,
needs to see indirect exports as well, in the field of sanctions, the researches that have been conducted only
consider sanctions as a factor. They know that it is influential in economic growth and they do not mention its
relationship with direct and indirect exports. Also, in other researches, the components and effective factors of
this model are not considered together and only emphasize the relationship between financial power and exports.
Therefore, this model explains the development pattern of Iran's garment export in a comprehensive format and
in accordance with the conditions of Iran. Considering this issue, the results of this research can be useful for
garment industry managers, exporters in this area and policy makers.

Keywords: Clothing export development, Financial ability, Sanctions Indirect exports
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Extended Abstract

Introduction: The Internet-based e-commerce model has been adopted as one of the marketing strategies by companies to
capture market share. A look at the exponential growth of the major players in the industry shows that there is still a large
reservoir of market potential for e-commerce. The advancement of e-commerce is leading to the maturation of online
shopping as a retail channel and profound changes. The features and benefits of online shopping make it one of the most
common ways of shopping among consumers, especially Generation Z. Generation Z refers to the smartest generation that
engages with the Internet for most of their daily activities. Generation Z is born in the digital age. The characteristics of this
generation are affected by the spread of smartphones and social networks. They expect technology to enable them to make
more informed purchasing decisions; Therefore, prioritizing online sales is the best way to sell this generation. Members of
this generation act differently from previous generations, which can lead to changes in consumer behavior. In this research,
the behavior of Generation Z online consumers is also investigated. To improve sales, it is necessary to meet the expectations
of this generation. The most important expectation of this generation is to register an optimal shopping experience.
Embracing technology and providing immediate and quality services is very important for this generation. Therefore, in the
retail industry, there is no other way to survive than to adapt to this generation. In order to survive and gain a competitive
advantage in the e-retail business, many efforts are needed by online retailers to retain customers and meet the expectations
of online customers; This means that online businesses must understand what key factors determine customer satisfaction in
order to survive in today's e-commerce. For this purpose, the aim of this research is to identify and determine the influencing
factors on the online shopping behavior of Generation Z and its effect on consumer satisfaction. Specifically, (1) taking into
account the moderation of trust and product factors, the effect of social influence, variety seeking, personalized advertising,
and convenience on consumer behavior, (2) the effect of consumer behavior on consumer satisfaction, and (3) the mediating
effect of consumer behavior on the relationship between antecedents of online shopping and consumer satisfaction have
been investigated.

Methodology: The research method of the current study is applied in terms of purpose and descriptive-survey in terms of
nature and method. The statistical population of this research is considered to be all generation Z customers (zoomers or
digital natives) who have had the experience of online shopping from online retailers for consumer products. In this research,
the field method was used to collect the data needed to test the hypotheses and analyze the data. The data collection tool is
the standard questionnaires that exist in this field and were randomly distributed among the statistical sample. Due to the
uncertainty of the target statistical population, Cochran's formula was used to determine the sample size. After removing the
distorted questionnaires, the final 392 questionnaires were analyzed and analyzed by the structural equation modeling
method with the help of Smart PLS3 and IBM SPSS Statistics27 statistical software.

Discussion and Results: The results showed that the antecedents of online shopping including (1) social influence, (2)
variety seeking, (3) personalized advertising, (4) convenience, (5) trust and (6) product factors have a positive and significant
effect on online consumer behavior. Also, consumer behavior is significantly related to consumer satisfaction, and it was
found that Generation Z people are more inclined to make planned purchases than to make impulse buying. In addition, the
moderating effect of (1) trust in the relationship between social influence, variety seeking and consumer behavior, and the
moderating effect of (2) product factors in the relationship between convenience and consumer behavior were confirmed; If
the relationship between personalized advertising and consumer behavior is not moderated by product factors. Finally, the
mediating effect of consumer behavior in the relationship between the antecedents of online shopping and consumer
satisfaction was confirmed.

Conclusion: The results of this study provide online retailers with an insight into the most important aspects affecting the
behavior of Generation Z consumers in online shopping. Faced with the findings, e-commerce retailers should be aware that
customers' expectations of online services have increased compared to the past. Therefore, frequent monitoring of
consumers' perceptions and expectations about online shopping, as well as identifying factors influencing online user
behavior, is an important prerequisite for developing and improving online businesses and helps marketers to adjust their
strategies to satisfy Consumer's needs and guarantee sustainable competitive advantage.

Keywords: Antecedents of Online Shopping, Consumer Satisfaction, Generation Z Consumer Behavior, Product Factors,
Trust
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Extended Abstract

Introduction: In the contemporary era, where competition in markets is ever-increasing and product
differentiation is continually diminishing, brands are striving to develop innovative strategies to stand out
and attract consumer attention. Among these strategies, the creation and utilization of mascots have proven
to be an effective tool for building a strong corporate identity and distinguishing brands from competitors.
Mascots, as visual and symbolic representations, play a crucial role in fostering emotional connections
between brands and consumers. Such connections not only enhance brand loyalty but also influence
consumer purchasing behavior. This study, conducted over a five-month period from May to September
2024, seeks to examine the impact of mascots on consumer behavior through a case study of the CheeToz
brand, which is renowned for its iconic monkey mascot.

Methodology: The research adopts an exploratory mixed-methods approach, combining qualitative and
guantitative methodologies to ensure a comprehensive understanding of the topic. In the qualitative phase,
data were collected through in-depth interviews with two distinct groups: industry experts (including
managers and marketing specialists from CheeToz) and customers (specifically adolescents and young
adults, who represent the brand’s target audience). The sampling techniques differed for each group, with
snowball sampling employed for the expert participants and purposive judgmental sampling for the
customer group. The insights from the qualitative phase laid the groundwork for developing the
guantitative phase of the study. For the quantitative phase, a structured questionnaire was designed and
distributed among a larger sample of 254 participants, determined using structural equation modeling
(SEM). The respondents were selected using a cluster sampling method to ensure representation across
diverse demographic and geographic groups. The validity and reliability of the questionnaire were
rigorously assessed. Convergent validity was used to evaluate construct validity, while reliability was
measured through Cronbach’s alpha and composite reliability indices. Additionally, in the qualitative
phase, Lincoln and Guba’s trustworthiness criteria were applied to ensure the credibility, transferability,
dependability, and confirmability of the findings. The data from both phases were analyzed using SPSS
and SmartPLS software, providing a robust and multidimensional perspective on the research questions.
Discussion and Results: The study identified four key dimensions of the CheeToz mascot that
significantly influence consumer behavior: trustworthiness, visual appeal, deep emotional connection, and
cultural alignment. These dimensions were found to play a pivotal role in shaping consumers’ perceptions
of the brand and their subsequent behaviors. Trustworthiness reflects the reliability and authenticity
conveyed by the mascot, instilling confidence in consumers about the brand’s values. Visual appeal
pertains to the aesthetic qualities and design elements of the mascot, which captivate consumer attention
and create a lasting impression. The deep emotional connection refers to the mascot’s ability to evoke
positive emotions and resonate with consumers on a personal level, thereby enhancing engagement.
Cultural alignment, meanwhile, highlights the importance of tailoring mascot attributes to reflect the
cultural and social values of the target market, ensuring relatability and acceptance. The results of the study
revealed that the CheeToz mascot has a significant positive impact on critical consumer behavior metrics,
including repeat purchases, brand loyalty, and brand recall. For example, consumers who found the mascot
visually appealing and culturally relatable were more likely to recall the brand during their purchasing
decisions. Similarly, the mascot’s emotional resonance with consumers was directly linked to their
willingness to remain loyal to the brand over time. These findings underscore the strategic importance of
mascots in building strong brand-consumer relationships and fostering long-term customer retention. This
research contributes to the existing literature by addressing a notable gap in the field. While previous
studies have primarily focused on the design aspects of mascots or their application in Western markets,
this study emphasizes the cultural and contextual factors that influence mascot effectiveness in non-
Western settings, specifically in Iran. The Iranian market, characterized by its unique cultural dynamics
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and consumer preferences, offers a distinctive context for examining how mascots can be tailored to align
with local values and traditions. The study’s innovation lies in its identification of culturally relevant
dimensions of mascots, providing actionable insights for brands seeking to optimize their marketing
strategies in similar markets.

Conclusion: The practical implications of the research are manifold. First, it is recommended that brands
periodically update their mascot designs to reflect changing consumer preferences and market trends. By
incorporating contemporary design elements and maintaining relevance, mascots can continue to captivate
and engage audiences. Second, brands should ensure that their mascots resonate with diverse cultural
contexts, especially in global or multicultural markets, by adapting their attributes and messaging to reflect
local values. Third, creating compelling narratives around mascots can enhance their emotional appeal and
strengthen their connection with consumers. These narratives can be effectively communicated through
social media platforms, where mascots can serve as dynamic and interactive brand ambassadors. Fourth,
integrating mascots into corporate social responsibility (CSR) initiatives can enhance brand image and
foster positive consumer perceptions. Finally, leveraging mascots in the development of new products and
promotional campaigns can further reinforce their role as integral elements of brand strategy. In
conclusion, this research highlights the strategic potential of mascots in influencing consumer behavior
and driving brand success. By identifying and emphasizing dimensions such as trustworthiness, visual
appeal, emotional connection, and cultural alignment, the study provides a comprehensive framework for
understanding and optimizing the role of mascots in marketing. For brands operating in culturally diverse
markets, the findings offer valuable guidance on how to design and utilize mascots to enhance consumer
engagement, foster brand loyalty, and achieve sustainable competitive advantage.

Keywords: Consumer Behavior, Mascot, Brand Recall, Brand Loyality, Repeat Purchase.
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Extended Abstract

Introduction: In the highly competitive, fast-moving market of the 21st century, characterized by
globalization, high-tech revolution, and an overwhelming volume of information overload, the traditional
marketing wisdom often proves inadequate in deciphering the intricacy of consumer behavior. This
interdisciplinary study combines psychoanalysis—a discipline that is expert in the unconscious mind—
with marketing to propose a new paradigm in understanding and managing consumer behavior and
perception. As markets evolve in the "attention economy," where consumer attention is a scarce resource,
marketers are faced with the challenge of differentiating brands amidst information overload and evolving
social media environment. Psychoanalysis offers a unique insight by emphasizing unconscious
motivations, desires, and affective stimuli behind consumer choices, extending beyond rational and explicit
insights of mainstream methods. Following from the groundwork of early pioneers like Ernest Dichter and
Edward Bernays, who used psychoanalytic theory in the earliest marketing applications, this research aims
to redevelop and contemporize these concepts to make them relevant to present-day challenges. Addressing
the unconscious mind, this approach tries to build more compelling, deeper brand-consumer connections,
enhancing marketing effectiveness in an increasingly complex landscape.

Methodology: This study employs a qualitative review methodology with a focus on a critical synthesis
of literature at the intersection of psychoanalysis and marketing. It employs a systematic coding scheme
derived from Sigmund Freud's psychoanalytic theory to examine secondary sources, including scholarly
articles, books, and case studies. The analysis moves through three main stages: (1) open coding, where
initial concepts such as the unconscious mind, defense mechanisms, and symbolic meanings are derived
from the literature; (2) axial coding, where these concepts are sorted into broad themes and relationships
are established, such as linking unconscious motives to consumer choice; and (3) selective coding,
integrating these themes around a central psychoanalytic model to form a narrative whole. No primary data
were collected; instead, the work relies on a comprehensive trawl of historical and contemporary literature
to present a critique of psychoanalytic theory and demonstrate its applied applications in marketing and
market management. This approach ensures a thorough exploration of how unconscious processes can be
utilized to underpin marketing strategy.

Discussion and Results: The study emphasizes how psychoanalytic approaches can significantly enhance
marketing effectiveness by targeting the unconscious mind, a fundamental driver of consumer behavior.
The debate brings to the fore critical strategies—such as symbolic imagery, narrative storytelling, and
archetypal themes—that resonate profoundly with consumers, creating emotional bonds with, as well as
loyalty to, brands. Historical case studies, including Edward Bernays' "Torches of Freedom" campaign and
Ernest Dichter's motivational research, illustrate how psychoanalytic knowledge has been effectively
applied to inform advertising on the basis of unconscious desires and social aspirations. The analysis
concludes that ads intended to evoke unconscious sentiment—e.g., through sensory appeals or symbolic
associations—outperform traditional appeals to price or reason. However, there are still obstacles: ethical
concerns about potential manipulation, the intangibility of unconscious reactions, and marketers' need to
study complex psychoanalytic principles hold back widespread application. The discussion also refers to
future opportunities, such as the integration of psychoanalysis with neuromarketing and big data analytics,
that can advance these techniques and address ethical concerns. Cumulatively, the findings affirm
psychoanalysis as a viable tool for crafting effective marketing strategies amidst the call for
methodological and ethical refinement.
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Conclusion: The study affirms psychoanalysis as a valuable framework for understanding the unconscious
drivers of consumer behavior, offering marketers a window through which to develop more effective and
successful strategies. By uncovering hidden motivations and affective undercurrents, this paradigm
extends beyond the limitations of traditional marketing to facilitate more profound consumer-brand
connections. But its full potential remains constrained by ethical issues—preeminently, the risk of
exploiting unconscious vulnerabilities—and practical challenges, such as quantifying elusive
psychological processes. To advance this field, future studies need to prioritize the development of precise
measurement tools and ethical guidelines to allow for responsible application. As marketing evolves, the
synthesis of psychoanalytic theory with emerging technologies has the promise of uncovering novel,
adaptive strategies that balance efficacy with consumer autonomy. This research offers a foundation for
continued interdisciplinary exploration, calling marketers to embrace the complexity of the human psyche
in the pursuit of meaningful engagement.

Keywords: Psychoanalysis, Marketing, Consumer Behavior, Unconscious Mind, Interdisciplinary Studies
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