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With the increase in competition and technological advances, the approach of
banks towards customers has changed and the topic of reputation has become a
vital and especially important issue for banks. On the other hand, a brand digital
reputation is one of the main factors affecting its competitiveness and attracting
new customers. Therefore, to achieve sustainable success, managers need to
control the information and content that affects the digital reputation of banks'
brands. Research’s aim is to provide a brand digital reputation model in the
banking industry. This research is of a qualitative type, which has designed the
model using the research strategy of the Foundation's data theory and the
systematic design of Strauss and Corbin. Data collection was done by semi-
structured interviews. The population was university faculty members and senior
bank managers (specialists in marketing and informatics), and purposeful
sampling used to collect information based on which, 12 interviews conducted
and the basis for completing the interviews was theoretical saturation. Data
analysis performed in three stages of open coding, axial coding and selective
coding using MAXQDA software. Based on the results, a paradigmatic model
consisting of intra-organizational factors, extra-organizational factors, and
technological factors as the main categories of causal conditions, organization
characteristics as the main category of underlying conditions, reviewer
characteristics and management challenges as the main categories of intervening
conditions; branding, strong digital presence, and process and operational
strategies as the main categories of strategies and ultimately financial, attitudinal
and functional consequences as the consequences of brand digital reputation
presented.
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Extended Abstract

Introduction: Today we are witnessing the dramatic expansion of social media and e-commerce in
general, and this phenomenon will grow exponentially in the future. Currently, digital media has brought
convenience to consumers, and they are increasingly using digital channels to process information and
make purchase decisions. With the development of communication and information technologies, reviews
and content created by users regarding the reputation of the relevant brand can influence consumer
behaviors and choices. Digital transformation brings both new challenges and opportunities when it comes
to reputational risk management. Therefore, it is obvious that in such a situation, the vital role of every
industry is to protect their companies and brands from scandal and public infamy. In the banking sector as
well, the increase in the intensity of competition and globalization, along with technological advances,
have changed the approach of banks towards customers, and the issue of reputation has become vital and
important for banks. Without brand digital reputation management, increasing economic efficiency,
increasing the level of attracting and retaining customers, earning more profit and achieving sustainable
success in the long term as the most important goals of any business, especially banks, will be challenging.
Therefore, the current research was conducted with the aim of investigating how to manage the brand
digital reputation and how to use the benefits of digital platforms by banks. The current research is trying
to find out what the brand digital reputation model is like for public and private banks and what components
and indicators does it has by studying the theoretical foundations and asking opinions from professors and
experts and conducting field studies.

Methodology: The present study is of a qualitative type and is an exploratory-applied research, which,
due to its exploratory nature, Foundation's data method has been used. The required data were collected
through semi-structured interviews with faculty members and senior bank managers (experts in marketing
and informatics). A purposeful sampling method was used to collect data based on which, 12 interviews
were conducted and the basis for completing the interviews was data saturation. At the same time as the
interviews were conducted, the data were documented according to the process of Strauss and Corbin. Data
analysis was performed in three stages of open coding, axial coding and selective coding using MAXQDA
2020 software. It should also be mentioned that in order to ensure the validity of the research findings, the
method proposed by Lincoln and Guba was used.

Discussion and Results: After examining the data obtained from the conducted interviews, 12 main
categories and 38 subcategories were extracted. Based on the analyzes conducted on the interviews and
the obtained codes, three categories of intra-organizational factors, extra-organizational factors, and
technological factors were classified as the main categories of causal conditions; The category of
organization characteristics was classified as the main category of underlying conditions; Two categories
of reviewer characteristics and management challenges were classified as the main categories of
intervening conditions; Three categories of branding, strong digital presence, and process and operational
strategies were classified as the main categories of strategies and three categories of financial
consequences, attitudinal consequences and functional consequences were classified as the main categories
of brand digital reputation consequences.

Conclusion: The results of the present study consist of identifying the main variables related to brand
digital reputation and presenting a model related to it. Based on this, the most important causal conditions
that justify the brand digital reputation are customer relationship management, knowledge management,
advertising and public relations, social responsibility, regulatory and legal environment, economic factors,
social and cultural factors, industry and competitors, technical performance, user experience, technological
advancement and technical support. Also based on the intervening conditions and by presenting the brand
digital reputation model, cumulative experience, psychological factors, demographic factors, managerial
weaknesses and rapid environmental changes will be managed in a favorable manner. On the other hand,
based on underlying conditions, organizational culture, organizational dynamics, organizational resource
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capacity, and organizational governance have been identified as the most important areas for the
development of brand digital reputation. On the other hand, based on the strategies obtained from the
research, in order to create and develop brand digital reputation, managers can try to expand and develop
their brand digital reputation by defining the brand identity, co-branding, telling the brand story, providing
exceptional service to customers, penetration among users, strong online activity, conducting market
research and integrated marketing communications. Finally, with the presentation of the digital brand
reputation model, the most important outcomes include increasing sales, increasing profitability, increasing
market share, increasing stock value, brand preference, brand purchase intention, increasing the favorable
image of the organization, customer loyalty, and attracting talented experts and employees.

Keywords: Brand, Reputation, Digital, Banking industry, Grounded Theory
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Extended Abstract

Introduction: This research conducted with the aim of studying the relationship between the components of
global virtual space such as blockchain, virtual reality, and artificial intelligence and their effect on the attitude
to advertisements, brand attitude, mental image, and consumer purchase decisions in emerging markets. In fact,
the global virtual space is a hypothesis of the future of the Internet, which consists of decentralized and stable
online 3D virtual environments. An environment that is considered as a new market in developed countries. This
electronic market in virtual reality creates a new platform for both parties (buyer and seller) in a business. The
performance of users and consumers in this market can be overshadowed by online advertising. The impact of
virtual reality as a delivery channel is in its early stages, but it may already be influencing the way organizations
and vendors plan their strategies. Creating an online store in accordance with the standards of a real store gives
the consumer the feeling that he will have a safe purchase with ease. Virtual space allows consumers around the
world to test and view products virtually in the shortest time, which can increase conversion rates and customer
satisfaction. In addition, virtual reality offers new opportunities for advertising and branding. Virtual reality
allows businesses to communicate dynamically and online with their consumers, employees and business partners
in an innovative and interactive way, and allows businesses to create new models. Experience business and
income generation.

Methodology: In terms of purpose, it is applied, descriptive, and experimental. To collect data, a questionnaire
with 21 questions was used, whose face validity was verified using expert opinion, its construct validity using
factor analysis, and finally, its reliability validity using a composite reliability tool. 210 potential customers
visiting major Snowa Company stores in Tehran were selected using convenience sampling, and the research
hypotheses were tested using the structural equation modeling technique.

Discussion and Results: The findings of the research showed that the capabilities of Farajhan components have
a positive and significant effect on the capabilities of the mental image, attitude towards advertisements and
brands, and the consumer's purchase intention. In virtual reality, you can design various virtual stores, from
famous brands to emerging stores with innovative goods and products. In addition, advanced data analysis and
interactions in metaverse environments allow companies to better understand consumer behavior and optimize
their marketing and sales strategies. This platform also provides new opportunities for cooperation and
technology development. In general, the virtual reality of the world helps businesses to achieve higher
productivity, more innovation and better interaction with the global market. which effectively helps their growth
and competitiveness in the digital era. Virtual reality and artificial intelligence have the potential to improve
effectiveness and the blockchain platform has the potential to improve trust and transparency in product
marketing, which can lead to a more positive attitude toward consumer purchase intent among users in an
emerging market. This emerging technology affects digital consumer behavior by creating new markets and
attracting comprehensive investments. The role of consumer behavior in marketing is important. Businesses must
be able to talk to consumers and identify their needs and expectations. Understanding the needs of consumers in
the supply of consumer goods is one of the advantages of this global environment. Because the role of consumer
behavior in marketing has become very prominent in businesses today.

Conclusion: Research investigated the role of metaverse virtual space components on consumer purchasing
decisions in emerging markets in order to become more aware of the importance of the unknown extraterrestrial
world. The high level of interaction between consumers and users and employees of a company or brand in this
environment is much more dynamic than a physical space, so the speed of data transfer and the possibility of new
experiences can give business owners more knowledge in understanding consumer behavior. The coordination
of marketing in the metaverse and the real world effectively helps to advance business marketing goals. Subtle
advertising is one of the keys to increasing business prosperity in the metaverse world. Using the power of virtual
reality, brands can create immersive experiences that engage consumers, build stronger relationships, and
increase sales. The findings show that the use of this innovative technology can cause the development and
growth of small economies and emerging brands with the lowest cost and the highest profitability. At the same
time, it speeds up the speed and accuracy and the amount of time spent on the purchasing decision process in the
consumer.

Keywords: Metaverse, Virtual Network, Blockchain, Artificial Intelligence, Advertising Effectiveness.
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Taxation is one of the most important financial resources for developed countries
and, recently, for developing countries. It is used as a tool for financial provision,
liquidity control, and wealth distribution. Along with the increased efforts to collect
taxes, governments face the challenge of tax evasion as a major issue. Due to the
complexities of tax evasion, conventional hard planning methods are not suitable,
and innovative approaches are required to model and represent this issue, and then
analyze and evaluate the results of implementing policies to reduce tax evasion.
Therefore, in this research, tax evasion is modeled as a chaotic problem using Soft
Systems Methodology (SSM) as an innovative approach. Subsequently, SSM is
then used to analyze the effective actions to reduce tax evasion. In the first step,
policies, factors, and constraints influencing tax evasion were identified based on
the findings of other researchers. Next, to model the problem using the SSM
methodology and to reconcile the different and even conflicting interpretations of
experts as stakeholders, these concepts were reviewed in in-depth interviews and
guided sessions. Through this process, a shared understanding of perspectives and
paradigms was established. Furthermore, using the same tool, effective actions on
tax evasion were analyzed and evaluated within a new framework. The results of
the model show that these actions and factors, both in terms of level and quality of
implementation, vary significantly, thus requiring different policies. After
consolidating similar actions and removing less significant ones, the most
important policies for reducing tax evasion were identified: the use of simulation
techniques to detect tax evasion, promotional and educational activities, fostering
a participatory approach, and encouraging transparent, structured, and lawful
practices.
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EXTENDED ABSTRACT

Introduction: Governments around the world have always looked for ways to deal with tax evasion. It’s a
serious issue, when people or companies don’t pay the taxes they owe, it affects everyone. Public services
like schools, hospitals, and roads rely on tax money. So when that money doesn’t come in, the whole system
suffers.But tackling tax evasion isn’t easy. It’s not just about catching a few rule-breakers. It’s about
understanding why people evade taxes in the first place, and how the system might be unintentionally
encouraging it. Many different groups are involved, taxpayers, tax officials, politicians, business owners,
and more. Each group sees the problem differently, and their interests don’t always align. On top of that,
every decision has political, social, and economic consequences. A change that helps reduce evasion might
also upset a powerful group or create other unexpected problems.Because of this complexity, the usual one-
size-fits-all solutions often don’t work. Policymakers are constantly searching for better ways to look at the
problem and design more effective, realistic solutions.

Methodology: Most of the time, when researchers or governments try to deal with tax evasion, they rely
on hard, technical models. These models use numbers, formulas, and fixed rules to predict behavior or
design policy. While they can be helpful in some cases, they don’t always match the messy reality of human
behavior and real-world systems.Think about it: people don’t always act logically. Their choices are shaped
by habits, emotions, social pressures, and how fair they think the system is. So a cold, mathematical model
might miss important parts of the picture.That’s why, in this study, we used a different approach called Soft
Systems Methodology (SSM). It’s not about finding one “correct” answer. Instead, it helps people
understand complex problems by looking at them from different angles. SSM is especially useful when the
problem involves many actors, with different views and goals, exactly the case with tax evasion.We started
by identifying the key players: individuals, institutions, and organizations involved in or affected by tax
evasion. Then we looked at the conditions they operate under, what motivates them, what pressures they
face, what tools or rules are already in place, and what gaps might exist in the system.Next, we brought
together experts and stakeholders to talk openly about how they see the problem. By doing this, we created
a shared picture of what’s going on. That shared understanding helped us build a practical model that
included not just laws and tools, but also things like human motivation, systemic barriers, and real-world
enforcement.

Discussion and Results: One of the most powerful outcomes of this approach was the ability to bring many
different perspectives together into a single, clear picture. Instead of arguing over whose view is “right,”
we focused on building a deeper understanding of the full system.We discovered that many existing actions
to prevent tax evasion are applied unevenly. Some are used often but poorly executed. Others are barely
used, even though they might be very effective. And how these actions are carried out, whether formally
and consistently or informally and randomly, makes a big difference in how well they work.For example,
a public awareness campaign about tax honesty might be a great idea. But if it’s done half-heartedly, or
once every few years, it won’t change much. On the other hand, a well-planned, frequent, and relatable
campaign can slowly shift how people think and act.We also saw that some actions are stronger when
combined. A new detection tool might not work well by itself, but when paired with expert analysis and
smart communication, it becomes much more powerful.

Conclusion: What we learned is simple but important: solving tax evasion isn’t just about rules and punishment.
It’s about creating a smarter, fairer, and more human system, one that understands the people inside it.Some of
our key recommendations include:Creating clear, structured processes that are followed regularly. Bringing
together experts to evaluate what’s working and what’s not. Encouraging cooperation between different
organizations and government bodies.Using simulation tools that let us “test” ideas before implementing them
in the real world. Running regular, creative awareness campaigns that talk to people, not just at them.Promoting
a culture where paying taxes is seen as part of being a responsible citizen, not just an obligation. We also suggest
simplifying the system by removing weak or repetitive policies and focusing on a smaller number of well-
designed, well-executed actions. The goal isn’t to make the system more complicated, it’s to make it smarter
and more trusted.Finally, we believe future work should explore combining soft approaches like SSM with
simulation tools. This mix can help policymakers see both the human side and the technical side of a problem,
giving them better insight and more confidence in their decisions.

Keywords: Tax evasion detection tools, Soft systems methodology, Tax evasion reduction policies, Innovation.
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EXTENDED ABSTRACT

Introduction: Marketing is a word that was formed with the emergence of the capitalism, increased production
and consequently increased consumption during the industrialization era. Initially, although the view of all
stakeholders towards marketing was positive and everyone had the impression that marketing was beneficial for
everyone, from business owners to consumers, today negative views have also been formed towards this field.
Marketing is a knowledge whose main application is in the field of business; but this important and practical
knowledge leaves positive and negative consequences in different fields. Our country, as a consumer of
conventional marketing, must be aware of the positive and negative consequences of this knowledge so that while
enjoying its benefits, it can also provide mechanisms to reduce the effects of negative consequences. Accordingly,
the purpose of the present study is to identify and prioritize the functions and malfunctions of marketing knowledge
with a holistic approach.

Methodology: The present study is in the field of applied research in terms of orientation. This research has a
mixed qualitative-quantitative method and follows the paradigm of pragmatism and inductive approach. In the first
part of the qualitative phase of the research, the library method was used to collect data, and in the second part of
the qualitative phase, the interview method was used. Thus, 12 interviews were conducted with professors and
experts in the field of marketing who were selected using the snowball method. The data obtained from the
qualitative phase were analyzed using the content analysis method. The 38 positive and negative outcomes obtained
from this part of the research were categorized into five organizing themes, which are: consumer, producer,
cultural-social, economic, and psychological. In the quantitative phase, the positive and negative outcomes obtained
were screened using a questionnaire and the binomial test method; ultimately, 14 outcomes remained for
prioritization. Finally, using a questionnaire with a nine-point Likert scale and the Marcus method, the positive and
negative consequences of marketing knowledge were prioritized.

Discussion and Results: Based on the results of this research, 14 positive and negative consequences were
identified and prioritized in the following order: 1)Increasing sales and revenue of enterprises, 2)Growth and
development of businesses, 3)Increasing consumer satisfaction by adapting the product to customer needs,
4)Increasing employment in the manufacturing sector, 5)Improving product quality, 6)Creating new jobs in the
field of marketing and sales services, 7)Increasing and facilitating access to goods, 8)Economic growth and
development of the country, 9)Increasing exports and international trade interactions, 10)Increasing consumer
choice, 11)Improving the level of awareness and helping customers make informed choices, 12)Responding to the
many and diverse needs and demands of customers, 13)Helping to create healthy competition among enterprises,
and 14)Increasing consumption levels and promoting consumerism.

Conclusion: In this study, the positive and negative consequences of marketing knowledge were identified and
prioritized by adopting a holistic approach, and the results of the study will help all those involved in the supply
chain, consumers, and even policymakers and marketing experts. Therefore, it is suggested that: The results
obtained in the qualitative part indicate that despite the fact that the experts have paid more attention to the positive
consequences, they have not been oblivious to the negative consequences. On the other hand, the most important
positive consequence identified is the growth and development that businesses are forced to compete healthily in
order to achieve this growth and development. It can be said that one of the important factors in establishing
healthy competition is recognizing the negative consequences of marketing and reducing them, as well as focusing
on the positive consequences and exploiting them. This exploitation of the consequences should be in such a way
that it is felt by the entire society. Therefore, it is suggested: Marketing professionals should leverage positive
consequences by identifying their origins and areas of greatest impact to outperform competitors, while leaders in
the field must also consider negative consequences in decision-making to reduce consumerism and foster healthy
competition. Educational initiatives such as empowerment courses for professors and graduates should address
these negative effects, encouraging solution-oriented discussions. Curricula must include both positive and negative
aspects of marketing. Additionally, laws should be enacted to protect consumer rights and limit environmental
harm, while marketing should be formalized as a profession with structured policies. Strengthening academic-
industry ties and deepening the knowledge and literacy of graduates are also essential steps forward.

Keywords: Marketing, Marketing policy, Positive and negative Consequences, Prioritization.
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A systematic and coherent understanding of the factors that influence the
behavioral reactions and cognitive and emotional dimensions of customers
in electronic purchases is of great importance, which has increased with the
intensification of electronic competition among entrepreneurial businesses.
Despite the importance of this issue, the research conducted in this field has
been scattered and one-dimensional. In order to investigate this research
gap, combine the results of previous research, and present a coherent model
for systemic understanding, the present study seeks to analyze the factors
affecting the enjoyable customer experience in electronic purchases with an
entrepreneurial marketing approach, using a qualitative approach and using
the meta-synthesis research method in the style of Sandelowski and
Barroso. To achieve a model in which various factors are examined Studies
conducted between 2013 and 2023 were reviewed in the reputable scientific
databases Scopus and Web of Science as a research community. Of the 369
articles identified, 24 articles met the selection criteria and were ultimately
included in the analysis process. Based on the results of the study, three
themes include website features, integration of controlled and supervised
elements, identification, and coding. Based on the findings, although in
electronic transactions, control over some factors, such as face-to-face
human interactions in sales, is reduced, a proportionate combination of
controlled elements and website features based on empirical and scientific
findings is suggested to improve the enjoyable customer experience.
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Extended Abstract

Introduction: Organizations seek to establish meaningful and lasting relationships with the customers
based on the customer’s purchase experience, which plays an important role in consumer behavior.
Customer experience is considered a vital resource in creating a competitive market advantage; building it
in customers is the key to business superiority, leading to satisfied and loyal customers and distinguishing
the company from its competitors. This is because 86 percent of consumers are willing to pay more for an
enjoyable shopping experience. Therefore, it can be said that customer experience is one of the critical
points in the business growth cycle. Moreover, since a significant number of public purchases are
increasingly influenced by online environments, and online stores are continuously advancing and making
the market highly competitive for all kinds of services, examining this issue is important and can be
regarded as a foundation for business development. Therefore, considering the aforementioned points and
the fact that utilizing diverse business services through technology platforms is becoming a norm and habit
for customers, addressing this environment and examining customer experience is an unavoidable
necessity. It is important to note that this issue cannot be resolved through training and commercial
advertising alone; it requires a comprehensive understanding of the factors influencing it. According to the
conducted reviews, it has been found that very few studies have been carried out in the field of
understanding enjoyable customer experiences, especially in electronic purchases, and there is a scientific
and theoretical gap in this area. Therefore, this research aims to bridge this gap as much as possible by
reviewing previous studies and synthesizing their results.

Methodology: The present study is applied in terms of purpose and qualitative in terms of purpose, and
was conducted using the meta-synthesis research method and the Sandlowski-Baroso style. The goal of
meta-synthesis is to integrate multiple studies to create new findings through interpretation and analysis of
the concept (Mohammadifar and Khosravi, 2023). The purpose of using the metasynthesis method in this
study is to integrate and examine the factors affecting the enjoyable customer experience in electronic
purchases, with an entrepreneurial marketing approach from a systematic and comprehensive perspective.
Considering the use of the metasynthesis method, the research findings are extracted in seven stages. The
study population includes all scientific studies published in Scopus and Web of Science in the period from
2013 to 2023 in reputable scientific databases.

Discussion and Results: study show that the enjoyable customer experience in electronic shopping, with
an entrepreneurial marketing approach, is influenced by three factors: the appropriate integration of
controllable elements, customer orientation, and website features. Web features with 20 references,
document management with 13 references, and proper integration of controllable elements with 12
references were identified as having entrepreneurial characteristics for an enjoyable e-shopping
experience. Among the website features, the elements of site security and trust were identified with 9
references, website user-friendliness with 7 references, and store environment visualization with 4
references, respectively. Customer orientation, the second dimension of influence on the enjoyable
customer experience in e-shopping with entrepreneurial characteristics, includes factors such as customer
communication with 9 references and personalization and customization with 4 references. The dimension
of appropriate integration of controllable elements, with 12 references, was identified as the third and final
theme, consisting of four concepts: product, price, distribution, and promotion, among which product had
the highest number of references.

Conclusion: This research was conducted to investigate the factors affecting the enjoyable experience of
e-shopping with entrepreneurial characteristics using a meta-synthesis method. Enjoyable experience in e-
shopping is one of the new research areas in the field of e-marketing. With the widespread use of the

Internet and the online environment, many organizations can use entrepreneurial development to provide
visitors with an enjoyable experience in e-shopping. E-shopping cannot offer the same variety of emotional
stimuli as shopping. However, the results show that a pleasant customer experience in e-shopping with
entrepreneurial features can lead to web page exploration and indirectly to unintended purchase intention.
Therefore, a pleasant customer experience has practically provided the possibility of creating a competitive
advantage for organizations. Therefore, by creating a pleasant experience for organizations, customers can
become their fans. Creating this type of experience increases consumption, increases loyalty, reduces costs,
increases revenue, etc.

Keywords: Factors Affecting the Formation of Customer Experience, Customer Experience, E-
Commerce, Entrepreneur Development, Meta-Synthesis Method.
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This study goes beyond innovative entrepreneurship to focus on corporate
entrepreneurship in small and medium-sized trading companies located in the
Aras Free Trade-Industrial Zone. It examines how digitalization and digital
transformation act as mediating variables to clarify the effectiveness of corporate
entrepreneurship. Considering the mediation of digital transformation and
business innovation, the aim of this research is to uncover the impact of corporate
entrepreneurship on the performance of these companies and to highlight the vital
role of digital transformation in advancing business success. The research was
conducted in the Aras Free Trade Zone on small and medium-sized industrial
trading companies using a descriptive-correlational research design. The
statistical population consisted of the managers of these companies, with a sample
size of 134 determined using Cochran’s formula. Data were collected through
standardized questionnaires from sources including the E-Government Survey
(2022), Karimi and Walter (2015), Hsu & Sabherwal (2012), Tippins & Sohi
(2003), and analyzed using PLS4 software. The analysis results showed that
corporate entrepreneurship increases business performance both directly and
indirectly through the mediation of business innovation. Changing and innovating
the business by adding new activities and linking activities in different ways
enhances the positive effects of entrepreneurship on performance. Therefore, the
entrepreneurial orientation of the managers of these companies can positively
impact their export and overall performance. Additionally, an entrepreneurial
culture at the organizational level leads to improved performance of small and
medium-sized trading companies through increased innovation and digital
transformation.
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Extended Abstract

Introduction: In today’s rapidly changing and globalizing world, transnational corporations must possess the
ability to respond quickly and maintain competitive agility in order to succeed in global markets. Various
factors such as the Asian currency crisis, shifts in foreign direct investment and trade patterns, the emergence of
regional trade blocs, and continuous advancements in the Internet have created environmental turbulence that
compels companies to adopt strategic flexibility. In high clockspeed industries, the complexity of strategic
schemas enhances strategic flexibility and company success, whereas in low clockspeed industries, the focus of
strategic schemas leads to strategic persistence and effectiveness. Therefore, corporate entrepreneurship can
influence an organization’s long-term performance; however, the question remains regarding the extent to
which digital technologies impact this influence, especially today, given the changes occurring in the global
ecosystem that can affect both firm performance and entrepreneurship within them. Therefore, the role of
digital technology in enhancing value creation should primarily be considered in areas such as creating new
value propositions, redefining value networks, changing the ways companies interact with suppliers and
customers, and ultimately improving agility within firms. On the other hand, entrepreneurs must be aware that
vulnerabilities arise not only from competitors but also through customer interactions with other similar digital
products and services. This issue has led to transformations in new business models and the emergence of
responsive models. Rapid responses to demands for continuous product innovation, providing value-added
services, improving customer service experiences, and moving towards optimized marketing have become new
standards for conducting business in the digital age

Methodology: The present research is quantitative in nature, applied in terms of objective, and descriptive-
correlational in terms of data collection and analysis. It was conducted using a field study method. The study
employs structural equation modeling (SEM) with a focus on structural interaction. The statistical population
consists of managers of trading companies located in the Aras Free Trade-Industrial Zone. The total population
includes 244 managers, but after excluding inactive companies, the population was reduced to 205 managers of
active companies. Using Cochran’s formula, the appropriate sample size for 205 companies was determined to
be 134. Accordingly, a 27-item questionnaire with a 5-point Likert scale (5 = strongly agree to 1 = strongly
disagree) was designed and distributed in spring 1404 (lranian calendar), and ultimately 134 completed
guestionnaires were collected and analyzed. In this study, corporate entrepreneurship is the independent
variable, business model performance is the dependent variable, and digital transformation and business model
innovation serve as mediating variables. The research analyzes the relationships among these variables using
SmartPLS 4 software and structural equation modeling. This method is a statistical model used to examine
relationships between latent and observed variables.

Discussion and Results: The analysis of the software showed that corporate entrepreneurship as an
independent variable has a positive effect on the performance of small and medium-sized companies. Also,
digital transformation and business model innovation as mediating variables have a positive effect on the
relationship between corporate entrepreneurship and the performance of companies. The results of this research
show that corporate entrepreneurship as an independent variable has a positive effect on the performance of
small and medium companies. Also, digital transformation and business model innovation as mediating
variables have a positive effect on the relationship between corporate entrepreneurship and the performance of
companies.

Conclusion: Unlike many studies that usually consider digital transformation as an independent variable, this
study emphasizes the role of emerging technologies as a key channel through which corporate entrepreneurship
influences business model performance. If company management fails to integrate emerging technologies into
their business model, the positive impact of digitalization on performance will be partially diminished.
Changing the business model by adding new activities, linking activities in different ways, or altering the
parties performing these activities enhances the positive effects of entrepreneurship on performance. Managers
should institutionalize regular experiments on topics such as delivering value to customers, sales and
distribution strategies, or business cost structures to fully leverage their entrepreneurial initiatives and improve
business model performance. Innovation in the business model is a reliable path within the corporate
entrepreneurship approach, and when digitalization is embedded in a company’s strategies along the path of
business model innovation, the company’s ability to create and capture value—and ultimately achieve higher
efficiency—Dbecomes clearer. Additionally, creating digital transformations within companies generates
numerous innovations, and thus is considered one of the effective parameters in the development and growth of
corporate entrepreneurship. In fact, the entry of digital transformation into the business context with an
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entrepreneurial approach provides the groundwork for innovation in the business model and ultimately the
development and growth of companies.

Keywords: Corporate Entrepreneurship, Corporates’ Performance, Digital Transformation, Business
Innovation, Aras Free Trade - Industrial Zone.
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Extended Abstract

Introduction: Destination branding involves creating a unique identity that differentiates a
destination from others, thereby attracting visitors and fostering economic development. Effective
branding can lead to substantial brand equity, positively impacting consumer perception,
awareness, and loyalty, which in turn is associated with increased tourism spending and revenue.
Effective branding fosters positive perceptions and emotional connections among tourists, as
research indicates that the destination brand experience has a significant impact on brand
credibility, satisfaction, and loyalty. With some of the region’s most attractive cultural resources,
Iran ranks 73rd in the overall ranking of the World Travel and Tourism Development Index 2024,
while its neighbor, the United Arab Emirates, ranks 18th on the list despite having less appeal.
Based on this report, it is evident that Iran, despite possessing numerous and diverse historical,
cultural, and natural attractions, has not achieved a ranking commensurate with its potential in
terms of tourist attraction and tourism revenue. Therefore, this study aims to develop a scale for
creating a country image for tourism managers and destination managers, enabling them to direct
their activities within a specific framework and foster a positive image of Iran, ultimately
establishing a relationship with tourists.

Methodology: To collect data in the qualitative stage, two methods of library and field studies
(semi-structured interviews) were used. The statistical population of the study was the experts
present in the tourism industry. Using a judgmental sampling approach and the snowball method,
up to theoretical saturation, 14 managers and experts in the tourism industry were selected as a
sample of research experts in this field and participated in semi-structured, face-to-face
interviews. The interviews were conducted between February 2024 and May 2024, with an
average duration of 30 minutes each. Thematic analysis was used to analyze the data. In the coding
process, the data were analyzed, and important concepts were identified. After the dimensions of
the country's tourism image scale were identified based on the opinions of experts and a thematic
analysis of their conversations, exploratory factor analysis (EFA) was conducted to validate these
dimensions. This was followed by confirmatory factor analysis (CFA) to confirm the dimensions.
To collect the opinions of a statistical sample, which included both domestic and international
tourists, a two-page questionnaire was designed, distributed, and collected upon completion. The
questionnaire included explanations about the study, general information questions, and 25 Likert-
scale questions regarding the components of the country's tourism image (based on expert
opinions). Simple random sampling was used for data collection. A total of 360 questionnaires
were distributed, and 331 valid questionnaires were ultimately analyzed.

Discussion and Results: The image of a country's destination is a crucial factor that shapes tourists'
perceptions of a country's tourism quality and has a significant impact on tourists' intentions to
visit. After collecting the data, thematic analysis was employed to analyze it, and the codes were
subsequently conceptualized into seven components. These seven components were natural
attractions, cultural potential, technological leadership, economic factors, political image, social
image, and health image. The results indicate that the image of health and hygiene had the most
significant impact on the country's tourism image. This could be related to the shift in people's
views on health and hygiene following the COVID-19 pandemic. After that, the natural image of
the country is followed by a path coefficient of 0.820, indicating the importance of natural and
visual attractions for tourists. These attractions are sometimes considered a symbol of the country.
The following ranking is based on cultural image, with a factor loading of 0.818, followed by
social image, with a factor loading of 0.817; political image, with a factor loading of 0.794;
technological image, with a factor loading of 0.753; and finally, economic image, with a factor
loading of 0.609.

Conclusion: Health image had the highest factor loading among the dimensions related to the
country’s tourism image. This could be related to the changing views of people towards health
and hygiene after the COVID-19 pandemic, where effective responses to such health crises
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significantly affect how a country is perceived globally. Natural image ranks second among the
country’s tourism image components. Unique landscapes, ecosystems, and natural wonders, as
symbols of the country’s environmental richness and conservation efforts, create a strong and
distinctive image of the country in the minds of potential tourists. Cultural image, with a factor
loading of 0.818, ranks third among the country’s tourism image components. Cultural potentials,
including historical monuments and cultural heritage, customs and traditions, festivals, and
special events, are highly effective in creating a distinctive tourism image of a country due to their
uniqueness. Countries rich in this perspective by simultaneously advancing reputable branding,
have been able to occupy positions 1 to 9 in the overall ranking of the World Travel and Tourism
Development Index in 2024 (World Economic Forum Magazine). The next rank among the
components is social potential. A country with better social potential exhibits a sincere and
interactive society that benefits from social security and psychological security, fostering a sense
of hospitality, comfort, calm atmosphere, and complete security that attracts travelers. Political
image, with a factor load of 0.794, is ranked fifth among the components. Countries with stable,
peaceful political environments, positive international relations, and no tension in the global
political arena are perceived as more attractive and safer destinations. Technological leadership
ranks sixth among the components related to the country's tourism image. Tourists perceive
destination countries that are technologically advanced as having higher economic development,
better comfort, and a distinct identity, making them more attractive. No study has been conducted
to date to confirm that technological leadership is one of the dimensions of the country's tourism
image. In light of this, identifying the technological leadership component as one of the
dimensions of the tourism image is a key innovation of this research. Economic image, with a
factor loading of 0.609, ranks seventh among the components. A strong economy indicates higher
living standards, greater security, improved infrastructure, and better services, and is a key reason
to attract foreign investors; in this regard, a strong economy enhances a country's tourism image.

Keywords: Social image, Technological image, Health image, Political image, Country image
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Today, social media has created tremendous effects on purchase intention, and using
it correctly can become a competitive advantage for all branded companies and even
small businesses.While previous studies have mainly focused on the influence of social
media marketing on the intention to purchase general products, this research has
addressed new dimensions of this relationship by examining luxury brands and using
a comprehensive model.The statistical population of the research was made up of the
customers of Dorsa Leather, Mashhad Leather, Ebel Leather, Goharbin Jewelers, and
Meroj Sports Equipment, and due to the unlimited statistical population, 384 were
selected as a sample using Cochran's formula. Data analysis was done by structural
equation modeling using Smart PLS software. The results of the research showed that
social media marketing activities have a positive and significant effect on customer
brand engagement as well as on perceived value. Also, perceived value and customer
brand engagement had a positive and significant effect on each other. In addition,
customer brand engagement has a positive and significant effect on the willingness to
pay a higher price, perceived value on the willingness to pay a higher price, perceived
value on purchase intention, and finally the willingness to pay a higher price has a
positive and significant effect on brand purchase intention. Therefore, the results
provide a valid justification for combining different social media platforms with
traditional marketing channels in order to achieve better results.
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EXTENDED ABSTRACT

Introduction: Today, consumers' understanding of luxury brands is increasing, and gaining a better
understanding of consumer behavior toward luxury brands is extremely important for building,
managing and maintaining luxury brands. In addition, the decrease in unemployment rate, decrease
in production costs, the expansion of the rich class in developing countries and the increase in the
employment rate of women have increased the global consumption of luxury products. In the context
of luxury brands, social media marketing is a critical factor in achieving success. Consumers who
interact with brands through social media generate favorable reactions to such brands compared to
those who do not interact through social media. The digital environment creates countless
opportunities for marketers to engage with customers. Customers who are highly engaged with the
brand have a favorable attitude toward the target brand and are likely to purchase and pay more to
try or acquire that brand. Despite the importance of social media marketing, there are few studies
that focus on investigating the outcomes of consumer-brand engagement for luxury brands as well
as how luxury brands attract social media users. Also, although models regarding the relationship
between social media marketing activities and purchase intention, consumer brand engagement
,perceived value, willingness to pay a higher price have been provided separately; However,
according to the available information sources and the investigations conducted by the researchers
of this research, so far no research has simultaneously investigated the effect of the factors and
variables in this research on the purchase intention of luxury brand customers .Therefore, this
research examines the effect of social media marketing activity on the purchase intention of luxury
brand customers with the mediating role of consumer brand engagement, perceived value, and
willingness to pay a higher price.

Methodology: The research is applied one and descriptive of the survey type from the point of view
of the method .According to the characteristics of the luxury brand and appropriate activity in social
media, the statistical population of this research includes all people who have used one of the luxury
brands Dorsa Leather, Goharbin Jewelry, Mashhad Leather, Ebel Leather, and Meroj sports
equipment, or have experience using social networks. Instagram has the desired brand .Due to the
fact that the size of the population is unknown, Cochran's formula was used to determine the sample
size, and 384 people were selected as a statistical sample using the simple cluster sampling method.
Data collection was done using a questionnaire. To measure the variable of social media marketing
activities, customer brand engagement; Willingness to pay a higher price and purchase intention were
used from the questionnaire of Kumar et al. (2022) and to measure the variable of perceived value,
the questionnaire of Molinillo et al. (2021) and Kim et al. (2012) were used .In order to analyze the
data and test the hypotheses, structural equation modeling was used with the help of Smart PLS and
SPSS23 software.

Discussion and Results: The results of the research showed that all the paths and hypotheses were
confirmed, and in the meantime, social media marketing activities had the greatest impact on
customer brand engagement. social media marketing activities have had a positive and significant
effect on perceived value, and perceived value and customer brand engagement have had a positive
and significant effect on each other. customer brand engagement has had a positive and significant
effect on the willingness to pay a higher price, and the perceived value has also influenced the
Willingness to pay a higher price, and after that, the perceived value has directly influenced the
purchase intention and in The last hypothesis also shows that Willingness to pay a higher price has
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a positive and significant effect on brand purchase intention. Although researchers have tried to
generalize the research results, the results of this research may not be fully generalizable to other
Iranian luxury brands, and caution should be exercised in generalizing it. Therefore, it is suggested
that in order to improve studies in the field of marketing activities in social media on the intention to
purchase luxury brands, research in other areas of the luxury goods industry should also be carried
out.

Conclusion: The results of the present research provide valid justification for combining various
social media platforms with traditional marketing channels in order to achieve better results. It can
also help brand managers, especially luxury brands, to understand the need to pay more attention to
their brand's social media marketing activities and encourage their target audience to engage and buy
more by providing appropriate strategies.

Keywords: Social media marketing activities, Customer brand engagement, Perceived value,
Willingness to pay a higher price, Purchase intention



VEFO-YASY 1 S sl (sLLs YEFO- YASX : jls bLs VS5 B AFY ssmio VF+F Fe o)lad VY 0)9

0 S350 4 e SloiglS

ool Homepage: https://bar.yazd.ac.ir/?lang=fa

d  10.22034/jbar.2025.22278.4485 _ewidgiy AJle

13 o3l hedled il Bl b 5l ke LuSy) Sy by b Sl Julos
U‘J“‘..‘ ‘U‘J‘G‘: “‘)Ab." b@ﬁ:‘d ‘(5JLA:§‘ K) LS'CL&;'-;| {;\9.‘.“. auSialy ‘)lS K ‘T;...‘S S il ..La.:b‘)‘ L}uLuit‘)lS “5,):"“.; dabld
Oll Ol doasl sl Kl (guliatil 5 celaial o gle suSmily (o sae 85,8 QOLalind F a8 pad ) Las
ol e dral l€atsls (sulassl 5 elainl ale su€tils (oliylob e 550 (5 sandtils (13 g33Lags Sagun

b Ao Sl
e Soliiel 5 wiles S alanl 1y 388 o,8h wsa was o elaal sladilu o) 5! Wlio Al

VEX/YIY il ) o,
VEYNAYIVY 16,5550 &b
V¥V i pdy o)l

S S LS s ga 5w s a5 ol s (B, e il 55 e LT )
» el glaalu; 5o Lol slaclla 583G 5 (18 Slallas € I 5005 Jsas
Loy oSl o (oo b piagly ool BlGals 35,508 e gae oY pemne 33A sl
solel danla Lol Galsy il slauaie (18 5 dasly ool oliia © (Juae ) suliil
polsl 5 cmoa S sloalsa T oo wede asn dess pon slanin GLide 1) Ghagh
sl S ealiind b ole) daela ugs pael 4 a8 L oS wols JSES Fpe (D0

L ooy dolidion sy dasuilie Gliais sl ad LA G g Olgie 4 L8 YAY ol S S 55 slaoly
OT co e 5 b (¥ eoy podly Do Gl laga 55y sladelidin 5y 5l suldiul sl SLob el
2138185 S saliiunl s (g5l w¥alae (iladas (oo, 4 Lasals a5 40523 0k 585 b (soidie (558850 «selaial
selaial sladla; o SLoL slacullad « ol o las i 53y @l wd alasi Smart PLS BB 53 B, e
OBOL) Cined ,ls ol 5 cale 31 sudS 0 (B35 o 5 g Wi b e (S50 AL s el @ s
Wl eodle il (golaline 5 mle S S0uSs 5y Wi b goide 0S50 5 sadS s oS s
833 5 (B0, YL il a4 oS s (sola e 5 e S35 b (s 50 (558859

Jgns 0k o3 o]

calo o bla culgs Hu 9 wod wal 5 saaS e G5, SIYL cadl @als s o el s ] ;
m.ranjbarfard@alzahra.ac.ir
WOl s wasA wal ) ol e 5 e S SYL ciasd
b eals b obytie (S oty b5 wab Jloo (VFF) M (ljle5 oo Ui 8,50, aabld ¢ g o 1o !l 4 Sliuw]
NEVAEE (W)F e o B L co o slo iols . sloin] sladils, 3 obyl5L slacdls




VEOF Ol P oylain S8 5L Sy e sl 58 10

douds .

S8, ) e Sou oaosl cs 4y el Gl s oGSl sladiy 4 s GBS jias SHu 85
9" S335) wols slealallg s cusenl Sl sladiy s 5 cypae il Gl S slasi 4 Cnd s S yime
o slassaS Ho wial g8 dibs (1S wal 8 sladida (alS (LK £ 50 GRalS (ol 5 s e (Y YT )Ken
TS 5 ol 5] el ot Syl Y pmne len Cheme Gll3al Bel oy JUL £ G5 5 da s
oS ) oY semne (555584 5 B eas Gl WIS e Sl slan  HL ad, Jlaal Yo 51 (S clda o (Y-
gl 4 1) planadio 5 ol Saagsy 4o sol Gol adl sebs slaslih o JRUS G uae S0y Saw udl
OIS s GadiSe) cul 80 S Gila Glea el e 50 S5l olead o WAYIS Wk Gl 38 6l pela LLIDL slas sal,
(VY Gl 5 Gan) ool 2 5Y ol 0 5 (oliins 58 geldial gladila; (obobb S sl (slas 5 ey 5o (Y- )4
wsd Ll Sad gl OF B S asd e Ausal oS LG sladl b b laslu g, elaial gladlu, oL,
L dalad 5o s 850 (38 elaial gladla; 5o oLoDL lacallad (V-804 5 (p) WS oo suliin] HEWSS ums
VY oan Y LLesS FoYY (hlSan 5 ) wols elaial glatilo, @laSeu Lo (oSl slasi s EwS S ens
AYVYY oKea 5 LT

0 €L W 18 L) usa HEE8 peme b Ladiinne 5 aas go o5lal adi s 4 LS & elaial gladila, Lol cuals
Jliamss ane cpllis (Y- YV A ) 0,15 STl 4 Ladiys 3550 Lo |y asa lasad B aas e s3lal 35 HEGE S yns
S48 Sbsidie (VN4 GlLKaa 3 rbsle) S e ulasl Glsidie LS50 sl 1) oladn cum 8 GLLLILL )
selaial Ll Gasb 5148 Hlap T b danlie 5o S o 51585 Ll 50 55 50 slasi s b elaial gladila; Gasb
Sloidie culgd 50 (Y- TV (OLlKas 5 aeia) 55800 0 s (plasin Gin 4 cad 1) (pollae slaEST s wla lola
e sladinn ol 5w el Ylaal 5wl HB s)ge S b osllas 58, s S50 35 b owd 4 <
b s & gelaal slaclu, Bl (Y-YY oLKes 5 LlesS) Bl Wy of cabed b 5o olaiel @l
15 oS8! sladi s wisa waad 5 (3500 SH0 5r Jlims (bl e o158l b Wi o 158 bl GRS jns
sl (sl sayad dasns o olasl gl selaiad lau, 51 a5 0 LaaS a0 (Y14 ololSan 3Ol o) w5l ge (Sas
ouleal 5o s S50 (i) da 5a (YT OLKaa JT0L sa) wiS suliinl EASU juas olulual Ssad 5 35
taola slnel 5 b aalsd it slesd saian &1,] 45 GBS yems 5 by il SYL HEaSG e S b5l
8ol HBUS G ms sl slasby)l 5 sofese 5 eldial gladla, busse 5o diy Gl GBS L w
Koo slolasl 5 Lol 5o (slon i 5 satune 531l i o S i 4 (Lt guinly (Rl 4 oY peane
5 Soidie (L) 4 HII 5 50 s s po B aasla S 5 o IS s (T (Jle (5] S o sla) Lise
O) a0 ee s SKuSs 4 Wiy oolaS (O ISSI AN 4 3ask ) arela slisel S0 g e Jaasi Lo, 5L 5 (sle sane
elaial gt buas 5o b i sl w5 ool B oledlal 4 4o 53 b sadi S50 GB35 Olee (ol 5o (YN 0l
Sled 583 s LYV oS Yol 5o V- YY (151005 0ke) w)ols penlial (o285 0550w A wal alasl 5o
Ssdiee hola sane woa (ol b ik calasy 4 Joled YL el ok 48 S IS 5o Sl sadS s (i),) &S
L polee @l Wl 5 pe il sad Al poa o S celaial gladla, SLoL lacullas (Y0R8 ses)
(YVY Ol 5 Lo 5S) Wi alan) HIEUNSS ums cule frunly 5 (508800 LIS 51 (Sl W58 S (61

1 . Aliyev 1 6. Liu 1. Zheng

1 . Juliana 2 7. Kumar 2. Silverstein & Fiske

1 . Miao 3 8. Wang 3. Mcshane

1 . Molinillo 4 9. Engagement 4 Srcial Media Marketing (SMM)
1 . Demirgiines 5 1 . Marbach 0 5. Chen & Lin



S D ar 5 e /s lainl sladilus ) 4o sl I3l slacailas il CAlid b ol yidie (uS 5 SLALS 3 a3 A wusd Jalad

(eadl Ay o GLES | (gouatie SlEEAT LlaslKE (bgs ye oladllas ¢ celaial gladila; Hu obsIoL cunal s ea s b
oS 51 (sLai 53 (515 53 —o S e (650850 S e 3 S asla s sy (oS Slalllas elaial ladil; dae) 5o
NoVF O, a8 V- YY Wb ,8 5 1) sall) G 35S 5a3 WS ol (slans s elaial gladila; o), Oda s sas 500
aad b elaial gladili, obobb glacullas dasl) (o sad 5o ola &I dp S S0 (Y- olKaa 5 5l S
5 alel Yo (S a€ YY) 885 5 slisel (Y- YY Wliia Y YY (e 7 aT VY (K s WA
sads S,u (i, (Y- VY (G gaad VY (GKan 8K (YA QLK Fluty) W 555850 (VA0 (1K
lad o (VP e oSan 5 K, VYT Ol VA ol 5 G VYT Ygasas 5 Yo VYT (GLKea M)
SleMsl plio s da 5 L Lol sl s 11V VPR 5 (LSBL X ALK 5 uns8) SYL sl wals s
Lot 5 Jolse 53l laan ol s (i 5y SRS ilonls alas] aid g30 Oal OIS 530 S (o a5 5 G Eens 53
Lol callad 5B L aaly 5o 5 suls 518 (s doge LS5l s Gl A wead s 15 GEa 85 ol 59 Ssa e
e SYL el cala s 4 ol 5 sad Sou (55 i oS00 (aihe LEB L wsa aal  eladal gladila,
Son wad s elaal gladla, oLoL L3l 5 saae by iy alallls € Jla o oplply ol sads daadle
D g oy | DL 4 et Sl solied U s S s) (slasin esos b G255y Ol BRI S50 po sae &Y pemns
lee GHE) a3 A aaal 5 gelaial gla Gla; (Gl lacullad (o alins dasly Slida 5 Galasy (2ol Gls pit
OBl sl (e caal 8058 5L 15 (3L ciasd sy 4 Jolad 5 et SHu GBH) i b ot 58S 00 slasiie
Oty laaly Cnl 1) 9 e ge ©pmune (B8 53s Gnl (505155 S8l (S 2 5 LS L Wi Glsidie (55550 5 s 50
O30l ) Sl 5 sl se sla (BASs 5 (sad SHo (B3N b i (55550 3 (YN )luaT Lha g3y 5o B o))
59 sl Allie ol o€ M 5ol 80 sy oS50 6 5 o sane sLadi s o siad 5o (ke SS9 s sad Su
o OB 38 ol SS9 (55T xined WS oo (s s S ol (LA 5 m gead 3 g b s S e w5 Sde it
G (VoY) Gulosi (a5 3s 5o LSS Gadiy olalllas (50 48 ol SYL el el sy 4 blad 5o (s 5ide (50580 dasl,

.w‘émewajsuﬁxua}‘a’AJdﬁjdsa)&m

O 953 sl 9 4l (Sl ¥

G Abas sla s g Slalllae Gulisl o 5 GALS 5y Gha 3 Gy 5 a1l dalllas 40 St 55, ¢ oeulid 0 Ko, Lo
by bl 5 i€ go any s 383 ol © (a8 Ged] 5 Balad s b ulln Gup Dl e soldns b
a0 slaslaia e (1S Jale dus b 5 oS 058 o 108 ol 55T mad Lajlia, (V48N (0 5T) st 535 el L8,
WLl po Guaad s Sl g8, S

5 Oichia & elaal gladla, Wp b gde 8,9 9 slaial gladilu; byl glacalls
Ly -V o d 30505 IVNGDL 5 ) wlead Joas w5 b (WSS sume Jolad gl Ll00) (niaiess 5u8
b i &S wlont la, sl & Joass elaial sladilon; 5o Lasi s lades (Y- YF Liiculs s GLELL £ Y+ VA llSan 5
G Lo oS placallad Ho 1S b g su S S usa s slas, 250 5 Laswl Gllbgls 5l 40 W5l oo H0B 1,
L Laglo st 835500 131 (Y- W20 151800 5 oy el yIS 7YY (ol5lSan 5 sal) S oS Litie cins o alasl 55755 5 shiie

1 . Torres 1 6. Pentina 1. Oliveira & Fernandes
1 . Panangian & Masnita 2 7. Cheung 2. Godey

1 . Chahal & Rani 3 8. Bushara 3. Aji

1 . Choedon 4 9. Nuzula & Wahyudi 4. Hanaysha

1 . Carlson 5 1 .Yap 0 5. Emini  &eqiri



VPP Ol Frooylesin S50 o pite sla s \or

Goob Ol 5 g sals aladl 1) (ol osdasue (oLoL Wl 8 oo eldal ladlu; 5 olae ladSuds 5l suliinl
L gelaial gladla; galonls (Y-YY (hlKaas 5le i) WS Suuds wsa SIS 3h 50 oY geane 1) (soid Gliside
09 olba pa8 cnl (Sae aS wias oo Sl Lelad slasl; cnys 0 90 o LSS 5 slaband daswl Jols 4 Gols 5
@dlise 1) e Blaws 5 HLAN 5u AT B Wb oo eale gelaial ladila 4 olside ail Gals obsiie Jolad slayl
w8 95 Gl DYV GllSen 5 plsle) wiS o celaial gladila; S) de slaa gt S50 1) 0sa i3 Gaws S
e B

Aol solslize cnto S5 (g sidie L (s S o0 o pelaind slodiluy LU sloculled |\ dsd 4

b Lol sy cpelainl slaciluo, bbb s idde osds e oij,) § slaal sbadilu, bl sbenllas
S yumo 1385 i (5,18 55T (g LI Lo pelainl slatilun; 31 48 5 5 oo B 5a3 553 (LG slal s
oo Ll s selaial glaailin; Lol Slabias 5 culs 585 Lagaassy (Aom (Y1 ol 5 0a) S e sulitul
S 5 aS VYY (OKan 5 e (VR ol s Ga) wals HLES 1 0T ee s oY geans Sl (sode 4S L2550
1) S G ems b L5 6 elaial slatilu LIS (Y- 1Y Y saolss XY (,1San 5 Bl gm Y- YY (0l Y41 -
wl) il oo (Kae 15 eS8l (sladi s woa wead 5 (3550 S59 s Jiass (LL cute o8B KL WS o 13
AlS38 sl ol 5 o 3535 1y 5ulS oS pelaiad slacilon, Sliladtia (ol 5o s de (Y1 (o lSan 5 il e Y- YY
9 Bdiee wia cnluoy @lsiae oledbl 5 fias Jolad (glolujuin gl siae Gulal 5 (LK enlacs 5o saiun
Ol S ol (5550 slagl s (oS buae alagl Hslieds s slakuae 5 QLSS ) Wil 5 e LacS 5l
S (50l 0T sl 5 008 @8bsu 1) Gloide slaswl ol il B e Seal, (b olae lad Ho lagleslu
Y s € o (5 ke 8BS 50 B30 5k Gk ol 315 S (Y5 5 s slacndL) 4 ik e sl s
Olion b Gl gy T 0 3:8a3 (ol 50 4S (g uald 5 iy o0 © a8 L (V) (0l 5 Op) s (a3 1) wsa
5 ol aal i (i el eldal gladl; (35S G a8 b o) ssel (@lobL slacullad o s (Sl Sl
13 S g0 L) ) s 8 Glacpas oola 1) Glside slagiol (oS aal s GISe) Seal ;) 3ok ool 3

s slline 5 cuite 43 0nt S0 G35) o pelain) slotilu, ol 5L cslacalles ¥ dsds b

S50 b st 55850 5 Jelad s i 530 sas S (B3] (s it ouiliS ju BB, 9 Wiy s (s yiddie (5 S 5
ook woeaaS 0 (i) blse (Y0 (GILKaa 5 GsadHI€ VN (51 o S Y YY (L Kaa 5 sl ge) o)ls
09 W smne € Jle) (VY (G,lKan 57 S8) sl s (5020l8 sladelie € i (5558, Jolad wiad L i
Gt 93 59 5 (@YL GB350 5 walb sl 15 Glhside slasls GusS sl QU 5 osd AE (35, st b
62 1o soids cua 58 3ok ol 5 5 00 S S8 Jsene o giad 5 S8 G cud | (A () Wl B e WS
Joone S s 1) (soids (583 (65558 53 K Gt € (Sla) Ginan (V414 (S 5 SB]) wiS alagl (558
S50 Gl G L S w5 5T 1 LIS 5155 e LT o i 53 T 55T 5 B3 Flpms €0 130 bl il iy
s Sl sihe (558 59 4 3e 40 3L BB s 40 (ke 8380 (5D, 3 a3 B GEE 1 53 e o sie
(VAT VA (G Kaa o Sll) cudls il ga Jsmns 1 (sidus sudS 50 ()00 wdl Jidn oy o

S50 4S5 5 (55840 B8 Gl )50 i BN L0T 4 (A 55 Gl 59 4S (sLanald 5 iy H5 e L B L

OB 5 oY pmns sl s o GB50) Ohisiie S aal ol 5 GLls WIS e Jpmae S 4 s JlRe A0

3. Ajina 2. Fang 1. Nyambu



VP o D ar 5 e /s lainl sladilus ) 4o sl I3l slacailas il CAlid b ol yidie (uS 5 SLALS 3 a3 A wusd Jalad

S50 o8 S8 5501, Ghyide ad e S slaol Hhside ¢l 1) oid (350 S (SY pane (uSe 5 Sk 5l 5 8 S
0 S0 B 520 rod L aslen o pu ladss )3 55, Gl Ol g 0K e Hlae &Y guans

ol ol gine 5 cute 5D (g it 0B S0 G35 s sriche S0 Y dad S

s g pire 5 cute 3D sotite dip 5 S0 s (sriihe 8BS0 LE5L) Y dad

Al s aga Gl wad w5 b (g tdie (558 50 YL Craad Gl da Julad g oudiS ju (4 )y «($ yiddie (5 4aS 4o
23 (55508 Sl Gl W S 48 (Bl @8las0 (VA KSLLA) WS e Supad 1) Wi wod e Hu g SRl
OV 3 5008 s 15 w5 T aS Wl pan (65850l U (2 59 Olisidiie Lalie o€ s 05a 4 15 Olisidie 51 0l
Toule 3 VN5 50 5 (5 5eeST) dinls s D0 T 0 B sd Jane | (g idan €3 dine) (ol 5o 1) 5 S suliil
dose oo SE @ lacelu | gyide 5 cuwl 808 5850 1, side (a0 S SY puans (uinad (V)0 SO Huies (Y- YY
A3 58 oYL saaS o (350l &€ SY geans 13 o (Y004 d3T) cumls wialgd YL (3500 51 S o Llaly Jsans of
WS eala g o @ GBL caws @l 1 Y0 el Wl S ga Gbide € wiab o SY seans ) Alls (g i
sad Glu Glllae 4 da 3 L (Y00 S 5aan V- VY (1,180 5 |5k 50 Y- YY (1,100 5 0558 V- VY (), Kan & X)
el ga Bl ) Sose © adid g oty slas )

ol sl pine 5 cute 3G YL ciad el g € olad s pide L 5nS0 D dad

.JJ/J&J/J@MJQ:IJ‘AJ;IJ‘Z?)J)’@QA:L&Q&A”JJ;"?‘Jé'w‘):v‘;‘).deﬁS‘)JuzJJ’.f4:\.6‘2}

OB e (oo sRAe oA GBS, Bl s (8 w3 A el g YL Ciaad Gy ds bl oadiS ju ol
380 S gam ane wisd g plaslaubin; OF 59 4 WA 51 Gy dase 50 4Sh A 5 U8 aa e 50 LS 4 sadS o
S 5o i) ubesl s 00 US peme w5a weal oS wiols Las Lagiasss (Y04 (LKea 5 Sll) LI ,36 5
WS Sl 5 (V¥ (olSan Pioslels 54T (olKan 5 a8 YY (lKan 5 shislga ¥+ VY (S5L&) ol J pumma
1 Jsane 5 W50 Jane wird Jlio @ dpudla wal S0 plasladls b 5 Bon (o oY paae (2815 250! ©
selaial sladlu; (Lol 5 b w A wial <€ wo S olgidn (Y+14) 58 5 (s i, 5] i @il € el 58 4
w2t 3 Jgemas A sl 1) GBS juae Jal 4 wdl 385e d sadiS 0 (B alasl Lo sulad aU S e
© Sals 5Las 30 oLKan 5 H&hu (YoY+ (l5 Haasa oYY Vo) aiS solited wan oY seans 5 4S WS e
OLKaa Fals VY (HKaa 5 a) 3ol oo cut 5 Jpmns LA G gRde b Glul B8l samSHu G ),) 4 Sl ae
oS b o Slae slagi)o) Gulel s Wi €1, (Jpmne GBS jums (Gl pls (VP (lSea 5 80w, V- Y-
Jsano o usase Cpalad glias iy sui S Hu (o5, wala po «S cnl Julo s S S o sl sa oY geans
oY smne WA wad il 3YL cand cal s 4 g oidus bla S gl il ain 58 (VY (5 Gussa) Sosl s |
tals Sl Gl ) sose 4 AT glaces i sad ol Qllbe € e 55 L (Y2 VF Yad) catls wial gl 501, 0

ol olline 5 cute 35 4,3 il SIVL e R 4 SlaT Y did )

ol sololine 5 cuto 3l R wind o yiitie 0B S0 b5 ) A daid

oo algidng sudla (A 95 (gl VIS Billae oo sgde Jao (g LA 553 5 (505 (Sl s LS L

7. Lim 4. Kung 1. Algharabat
5. Hamari 2 Aksoy & Ozsonmez
6. Dam 3 Thomas



VEF Okl Froopledin SE 55k Sy ke slaislS 100

Sl Jl HI1 He
Ay b l5b > S5 - a0 s
jl—-" D J‘,;—'.. N JOt
1 H3 l I H4 H6
Jolas “
- H7
552 )
S M H2 it :
= 2y Juald
=i —_— —_— 4
H8

G55 ot Jio ) S

AR 95 sraliddipigy ¥

250 sl S5 © s b adlee dulay g5 51 e (Gl ol 51 s 5a50IS wBaa w51 550k GRa s
oS5 (slasi 51 (S 51 oS el (gal5dl ol Jali (255 solel daals elaial ladilin ) 5o Gulio callad 5 (Sl
laeSad 5l soliiil 4523 L wiles sad suliieal 550 (355 aolsl 5 ol o agdio aa (oA S olalsa dujsass
alsl 5 ool sy wile iline mlis 31 slass yn CLAS 51 Caaa wldials 1) 53 o) g0 35 al Sl pelaial
slatlu; 555 B sas e sdlal cpllae & g 5B onl 4S) e ol sug (855 @B b sl prasd (o555
CALE glasi s dlaa 5l oad ST slad 5 (nl s s Me WS oy 50 0S8l SV pimns B pany Bl 5 1, elaial
Vel & (g S s g oo Sely ol Gl wiiiws Jlad Sl elaial gladSud o S wiina Sl 59 e 5 ol
g kel (a3 sl Sl as e ol

saldieal b L8 YAY slaaS 5 ad saliies] € gad pan Guand gl OISSS Jse8 Ol cdasla paa Guss poslasb G da i b
L 6K Ggad aiiud Cilide Wiy 0 Jobld by adisd .wa 8 G gol] et wala gldsa oS g (g,
GolSan (gl L go ) Ly LT (gl dalitin 5y Jlosyl 5 w353 0 51 Susa ol Syl dadn HEWS Yoo 4 wanlse
503 5 ol IOLLES mlie Bl ladus 8 dawu B 5 (a3 i B yad (gl ol GBS &) s 83550 L0
olad it wbalast SMart PLS 5 SPSS 15 a5 b solel dalas (55 51 suliinnl b olus 8 0 05T 5 Lasols Julas
Sl S50 5 ) oun 5o T (s o0 slasin 5 pelaial Gl Sl saliind ol 5 OBwas faly JSabbcuaes

el sul AIIY Jgan 5o s doe slass
S 990 SLass 3 g slaial il jl suldicdl §l jae g (EaIAL Al SAlubcuaes Oladidie ) Jgus

(s (gl ) aum 5 (191 8) alazs La yaicio
ARl q va oy
7va¥ .0 I e
I \lg Jle Yo\
7AA I Jlu Yo -v#
(s
YARZL) \FE JL 0 -vs
AN \¥o JLu ¥0 (YL
YEIA 12 Soml sl
YA Ye Lo Epuaas
AT \YF ol
JARY VAA SYG s palend 38
/X0/0 # cieles a5l jieS &yl 3l euldicad Glo) Sse




N D ar 5 e /s lainl sladilus ) 4o sl I3l slacailas il CAlid b ol yidie (uS 5 SLALS 3 a3 A wusd Jalad

AR VA cele K6 as

ARYAS v el 9o B el S

VAYAN yay celis g0 ) id

YAY/4 # el an 5l 38

yAY Yv el K6 as 3 il gy euldicdl o jae
ARYARA Vo sl o B sshaial sladila
YAAYAN \8% ciel g0 ) i

YANYAY Yo Leuyo

TAIY YY KPR

3 slaad 5 suldicdl ol

AN 122 oA s Sk ER) ol
706/ YWy &l i

AN o 3900

Ol 55 sla Gl ipie

AT g9 (g 990 SLaS 1 LA S 59 .Y Jgu

SRS ES | plSbedal 59l slaad ploStiusyl dades 98 5
Y4z 290.3k Dorsaofficial Yo PR GEN
A7 227k Mashhadleatherco vY g psy
ARV 81.9k k.goharbin ¥ Omoa S olalsa
ovY. 30.9k Ebelleather Y\Y Jlpor
oo, 41.2K Majidshop.ir 0 3500

oo Sose slad s al Sl rais

dad g YL crad b 4 Bl i b gt 65550 (elaial ladilu; (oLobL lacullad juaie Giaiuw ¢l
OSan 5 i go dalicin yy 5 sty SIHal (B55) seile Ghades slos 5 (VYY) OLlSea 5 Hle S dolicin 5y 5w A
Coge g i b ¥ uon S 9 o 95 welidi 5y culgs Kol sad salELl (YY) G1Saa g oS 6 (Y- YY)
P gl las el yy (slads S 4 i (gl S iy Gulilie Ho 1) upa ok GRS oS58 s S )58 ba s

50 ol dla e i Lo oobicalon 5wl 5 uliad S G sad alyl dalidiuy Wil oy, o @l
5 o S5 e ED alss s s (il slagenls 3l soliiud b Gus 5 (sose 2lss) ase anl o Bilgs
s olistinn py bl ooy ssbiie 4 el ey +/0 51 SR ¥ g wan lole Sl a3y Gal e i S 18 anl
Olise 13 g S3YL Ve JBlaa 51 Lasaitie IS (gl LT e oS wu S dsiilae (S 5 oLk pedli 5 pla s S sl
sad (2bool o 1) L Sie delidinyy oL

OB 953 LA yadde ol San (oily) 9 bl S T g

Eligs sWip ) P W) oS bl P K)AVE s
-/avy </A¥Y -Joa¥ selaial gladilu; bl slacullas
+JAVA </axy -JOYY S b byt 558 50
“IA-Y < JANY NAAYN S odls 4 bl
- |A¥Y SYe < [FAY s Shyal i)
- IANY - JAVY Niaat S B dead

Ol o5y sla Wb e



VEOF Ol P oylain S8 5L Sy e sl 58 VoV

@ B iie S usad padidie 4Kl (s s o (o (et sliel Ghaiin (05T dSea (bl 5 lss Ohades 3 Gy

el sud sul GLES ¥ Jgaa Hu ) 2l S u sl oo suliinl ol Sia olas ye JSlas

oY s gulis ¥ Jgen

B3 LA sl bbb sl cullad | oL e 580 el 4 Jls sad S,u i)
\ S 5o Ui
\ < IVEN aalay o blas
) A AN 532 b St G0
\ IA-F VF “IA-F Lol sals
\ - IVAY -IYE -IPYY -IVoo Sy wss s

ol g3y sla Gilipie
Jao 0 ) lass 5 da 5 Lot o Ladil fo (Koo slade S b il 3o (T Bl 5 (st Bl (shilo 03 slats S L Ladil 5o

oS oo 5158 anl a )50 Gl g3y

o 95 sladadls ¥
S aols ssay guanie slagadl & (S50 B3 (2Loo) sl (Jae LA L (a0) (S50 Jae GB350 (L))
- e o o e . . N 2 & . - 2\ . . . -
WQ&JJ‘JS&LJ‘UM&%HJJSAJL..ul(Q )J-a.ufSuJA_a.u‘J(R )ufea_\._.\iJ_‘AQ_\u‘yu.Adn
a5 pulie ol SN Slude Iy < /AY 5 +/YY 5 +/\A J‘._\lo‘t_.w(\"\"\/\) Qﬁ..}jﬁw 1500909 adie Koy 150900
sl 5o Jas S i S8 4 o) (QF) L€ i) paals Ko edls S e AL@.L.’Z-:}%RZ 698 5 s sie
e 15000 sLaeslas sy e o Jae Sy @a8 sad ayse 5o (V009) QLK 5 sl ia aas o GLEI T, 150500
C;\.a.u‘aé.a.:bﬁ“)‘a JJJ.A‘)JQZJE\MWJ‘):}G:\‘:\;.A:\‘GJJA;M‘J“/YOJ“/Y ;'/\OJ‘J;A
QZ‘,RZ e 0 Jeu

3
(=1-SS%/SSO) R’ e
- - selaial slasilu, bbb @lacullas

ARV Ni%a% PRV

<JEYA - Joov Jalas ¥

-I¥av - IVAD s ae ¥

Y < IVVY 3l st ol ¥

DARA! < JAYY Olas 4 plas slauls o

2T VYA satS L0 )

-J¥Vo SIVAY el 4 bls

AN +/7o- S50 b obside 850

CIXFV CIAVY S wsA dead

OB g5y sLadibipie



N O lSen 5 6 e /s lainl sladilusy ju byl 3b slacstlad Bl Sl b ol yidie (uS 5 SLash 53 33 3 waad Jalas

2l a5 b onaes wil o 558 133559 52 1305 slanite 585 sas o LS O Jgua 59 pal (o s lue

Bl oo o B L Jua (33150 S (558 5 b s (st 508 b La e ool (Q) (S iy 0l 55 5ol

a0 (3 oMe) sololiae sue 5 same curd (a3 lacass oy b wnls sl laans b o 5a3

Gololiae sue dailin 5 s oo anli [ sSie aes 3 0l VA8 51 S3a S L VAP 51 500 (someue g llias sac aailia

83 oo LS 1y 38a3 sladus 58 G ge T i # o slad Jgan o gl oo 9 HED 85 90 syl 5 S3e B3l Hu (5 omene
SB3R Sl e (JFoslT 9 e calpo 2Ol T Jour

i to, Lol s G g s

4l YV/TVO “IA-F s b gt 50— elaint sladilon; b5l slacullas
b 4/ 54 -J¥FE 0030 (355l gelaal gladlu, bbb slacullas
b AJAD- </¥0- 0wt S0 (Bl i b gt 500
b AIVAY - /¥o¥ S b gride 5580 —oud S0 (i)
b ANDY YA SV cash 4 il Bl sk S Lol
b VV/YEA -/0-0 SYL s cdlys 4 il s b st 5,80
sl \-/-0Y -[yof S oA wead Y0 el o il
b WiFas - J0AF Dops ayh ded € atBS 0 (b3




VBT Olnjo oslado G55k Sy e sla 2l 104

@A‘bmod‘dumv‘g\‘ﬁ)dbMTMJMW%‘HM*&?L&‘)‘M

i

48

(F dasd 3 (538 8 a3 5 L) 5 ylaline wlasl 5 calla a PLS 1380 3y oadh fyal Jao ¥ Jsa

6l S 2l (soladug ¢l (K lae (L3I0 ssa Jids © PLS (somme iladae Lo s (K (351 b))

ol s A1) Juo sl b)) gl Aliae (el des Gl (ol 5o (Jala Gmad 4ol s s Jae GBS (L))
soliieal g0 o8 5 lShin sk & Lagadli ool (GOF) (il asS pmdls 5 (Siy38l padls (SIASI adls
oaald § SLia) padlid 5iulie V Jsan oo o851 Lasala b Hala Jao 4S dias oo LS aloS 58 5 03,8 0 513
Lo ol (55580 5 STl Gail polie caad Geddie V Jan 51 €€ G 8olen aas o oLis | Lauite S5 g5
Jas 5 soSeolal ailse 9o 58 GOF Slias ol Slassass (Joddil 5 calio @S 51 (g5Se0lal Jas 5 cal i
i s3s Jae (555 GB35 a0l LS 1 < FAY e \ sl 31 suliiead b Jas ol GOF lufie i€ o JUES 1, (s, L

-Q_AJ-H‘

GOF = /communality x R? = 0.635 x 0.734 = 0.683 (V) sl



V¥# e D Sar 5 e /s lainl sladilus ) 4o sl )5l slacalas il CAlid b b yidie (uS 3 SLALS 3 a3 A sl Jalad

98 peald g Sl gedld .V Jgua
S9! paald Iyl Gadld La yaiis

- - selaial gt lol5L

-\AY sainS 5 (1))
AR <IY¥4 alsy o dls
Aa\s AN W b Ol (55559
AR - Jo¥\ Sgs s el

Old 95 sladiilypie

Laalgaudns 9 (5 pSaasia &
oSl sladiss (Lt wsa wal j elaial ladila; Ho LLoDL lacallad 3 ey sala (hagsy Saa
O 5 Lo S dalllas b aS w5 b (s 8o (50850 o elaial Gl (ol slacullad 51 ail © 4a 8 b adl e
slaslis; Sl ealiinl 5 (olLiolob €ae) 5o HBS 9550 ladi s losae & il po grsed 55 (Y- YY) OlSen 5 5 5 (Y- YY)
Lﬁ.\.u‘JL u\:')m&;usc;)‘m‘ab QJS...:LL)‘) C;s.}!\y.aa.a Aﬂ)& u:t)LbT L;L.A:QJLAQ:vL.ou JJ.JAU.A JL@.\.:.:Z%; u.cl.d;‘
A.\.\S‘A)LC-“JJJAJJJ&)L.A:u‘\’l)U:\Ab4_'JJ...AMCZASE’JAJ‘ﬂjmgm‘éﬁﬁk]wé)\}o)é&lgm\i)s
SISl 5 by S b olsie Jalad sl 1y ol 0T (slaganil 5 Lass S slaal b LT el Sigo
L;):\g)é;é.l.\sul:\:sbé.als)‘éfﬁdbA.a.:ZcG‘J‘CJYJJAAAJJJAJA‘JAJ&&M&AE@AQ‘)BJ&A‘JMA.\.\‘JLOQJLLA
Sl 5wl 8l Slsa b o€ S s slapsk s olilis olagl Gl 5 s sdle b R8I LT WA aad
oS00 olanl Lo Sladine) Jalse olgie 4 55 elaal gladla; o usa JUE L adn 5o eni€ g 5 olils

W oo olgdng oL il
b g slaallia b L 4 caas oo L1538 536 a3 50 1y Glidie swbSyu (i) pelaal dlu) bbbl
Q‘JJJ‘SC:Q‘JJJ CA-A-U\’-I-L\AA‘);U(Y’\Y) O‘J&A&JJ.’LA\:\.\J(Y'\K)U;JJQ.}‘(Y'YY)U‘)&AJL\.‘:\JP ‘(V'VV) u‘JlSAAJ
5 Lol s glousinl 5 saiae 550 wilS e Loboila 5 Wed o ol cnbuoy oledbl 5 ol uia gl shias b
oalld Lol Wl ce eldial gladil,y oboIbL 5 gu 5,8 5 bl sulii) (o Hepas aiS slasl o) 5,8 olalas)
) B s (g (A o s S 5 () Gl g S alasl GL il (o585 a4 5L G | oY eae
Lol Gloste 4 S o a0 w50 L 1) 063 98 (S s) 0 Ko A a0 L ST Sl G a8 LS e S
O:.A:\%-A.AJ-I-:IL"M‘J b ‘SSA‘J#%JAJ‘UI%.\U.‘.'Z-‘)J‘JC:.\M:\ACJSQJJJQJ\”QQBJJ:\WUAAJJMQTJ‘AAEL|
Lﬁt.a.uu.fb‘JJ\#QYWJ}QMGLA‘;}Jx\T\BJJ‘)“}l{‘}‘&;ﬁEJGL&M‘AL?ﬁ‘gﬁdﬁdeL@;\T@
51 Gas Ghblae sl aed BB 5 olin S o 1 LSy ool Jlims lol3l Lol 31 soliiad b 5 s
S Cda w0 ) Ol 5 Gl Glla G 1) Sl oY ane olu 5 GBOL) (psd L WIS e Olia slagpa
ts.JST L)‘:‘:"AJ‘:}f, @\‘:QL}“SC.\.A.U‘ adly (5‘)‘&@,.0‘)‘.\‘_.\&4‘){3% é..\.aiuSJd uﬁ\})‘f..\l‘):\‘é.cs‘)mm G)fi‘)d dallle O:\‘JJ
S o 5a3 Jlis 0 @l 53 asbign S b Jala €50 iS5l (slasinn olside € Sl ol cllas (Y:19)
15 osa slasks wnl g B aisls a8 LS sl w5 (B35 (saion 59 T Gl by ks 38 4 yuanie § pald (S5
il Al 0 G g e 80 e (B, 4o g ol (8 W15 o Lyt (55,08 0 130 a3l su 5T s T Gabs )
(3380 9 Jiec B (5‘43& B Ls.c\.al;‘ sladila, (5‘\91;:: sla il _\;sL\ UHSJJ (SLA_\S‘):\ 6‘:‘.41;‘ ladila ub:‘—“ Bl U"..‘ BY)
2l e g0 W b 65850 9 LS Baia 4 ol 50 518 anlio slal ine (5 a0 5 8] san (5 idie S WS (53 540l 5



VEOF Ol P oylad S8 5L Sy e sl 58 V$

JMGCLAL“_;LQMLA)AJ_HU“&AAMMM‘e@ilébC;_):YLL).D_)J‘SJ.A‘JJAL;LA_)‘:UUZAL.ubJ_)JTJ.)LnU
S ol i€ i) i 58 & iecsun slaaky 5 g3l pemd i |y @lali ) b siie slassls 3 soliind b s b e
Oboidie 3o sd3 . uan oo Ghul3al 1 sud Koo (o) 5 aas oo cueal lagT € wi s 4S aiK Guleaa) (L yidie 3 g o Saels
.JJ&HL@JT&&L&SJJJAJJ‘J(_;_)_S_)J&e‘ﬁ‘@&‘ﬁwuﬁéﬂ\"uw&ASSLA:A;):'Q%:!‘J‘)J‘\QSM.A[%:"‘L)
(Y-N8) OloSean 5 (S 5 (Y1) GloSan 5 shid o clalllas ol b w5 b (s 530 (55850 5 80S 50 GB5) 1 a8l
Qfl.._\lhéu.nc)l.ﬁdo]‘l_}&la:s‘t_}6)"@:\{&&3‘.A:\:\Su.,cé..\AL.:ZmAl_):ssS:l._)é‘_)@YP&)J‘QQM&&MJ.MM
ke Wi g (s Ll sl S slanl 5 WS e g8 1) W5 (B0 S AGT S50 wsd 4 4 SGee Jolas
ailie ok 4 € S IAIT 1 el b eldal tluy (Sl glas e Bl ol 4 o b opd e
ol i 5 S5l (lo a3 slanl WS S (g ke (65K 50 S g Ho 5 Wi sad SHu B, Glal8l 5
o) lesd &) 3k 51 el gl amaaal ey ol 5o il ga sl slani 31 (S (s 53me b Jolad Jalye ale 4o st
Gl o 5 500lS Load S gl (alih 10K G wb S sl @Y pane w A (BT Glas s Lacsluc s (oals b
Sledb) 5 oa S lay 1) 0a 55 0 50 S o) oY gmns wiil gy Aol 4wl Gbide 13 .a0S aal 8 b ise ¢l 1)
2ol slodas el cnliucs Gl Skae 51 Gladbl 5 (36 SISt 550 3 soSsla (Cninan 55T s 4 1) wsa
L.,JALa:.um;\lJuL-,TJ4,|;§fu_asggi3.uxuzbtgidlf,mSﬂxoQOngﬁ;@\ﬂJmm;ﬂ
.JJ‘J:)L}A:\J._:

@l b S uS e cnd 5 Y0 slaciad cdlssy 41 gl (S sl slawi s b s5ide Gaae 55859 (B3 @l Gub
(i G B uiS cag 315 Glside o sa Wb (2)5) GRS inla 4 b 5 w)ke Fiase 4 Ol side G ) asa (55
S Ele 4 (58550 okl sl B (s slaad Zaob (al 51 5 il LS 4 sk (A3 1) R sui S,
i3 ible Ll slad 45 36 g0 iS5l e S €S ile3 oS aa 0 GLES i) 0ol s S (s 5lansd 1y 5T 5 Gy
0% s ge Gl Sl 50 G (g1os i da el 0 4Kk Jmns 53 L G LagT b Glside b 58
30 calin L abh 5L ol il € oT LS a3l 5 Jas o Glsibe b SiGee 0S50 sl sl
38 abb diadas Gl S G ) s glsiae 5 SLals slaaly Ol e Jods 5o (bl LIS 5 lags))) wolasa 5
OB Wl w35 Ol sate (S sl Y gemne (YL el G e 5 Ll 2 e dle S 1550 BLSHAGT b paliens ol 40 oS
Obasd 3 deala walyo o) pidn s 5Soa8 celaial (sl cnlsie 5 OLside S3aac K58 slagl bl oo B
S50 2l aa 1) gl uda oS (Sl win Glisidie (S8 S sl b pe 4 nd slaglesle G 15 wea oY siaas
S sYsb 5 Sl abaly K olasl 4 s suS B 1 SYL mad cdlin 0 lagT Jole ((Souds un ool S e lasy
e e sate (SR g W3

Wl 53 po g o HBUE 558 5 HLyidie (s caras slaws s Siels (g e suin S o (B, il g 500 (Y YY) o), 18
dad il Gals g Hu ) W 0y se Ho GLstEe Jia IS 5 i glacullad con S S aS ) LS slulual
OF SRl sl (soidn Guda Sipdla 5 Sin (o Jseas s0BSHs (300 @ pliside € su S Bl Jelse oyl
i g usa Wy obals b o) S 0 gd pe algidny celaial gbadla, Wy Gl pae o 1300 @Al 5y J sans



VYo D Sar 5 e /s lainl sladilus ) 4o sl )5l slacalas il CAlid b b yidie (uS 3 SLALS 3 a3 A sl Jalad

oua olaal b 5 sols QaulBal 1 asa ws a5 (5] eelaial glasila; Ho ausula 5 (S5l W5 (sla suds sl
S A e 51 LT g sals a3 LT o 1) il 0 b 5 a0 S 0 Wi oS00 1) Olside o Sl
Sy oo sae ond (s Ji8 5l Jelse Gl il 5 ks ea s OlisREe 583 5 (YL GB5L) 5 2dS B S o oY peans
Caa s bonal Gals bl Jpans s 0 Ll 0,5 Jsans o gad 53 BBl Guss] s @l Obside
Slauy 8 loste s clllas 55 (Y4 17) pul aalllas ai L oS wuoa wad o 53Y0 cad sl 4 bl 53 st
w@nall 5 Olia (gl s b Sy S oo oY seane Bl soliial 4o Guls oLad b oS o sl e ol geldial
5 2la (gums sl siae alaol b 3K ilad 4 Gl sidie (510 pual BB 5 s oo s ) Jsmns ) sLISe
omiaat 58y Gl 1 LanT wisd wamd 5 a0 S i 1y Y0 Sl @ oloide ol 15 e eiiSucliie
S SLLE S Baa gl 4 il e Jsemne b o pe (eS8l (S S Glnlad 5 (o8 Lyt cule kS 5l saliil
Sl 5o (pS gosase b spiae oladas wile) Jsane woa oy Sled Suasane 5 ujsd e slagl (ool s e
S g 5 oA aladl g Sa e soSaseal 4 1) bR

5 i3 G dwlie b sl a5 0sls (pold da g wd o Sl sad cdlso cadio dda Blad 4w d ole) s 5ide
o) Ul e 053 w5a ) a0 san S G300 3 00 deamlie 5 a4 L0 Y Lo s sla il
OBl S adl G da 5 b cdls sal a1 W5 woa sl S cadie 0 gen el JalaS 5 G5a0 (ol Hu ok S
(VAAY) OoSaa 5 s g (V¥ ) als (Y- YY) Idgn (V- YY) Sl (2853 mli b S wja siad s obyide 0S50
Wsn ool g eldial @l 5aadl o i won o Ghotde cad 5 o canb oo Olonse il oo geues 50
3o se L Sl osaa Sose 4 S uliil bl 4 hlae Gl B anlad Slanisod s 1) wsa gl sise
S oo ds 93 Gl ae 4 (pl s e e LBl BBl cdA el w A el il 5 eu S SHu )y W B S o w A
1 OT dsrmns wod 51 s wilgis L idie B wiiS suliiel 80538 cunlly 5 (shlae cundly wiile (o5 slaoslis 5l <
Slanl b w55 oo Olonae S lang 053 W sa 4 i (53 HbIA Glseb] Gk fpl 51 g S a5 (hlae cp e
LS 33 983 ame wisd 4 1 Lag T g sals GRS Lyt swd S5 (a1 sy Sliads Gl 5 gl sladals
019 paans 5o b 5 il pdiaans Sl (Sl las s pbe 4 JelS b 4 ol (Sae (RA 5 (ol B deals B
WA wald s gelaial dla; Ho @LohL lacallad due)y Ho aladlas s (s 98 S oo algaduy 1315 S LLia o
OhalS @ da s b fpl 5 s gdle o gl ks 50 (Sl YIS caie slas)sa sl Ho GRa 5 4 oS! slas
Sl 5 U 4 o elaial €l Gl 5o LS 5 Lacuay slasd (2alS 5 al Sbdy) geldial aSus Jlad olnol8
ol dnlio b 5 st aladl (3l lasa 3) s 53l oS elainl dilea ) solel daala b olagia 53y 00 S po slgiaty
550 4S5 ptine olgidg Giaan ias 58 s S e s seldial sladilu; lobb s Suils 53T Gragsy o ol
oo o5 (Siuals (1300 Gus8lan G saes S8 (ailie slanate b w A wiad 5 gelaial dila; (obobL slelas
s slasmite 550 (ST clallas o GlEiae 3 pdpe slidng B350 @B 4 ol ¢l cule 5o 9sd aladl S
S Blad 5 A Jue 5o JSES (sla it |y (SALEN 55 5 wel e 5 @ dans mha cania

(:il;u

Aichner, T., Grinfelder, M., Maurer, O., & Jegeni, D. (2021). Twenty-five years of social media: a review of social media
applications and definitions from 1994 to 2019. Cyberpsychology, behavior, and social networking, 24(4), 215-222.
https://doi.org/10.1089/cyber.2020.0134

Aji, P., Nadhila, V., & Sanny, L. (2020). Effect of social media marketing on Instagram towards purchase intention: Evidence
from Indonesia’s ready-to-drink tea industry. International Journal of Data and Network Science, 4(2), 91-104.
http://dx.doi.org/10.5267/j.ijdns.2020.3.002

Ajina, A. S. (2019). The perceived value of social media marketing: An empirical study of online word-of-mouth in Saudi
Arabian context. Entrepreneurship and Sustainability Issues, 6(3), 1512. http://dx.doi.org/10.9770/jesi.2019.6.3(32)



https://doi.org/10.1089/cyber.2020.0134
http://dx.doi.org/10.5267/j.ijdns.2020.3.002
http://dx.doi.org/10.9770/jesi.2019.6.3(32)

VPP Ol Frooylesin S50 e sla 55 \oy

Ajzen, 1. (1991). The Theory of Planned Behavior. Organizational Behavior and Human Decision Processes,50, 179-211.
https://doi.org/10.1016/0749-5978(91)90020-T

Ajzen, I. (2005). Attitudes, Personality, and Behavior (2nd ed.). New York: Open University Press.

Aksoy, H., & Ozsonmez, C. (2019). How millennials’ knowledge, trust, and product involvement affect the willingness to
pay a premium price for fairtrade products. Asian Journal of Business Research, 9(2), 95-112.
http://dx.doi.org/10.14707/ajbr.190062

Al-Gasawneh J.A., AlZubi Kh. N., Hasan, M., Ngah A.H., and Khalaf Ahmad A.M., (2023). Multidimensionality of visual
social media marketing and its impact on customer purchase intention on the real estate market. Innovative Marketing,
19(1), 101-112. http://dx.doi.org/10.21511/im.19(1).2023.09

Algharabat, R.S. (2018). The role of telepresence and user engagement in co-creation value and purchase intention: online
retail context, Journal of Internet Commerce, 17.(1),1-25.

Alvian V., Ketut Diatmika A.A., (2024). The Effect of CSR, Brand Attitude, and Perceived Value on Purchase Intention at
Uniglo. Journal Bisnis dan Manajemen, Volume 8, Nomor 1, Hal. 16-30 ISSN 2549-3604 (Online), ISSN 2549-6972
(Print) https://doi.org/10.25139/ekt.v8i1.7093

Arya, V., Paul, J., & Sethi, D. (2022). Like it or not! Brand communication on social networking sites triggers consumer-
based brand equity. International Journal of Consumer Studies,46(4), 1381-1398. http://dx.doi.org/10.1111/ijcs.12763

Azami, M., Azadi, V., & Ayeneh, M. (2017). Investigating the Impact of Perceived Social Media Marketing Activities on
Consumer Purchase Intention. Sociology of Education, 2(2), 181-197. https://doi.org/10.22034/ijes.2017.43700 [in
Persian]

Bushara, M. A., Abdou, A. H., Hassan, T. H., Sobaih, A. E. E., Albohnayh, A. S. M., Alshammari, W. G., ... & Elsaied, M.
A. (2023). Power of Social Media Marketing: How Perceived Value Mediates the Impact on Restaurant Followers’
Purchase Intention, Willingness to Pay a Premium Price, and E-WoM? Sustainability, 15(6), 5331.
https://doi.org/10.3390/su15065331

Carlson, J., Rahman, M. M., Taylor, A., & Voola, R. (2019). Feel the VIBE: examining value-in-the-brand-page-experience
and its impact on satisfaction and customer engagement behaviours in mobile social media. Journal of Retailing and
Consumer Services, 46, 149-162. https://doi.org/10.1016/j.jretconser.2017.10.002

Carlson, J., Rahman, M., Voola, R., & De Vries, N. (2018). Customer engagement behaviours in social media: capturing
innovation opportunities. Journal of Services Marketing, 32(1), 81-94. http://dx.doi.org/10.1108/JSM-02-2017-0059

Castillo, A., Benitez, J., Llorens, J., & Luo, X. R. (2021). Social media-driven customer engagement and movie performance:
Theory and empirical evidence. Decision Support Systems, 145, 113516. https://doi.org/10.1016/j.dss.2021.113516

Chahal, H. and Rani, A. (2017), How trust moderates social media engagement and brand equity, Journal of Research in
Interactive Marketing, 11 (3), 321-335. http://dx.doi.org/10.1108/JRIM-10-2016-0104

Chen, S. C., & Lin, C. P. (2019). Understanding the effect of social media marketing activities: The mediation of social
identification, perceived value, and satisfaction. Technological Forecasting and Social Change, 140, 22-32.
https://doi.org/10.1016/j.techfore.2018.11.025

Cheung, M. L., Pires, G., & Rosenberger, P. J. (2020). The influence of perceived social media marketing elements on

consumer—brand engagement and brand knowledge. Asia Pacific Journal of Marketing and Logistics, 32(3), 695-720.
https://doi.org/10.1108/APJML -04-2019-0262

Choedon, T., & Lee, Y.C. (2020).The effect of social media marketing activities on purchase intention with brand equity
and social brand engagement: Empirical evidence from Korean cosmetic firms. Knowledge Management Research,
21(3), 141-160. http://dx.doi.org/10.15813/kmr.2020.21.3.008

Dam, T. C. (2020). Influence of brand trust, perceived value on brand preference and purchase intention. The Journal of
Asian Finance, Economics and Business, 7(10), 939-947. http://dx.doi.org/10.13106/jafeb.2020.vol7.n010.939

Demirgiines, B. K. (2015). Relative importance of perceived value, satisfaction and perceived risk on willingness to pay
more. International Review of Management and Marketing, 5(4), 211-220.

Emini, A. & Zeqiri, J. (2021). Social media marketing and purchase intention: Evidence from Kosovo. Ekonomska misao i

praksa, 30(2), 475-492. https://doi.org/10.17818/EMIP/2021/2.8

Fang, J., George, B., Shao, Y., Wen, C. (2017). Affective and cognitive factors influencing repeat buying in e-commerce.
Electronic Commerce Research and Applications. 19, 44-55. https://doi.org/10.1016/j.elerap.2016.08.001

Farzin, M., Sadeghi, M., Fattahi, M., & Eghbal, M. R. (2022). Effect of social media marketing and eWOM on willingness
to pay in the etailing: Mediating role of brand equity and brand identity. Business Perspectives and Research,10(3),
327-343. https://doi.org/10.1177/22785337211024926

Gharakhani, M., & Pourhashemi, S. O. (2021). Analyzing the Influential Factors of Social Media on Insurance Decision
Making. Roshd -e- Fanavari, 67(17), 41-50. https://doi.org/10.52547/jstpi.20918.17.67.41 [in Persian]

Godey, B., Manthiou, A., Pederzoli, D., Rokka, J., Aiello, G., Donvito, R., & Singh, R. (2016). Social media marketing
efforts of luxury brands: Influence on brand equity and consumer behavior. Journal of business research, 69(12), 5833-
5841. https://doi.org/10.1016/j.jbusres.2016.04.181

Hanaysha, J. R. (2022). Impact of social media marketing features on consumer's purchase decision in the fast-food industry:

Brand trust as a mediator. International Journal of Information Management Data Insights, 2(2), 100102.
https://doi.org/10.1016/j.jjimei.2022.100102



https://doi.org/10.1016/0749-5978(91)90020-T
http://dx.doi.org/10.14707/ajbr.190062
http://dx.doi.org/10.21511/im.19(1).2023.09
https://doi.org/10.25139/ekt.v8i1.7093
http://dx.doi.org/10.1111/ijcs.12763
https://doi.org/10.22034/ijes.2017.43700
https://doi.org/10.3390/su15065331
https://doi.org/10.1016/j.jretconser.2017.10.002
http://dx.doi.org/10.1108/JSM-02-2017-0059
https://doi.org/10.1016/j.dss.2021.113516
http://dx.doi.org/10.1108/JRIM-10-2016-0104
https://doi.org/10.1016/j.techfore.2018.11.025
https://doi.org/10.1108/APJML-04-2019-0262
http://dx.doi.org/10.15813/kmr.2020.21.3.008
http://dx.doi.org/10.13106/jafeb.2020.vol7.no10.939
https://doi.org/10.17818/EMIP/2021/2.8
https://doi.org/10.1016/j.elerap.2016.08.001
https://doi.org/10.1177/22785337211024926
https://doi.org/10.52547/jstpi.20918.17.67.41
https://doi.org/10.1016/j.jbusres.2016.04.181
https://doi.org/10.1016/j.jjimei.2022.100102

VP D Sar 5 e /s lainl sladilus ) 4o sl )5l slacalas il CAlid b b yidie (uS 3 SLALS 3 a3 A sl Jalad

Hamari, J., Hanner, N., & Kaoivisto, J. (2020). "Why pay premium in freemium services?" A study on perceived value,
continued use and purchase intentions in free-to-play games. International Journal of Information Management, 51,
102040. https://doi.org/10.1016/j.ijinfomgt.2019.102040

Husain, R., Ahmad, A., & Khan, B. M. (2022). The role of status consumption and brand equity: A comparative study of
the marketing of Indian luxury brands by traditional and social-media. Global Business and Organizational Excellence,
41(4), 48-67. http://dx.doi.org/10.1002/joe.22156

Islam, J. U., Hollebeek, L. D., Rahman, Z., Khan, I., & Rasool, A. (2019). Customer engagement in the service context: An
empirical investigation of the construct, its antecedents and consequences. Journal of Retailing and Consumer
Services, 50, 277-285. https://doi.org/10.1016/j.jretconser.2019.05.018

Itani, O. S., Kassar, A. N., & Loureiro, S. M. C. (2019).Value get, value give: The relationships among perceived value,
relationship quality, customer engagement, and value consciousness. International Journal of Hospitality Management,
80, 78-90. https://doi.org/10.1016/j.ijhm.2019.01.014

Joshi, R., & Yadav, R. (2020). Brand desire: Scale development and empirical examination. Journal of Asia-Pacific
Business, 21(3), 169-184. https://doi.org/10.1080/10599231.2020.1783971

Juliana, J., Aditi, B., Nagoya, R., Wisnalmawati, W., & Nurcholifah, I. (2022). Tourist visiting interests: The role of social
media marketing and perceived value. International Journal of Data and Network Science, 6(2), 469-476.
http://dx.doi.org/10.5267/j.ijdns.2021.12.007

Kim, AJ. and Ko, E. (2010). Impacts of luxury fashion brand’s social media marketing on customer relationship and
purchase intention”, Journal of Global Fashion Marketing, 1(3), 164-171.
http://dx.doi.org/10.1080/20932685.2010.10593068

Kim, H. W., Xu, Y., & Gupta, S. (2012). Which is more important in Internet shopping, perceived price or trust? Electronic
commerce research and applications, 11(3), 241-252. https://doi.org/10.1016/j.elerap.2011.06.003

Kumagai K., Nagasawa, Sh., (2020). Launch of Sustainable Plastic Apparel: Effects of Brand Luxury and Experience on
Consumer Behaviour, Sustainability, 12, 7662. https://doi.org/10.3390/su12187662

Kumar, V., Khan, I., Fatma, M., & Singh, A. (2022). Engaging luxury brand consumers on social media. Journal of
Consumer Marketing.121-132. https://doi.org/10.1108/JCM-10-2020-4175

Kung, M. L., Wang, J. H., & Liang, C. (2021). Impact of purchase preference, perceived value, and marketing mix on
purchase intention and willingness to pay for pork. Foods, 10(10), 2396. https://doi.org/10.3390/foods10102396

Li, G., Li, G., & Kambele, Z. (2012). Luxury fashion brand consumers in China: Perceived value, fashion lifestyle, and willingness to
pay. Journal of business research, 65(10), 1516-1522. https://doi.org/10.1016/j.jbusres.2011.10.019

Lim, L. M. J. (2016). Analyzing the impact of electronic word of mouth on purchase intention and willingness to pay for
tourism related products. Asia Pacific Business & Economics Perspectives, 4(1), 22-40.

Liu, X., Shin, H., & Burns, A. C. (2021). Examining the impact of luxury brand's social media marketing on customer
engagement: Using big data analytics and natural language processing. Journal of Business research, 125, 815-826.
https://doi.org/10.1016/j.jbusres.2019.04.042

Majeed MU, Aftab H, Arslan A, Shakeel Z (2024). Determining online consumer’s luxury purchase intention: The influence
of antecedent factors and the moderating role of brand awareness, perceived risk, and web atmospherics. PLoS ONE,
19(2): e0295514. https://doi.org/10.1371/journal.pone.0295514

Marbach, J., Lages, C., Nunan, D. and EKkinci, Y. (2019). Consumer engagement in online brand communities: the
moderating role of personal values. European Journal of Marketing, 53(9), 1671-1700. https://doi.org/10.1108/EJM-
10-2017-0721

Martins, J., Costa, C., Oliveira, T., Gongalves, R., & Branco, F. (2019). How smartphone advertising influences consumers'
purchase intention. Journal of Business Research, 94, 378-387. https://doi.org/10.1016/j.jbusres.2017.12.047

McShane, L., Pancer, E., & Poole, M. (2019). The influence of B to B social media message features on brand engagement:
A fluency perspective. Journal of Business-to-Business Marketing, 26(1), 1-18.
https://doi.org/10.1080/1051712X.2019.1565132

Miao, M., Jalees, T., Zaman, S. I., Khan, S., Hanif, N. U. A., & Javed, M. K. (2022). The influence of e-customer satisfaction,
e-trust and perceived value on consumer's repurchase intention in B2C e-commerce segment. Asia Pacific Journal of
Marketing and Logistics, 34(10), 2184-2206. https://doi.org/10.1108/apjml-03-2021-0221

Molinillo, S., Aguilar-lllescas, R., Anaya-Sanchez, R., & Liébana-Cabanillas, F. (2021). Social commerce website design,
perceived value and loyalty behavior intentions: the moderating roles of gender, age and frequency of use. Journal of
Retailing and Consumer Services, 63, 102404. https://doi.org/10.1016/j.jretconser.2020.102404

Nuzula, I. F., & Wahyudi, L. (2022). Effects of brand attitude, perceived value, and social WOM on purchase intentions in
luxury product marketing. Innovative Marketing, 18 (3), 1-14. http://dx.doi.org/10.21511/im.18(3).2022.01

Nyambu, E. M. (2013). Influence of Social Media Marketing on Performance of Telecommunication Firms in Kenya.
International Journal of Innovative Research and Development, 2(9), 184-190.

Oliveira, Marta, and Teresa Fernandes. "Luxury brands and social media: drivers and outcomes of consumer engagement on

Instagram." Journal of Strategic Marketing 30.4 (2022): 389-407. https://doi.org/10.1080/0965254x.2020.1777459

Panangian, J., & Masnita, Y. (2024). The influence of social media marketing activities on consumer brand engagement,

willingness to pay a premium price, purchase intentions. Enrichment: Journal of Management, 14(1), 1-9.



https://doi.org/10.1016/j.ijinfomgt.2019.102040
http://dx.doi.org/10.1002/joe.22156
https://doi.org/10.1016/j.jretconser.2019.05.018
https://doi.org/10.1016/j.ijhm.2019.01.014
https://doi.org/10.1080/10599231.2020.1783971
http://dx.doi.org/10.5267/j.ijdns.2021.12.007
http://dx.doi.org/10.1080/20932685.2010.10593068
https://doi.org/10.1016/j.elerap.2011.06.003
https://doi.org/10.3390/su12187662
https://doi.org/10.1108/JCM-10-2020-4175
https://doi.org/10.3390/foods10102396
https://doi.org/10.1016/j.jbusres.2011.10.019
https://doi.org/10.1016/j.jbusres.2019.04.042
https://doi.org/10.1371/journal.pone.0295514
https://doi.org/10.1108/EJM-10-2017-0721
https://doi.org/10.1108/EJM-10-2017-0721
https://doi.org/10.1016/j.jbusres.2017.12.047
https://doi.org/10.1080/1051712X.2019.1565132
https://doi.org/10.1108/apjml-03-2021-0221
https://doi.org/10.1016/j.jretconser.2020.102404
http://dx.doi.org/10.21511/im.18(3).2022.01
https://doi.org/10.1080/0965254x.2020.1777459

VEOF Ol P oylad S8 5L Sy e sl 58 V90

Paruthi, M., & Kaur, H. (2017). Scale development and validation for measuring online engagement. Journal of Internet
Commerce, 16(2), 127-147. https://doi.org/10.1080/15332861.2017.1299497

Pentina, 1., Guilloux, V., & Micu, A. C. (2018). Exploring social media engagement behaviors in the context of luxury
brands. Journal of Advertising, 47(1), 55-69. https://doi.org/10.1080/00913367.2017.1405756

Petravitiate, K., Seinauskiené, B., Ritelioné, A., & Krukowski, K. (2021). Linking Luxury Brand Perceived Value, Brand
Attachment, and Purchase Intention: The Role of Consumer Vanity. Sustainability, 13(12), 6912.
https://doi.org/10.3390/su13126912

Rastgar, A., Maleki Minbashrazgah, M., & Ghazvini, H. (2022). The study of marketing activity in social media and
customer intention affected by the mediator roles of perceived value and customer satisfaction. Journal of Business
Administration Researches, 13(26), 533-560. https://doi.org/10.22034/bar.2022.14729.367 [in Persian].

Rizwan, S., Al-Malkawi, H. A., Gadar, K., Sentosa, I., & Abdullah, N. (2021). Impact of brand equity on purchase intentions:
empirical evidence from the health takaful industry of the United Arab Emirates. ISRA International Journal of Islamic
Finance, 13(3), 349-365. https://doi.org/10.1108/ijif-07-2019-0105

Salah, P., Asfahani, A.M., & AlRajhi, F.H. (2024). The Effect of Perceived Value on Intention to Purchase Pre-Loved
Luxury Fashion Products. Sustainability, 16, 10426. https://doi.org/10.3390/su162310426

Samudro, A., Sumarwan, U., Simanjuntak, M., & Yusuf, E. (2020). Assessing the effects of perceived quality and perceived
value on customer satisfaction. Management Science Letters, 10(5), 1077-1084.
https://doi.org/10.5267/j.msl.2019.11.001

Sarrazin, Hugo (2018). McKinsey  Quarterly 2018 Number  4: Overview and  full issue.
https://www.mckinsey.com/capabilities/mckinsey-digital/our-insights/mckinsey quarterly-2018-number-4-overview-
and-full-issue

Seifollahi, N. & Eskandari, N. (2021). Social media marketing and consumer buying intentions; mediation of brand Image
and awareness. Consumer Behavior Studies Journal, 8(3), 199-220. https://doi.org/10.34785/J018.2021.772 [in
Persian]

Shang, Y. (2023). Impact of brand equity on purchase intent in sales promotion campaigns, with perceived value as the
mediator.

Sharifi, Z. & Yazdani, N. (2022). The Impact of Social Media-based Marketing Activities on Purchasing Intent Mediated
by Social Identity, Perceived Value, and Consumer Satisfaction of Cinere Company. Innovation Management and
Operational Strategies, 2(4), 333-349. https://doi.org/10.22105/im0s.2021.289915.1112 [in Persian]

Siew, S. W., Minor, M. S., & Felix, R. (2018). The influence of perceived strength of brand origin on willingness to pay
more for luxury goods. Journal of Brand Management, 25, 591-605. https://doi.org/10.1057/s41262-018-0114-4

Silverstein, M. J., & Fiske, N. (2003). Luxury for the masses. Harvard business review, 81(4), 48-59.

Soleimani A, kazemi Z, aghaei M, & ghorbani Z. (2023). The role of brand trust and brand attitude in the impact of social
media marketing on purchase intention. Human Information Interaction, 10 (3). [in Persian]

Tayebi, B., Saatchian, V., & Dehghan Ghahfarokhi, A. (2022). The Role of Social Media Marketing Activities on Sporting
Goods Purchase Intention Through Brand Equity (Case Study: Merooj Brand). Communication Management in Sport
Media, 10(2), 62-71. https://doi.org/10.30473/jsm.2022.59833.1548 [in Persian]

Thomas, G. (2023). Demystifying the Relationship between Restaurant Innovativeness, Customer Engagement, and
Customer Willingness to Pay a Higher Price. Sustainability, 15(10), 7795. https://doi.org/10.3390/su15107795

Torres, P., Augusto, M., & Wallace, E. (2018). Improving consumers’ willingness to pay using social media activities.

Journal of Services Marketing, 32(7), 880-896. https://doi.org/10.1108/jsm-07-2017-0257

Wang, Y., Gu, J., Wang, S., & Wang, J. (2019). Understanding consumers’ willingness to use ride-sharing services: The
roles of perceived value and perceived risk. Transportation Research Part C: Emerging Technologies, 105, 504-519.

Waulan, S., & Kurnia, A. R. (2021). Mindset Change as a Social Media Impact in Yoon’s Everything, Everything. KnE Social
Sciences, 612-621. https://doi.org/10.18502/kss.v5i4.8716

Yang, E., Kembau, A. S., Tarigan, A., & Lendo, F. B. (2024). The Strategic Role Of Consumer Ethnocentrism, Social Media
Marketing, And Brand Ambassadorship In Shaping Purchase Decisions For Local Indonesian Skincare Brands On E-
Commerce Platforms. JMBI UNSRAT (Jurnal llmiah Manajemen Bisnis dan Inovasi Universitas Sam Ratulangi).,
11(1), 1342-1360. https://doi.org/10.35794/jmbi.v11i1.56377

Yap, T. W. (2022). The Mediating Effects of Perceived Value Between the Relationship of Social Media Marketing and
Purchase Intention. DLSU Business & Economics Review, 31(2).

Zheng, R., Li, Z., & Na, S. (2022). How customer engagement in the live-streaming affects purchase intention and customer
acquisition,  E-tailer's  perspective. Journal ~ of Retailing and Consumer  Services, 68,  103015.
https://doi.org/10.1016/j.jretconser.2022.103015.



https://doi.org/10.1080/15332861.2017.1299497
https://doi.org/10.1080/00913367.2017.1405756
https://doi.org/10.3390/su13126912
https://doi.org/10.22034/bar.2022.14729.367
https://doi.org/10.1108/ijif-07-2019-0105
https://doi.org/10.3390/su162310426
https://doi.org/10.5267/j.msl.2019.11.001
https://www.mckinsey.com/capabilities/mckinsey-digital/our-insights/mckinsey
https://doi.org/10.34785/J018.2021.772
https://doi.org/10.22105/imos.2021.289915.1112
https://doi.org/10.1057/s41262-018-0114-4
https://doi.org/10.30473/jsm.2022.59833.1548
https://doi.org/10.3390/su15107795
https://doi.org/10.1108/jsm-07-2017-0257
https://doi.org/10.18502/kss.v5i4.8716
https://doi.org/10.35794/jmbi.v11i1.56377
https://doi.org/10.1016/j.jretconser.2022.103015

L — OHSen 5 6 ma /o laial sladilay ju LUyl jL lacadlad ;b cAld U ol yidie (us od (sLlaas o w3 wuad Julas
383 olidion sy daracs
a
2449393 eyl 2
)
anal 05 p S e iy (ol pelaiad sladil; 3 saliiul 1 \
b 3
e sgn S 4 Ll g o elaial il (5 sias Y EL \
3
Y
S e a6 1 G1Se0 b oledal (38 Sl oSl w5 ol selaial ladilos 2 v
2
f 2
ol 5y OISl a0l eelaial sladiliny Gasb 51 olSes b Lk Jols b Kai€ 3'1 E) ¥
3
. 3
bl e ST i ol elaial gladilony Gasb 3 oo Lk 481, 3 )
9
el el oy s Joli i ys ol selaial (sla ailiy (ol ine 3 j #
2
3
el g yo Slacs iy Gl gelaial sladilas, 5l salite " iﬂ v
2\
S 18 1) ok i SN s OIS s 0l il ol | g J: A
X" ‘A
a3 e ) i Slasa 5y ool peliial glacilu, | b O J q
]
e
A Il il 59 4 59 Gl elaial sladil; 51 Gload b Jpane i oledl) aalsa o | 13 2 = \
334 =
- q ¥
S skl asa Sy Sae b Sy Hul) Wi ol elaial sladil; gl sine aal g o A
2o sualiie | 5o gead hy ol elaial sladilu) olads o \Y
5
saaliie ) oY poas gatlsd co Wi Gl asse Ha ) Ol alls g lacS i laciu, celaial dla ) olads s \4: -
e i 3
S e sualitie 1 La s s ey () pelaiad wlasy slain oo | ) g» V¥
A8 o SV T (slaany 5 o JLio 5 5 ol elaind €l anden \3 \0
3
3
(W g 4 s enly 9 Gutnen g ooy LS wiilo) a3 oo oS 5l 8 g oo pladl i s elaial il wlabin Hu € LS 5o s a \le
3
ﬁ he)
PO oo Iyl 4 s i mdits celaiad il ol (e 5 3 geal wo g s g Silo) i3 Cpl 0 Lo sy gelaind ladin (slaciny ol 3 WV
T3
S e gty wpd elaial Ol ublie 415 35 ol elaial dadn = A
>
A o 95T s ol Y emna b Jai oy sl g Lalas da g A
S easly GRI31 (oS W5 Ol e oS1 s ) sy QR3] (oS s ras 58S (oS0 W5 4 4l 51 US W 0l el _3;5 . ‘.
(23S0 oA (50500 W Bl g pLd e g5 Wi 0ol ¥ i
¥ —~ =
S a6 YL e ot il b e Lo i nl (5Ts p el (o _13 % 2 N
J 7
S el g gt s Jsg Lo soles s anlBe 5o W5 ol (sl poedla o '% = vy
ol W Cpl oY seans Sl A wal (e /_j@ Yy
- . — 13
ads algidg 5 1S 1) @ opl aols il e j j Yy
‘% o2
S solie 5 aui Luly Wi ol sl Jals y 22 Yo
g > -
>
.
s palsa 5158 0 A sl 5 s gl Sl ol (s ke 45 (50 5 g
il go sud el iaB b el o)) Blad 4 8y Cpl oY gecnns 3, = v
- >
T T T — 3 v
cenl diad ) iy Gl Y seane 31 (5T WA el s s g ol b da s b "5—3),V N YA
E O
Wbl e eyl e Gl Sl 5 BT asA G 050 Lol o wA Sy & a5 L g gy | w
10 %=
W0l (a0 e 1 B Gl S woA IS sk 2. ¥




J. Bus. Adm. Res, 40(17), 2025, PP: 167-188. ISSN (Print):X368-2645, (Online): 2645-3878

Journal of Business Administration researches @
Homepage: https://bar.yazd.ac.ir/?lang=en sl

Original Research Article d- 10.22034/jbar.2025.21346.4412

Explaining the pattern Customer’s Loyalty in the
Phygital Retail Experience

Soheila Koddami®, Associate Professor, Department of Business Management, Faculty of management, University of
Kharazmi, Tehran, Iran.

Mahsa Afsharpour, Master of Business Management, Faculty of Management, University of Kharazmi, Tehran, Iran.
Mohsen Sarkhosh, Master of Business Management, Faculty of Management, University of Kharazmi, Tehran, Iran.

ARTICLE INFO ABSTRACT

Article History Previous studies have indicated that a multi-channel retailing strategy can
Received: 6 March 2024 be effective in fostering customer loyalty. However, limited research has
Revised: 13 May 2025 explored how customer loyalty is formed in phygital retail environments
Accepted: 7 September 2025 based on psychological drivers such as customer engagement. Therefore,

this study investigates the factors influencing customer loyalty in phygital
Keywords retail experiences and examines the relationships among them. This
Communication Program applied, descriptive-correlational study targeted customers of Nitrogen
Acceptance, Clothing's phygital retail stores in Qazvin province during spring 2024.
Customer Engagement, Using non-probability convenience sampling, data were collected from 384
Customer Loyalty, valid questionnaires and analyzed via Structural Equation Modeling (SEM)
Customer Participation, in AMOS. Results revealed that engagement dimensions—especially

interest (path coefficient = 0.32)—positively affect customer participation.
Participation, in turn, significantly influences communication program
acceptance (0.66) and customer loyalty (0.67). The strongest impact on
loyalty was communication program acceptance (0.88). This study
highlights the importance of emotional and cognitive aspects in shaping
phygital retail experiences. The results of this study provide new insights
into the importance of cognitive and emotional dimensions in designing
phygital retail experiences, and help managers develop strategies that
enhance customer engagement while also strengthening customer loyalty.

Phygital Retail Experience.

Corresponding Author Email:
S.khoddami@khu.ac.ir

How to cite this article:

Hamidzadeh Arbabi, A., Seifollahi, N., Zarei, G., & Bashokouh Ajirlou, A. (2024). Explaining the pattern Customer’s
Loyalty in the Phygital Retail Experience. Journal of Business Administration Researches, 40(17), 167-188. (In Persian
with English abstract). https://doi.org/10.22034/jbar.2025.21346.4412

©2023 The author(s). This is an open access article distributed under Creative Commons Attribution-
NonCommercial 4.0 International (CC BY-NC), which permits use, sharing, adaptation, distribution and reproduction in any medium
or format, as long as you give appropriate credit to the original author(s)and the source.



Journal of Business Administration Researches, Vol. 17, No. 40, 2025

Extended Abstract

Introduction: In today’s rapidly evolving marketing landscape, businesses are increasingly striving to
bridge the gap between physical and digital environments, aiming to create seamless and enriched customer
experiences. This convergence has given rise to a new retail paradigm known as "phygital retailing "—a
term that combines the words "physical™ and "digital."Customer loyalty stands as one of the most critical
success factors in modern retail environments. It plays a pivotal role in increasing profitability, reducing
customer acquisition costs, and establishing a sustainable competitive advantage for organizations. Loyal
customers not only contribute to consistent revenue streams but also act as brand advocates, promoting
products or services through word-of-mouth and social media. Moreover, loyalty serves as a strategic asset
that supports market share growth and ensures business continuity over time. Given these benefits,
understanding the underlying mechanisms that drive customer loyalty—particularly in emerging formats
like phygital retail—is of utmost importance. Therefore, this study aims to investigate the key factors
influencing customer loyalty within the context of phygital retail experiences, with a specific focus on
psychological drivers such as customer engagement. While previous research has primarily concentrated
on technological infrastructure and operational efficiency in phygital environments, there remains a
notable gap in understanding how emotional and cognitive elements —such as interest, enjoyment, and
perceived risk—affect consumer behavior and loyalty formation. By addressing this gap, the present
research contributes both theoretically and practically to the growing body of knowledge on omnichannel
retail strategies.

Methodology: This study adopts an applied research purpose and follows a descriptive-correlational
methodology, which is well-suited for examining relationships among variables in real-world contexts.
The target population consists of customers who have interacted with Nitrogen Clothing's phygital retail
platform in Qazvin province during the spring season of the year 1403 (2024). To determine the appropriate
sample size, the Krejcie and Morgan formula was employed, resulting in a recommended sample of 384
participants. A non-probability convenience sampling method was used to select respondents based on
their accessibility and willingness to participate in the study. Data were collected using a standardized
guestionnaire designed based on validated constructs from prior literature. The questionnaire included
items measuring dimensions of customer engagement, customer participation, acceptance of
communication programs, and overall customer loyalty. Before conducting the main analysis, the validity
of the measurement instrument was assessed using content validity techniques, where expert opinions were
sought to ensure that each item accurately reflected the intended construct. Reliability was evaluated using
Cronbach’s alpha coefficient and composite reliability, both of which confirmed the internal consistency
of the scales used. For data analysis, the Structural Equation Modeling (SEM) technique was applied using
AMOS software. The use of confirmatory factor analysis (CFA) further ensured the robustness of the
measurement model before evaluating the structural relationships.

Discussion and Results: The findings of the study reveal several important insights regarding the
dynamics of customer loyalty in phygital retail environments. First, the dimensions of customer
engagement —including risk importance, risk probability, product symbolism, interest, and enjoyment —
were found to have a statistically significant and positive impact on customer participation. Among these,
interest emerged as the most influential driver, with a path coefficient of 0.32, indicating its crucial role in
motivating consumers to actively engage with phygital retail offerings. These results suggest that when
customers find the shopping experience interesting and personally relevant, they are more likely to become
involved, explore the brand’s offerings across multiple channels, and form deeper connections with the
retailer. In contrast, risk probability had the lowest path coefficient (0.21), suggesting that while perceived
risks do influence participation, they play a relatively minor role compared to other emotional and
cognitive components of engagement. Furthermore, the study demonstrated that customer participation
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significantly enhances both communication program acceptance (path coefficient = 0.66) and customer
loyalty (path coefficient = 0.67). These findings underscore the importance of fostering active involvement
from consumers, as it directly translates into stronger brand attachment and commitment. Most notably,
communication program acceptance showed the strongest positive effect on customer loyalty, with a path
coefficient of 0.88 —the highest among all the studied variables. This indicates that when customers feel
aligned with a brand’s messaging, promotions, and interactive content, their level of loyalty increases
substantially. It highlights the need for retailers to design personalized, emotionally resonant, and coherent
communication strategies that align with the expectations and preferences of phygital shoppers.
Conclusion: This research provides new theoretical and practical insights into the mechanisms that drive customer
loyalty in phygital retail settings. By integrating the concept of customer engagement and analyzing its various
dimensions, the study deepens our understanding of how psychological and emotional factors influence consumer
behavior and long-term brand commitment. From a managerial perspective, the findings offer actionable
recommendations for retail marketers and business leaders. Emphasizing interest-driven engagement and designing
effective communication programs can significantly boost customer participation and loyalty. Retailers should invest
in creating interactive, enjoyable, and meaningful shopping experiences that resonate with customers’ values and
interests. Ultimately, the study reinforces the idea that successful phygital retailing goes beyond technology
integration; it requires a deep understanding of consumer psychology and emotional triggers. By focusing on mental
and affective aspects, companies can craft holistic, personalized, and memorable experiences that differentiate them
in an increasingly competitive marketplace.

Keywords: Communication Program Acceptance, Customer Engagement, Customer Loyalty, Customer
Participation, Phygital Retail Experience.
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time customer feedback, enabling effective advertising. This research aims
to identify the Effective Criteria of Advertising on social networks in Iran
Based on the Laswell Communication Model. To address the research
questions, a thematic analysis method based on Attride-Stirling (2001) was
employed. The study is inductive in nature, applied in purpose, and
qualitative in type. The study sample consists of all published articles
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Extended Abstract

Introduction: Beyond facilitating personal and friendly communications, social media platforms provide
a valuable opportunity to connect brands with customers. Today, brands are essentially born on social
media and continue their growth and sales through advertising on these platforms. Social media advertising
enables companies to connect with customers, target specific audience, and customize advertisements. This
capability also provides real-time feedback, making advertising more effective. Social media advertising
is a type of social media marketing where you use paid media to promote your business on any of its many
channels. This media comes in many formats and placements and supports a range of creative, from images
and video to immersive experiences. Not only does social media enable businesses to connect with
customers in previously impossible ways, but there is also an extraordinary range of avenues to connect
with target audiences—from content platforms (like YouTube) and social sites (like Facebook) to
microblogging services (like X). Businesses invest significantly in advertising on these popular social
platforms. However, despite considerable spending and presence on these networks, the effectiveness of
advertising strategies remains debatable. This study examines key factors influencing the effectiveness of
social media advertising in Iran using the Lasswell Communication Model.

Methodology: This study adopts an inductive approach in terms of implementation logic, is applied in its
purpose, and is qualitative in nature. It employs thematic analysis based on the approach proposed by
Attride-Stirling (2001), which involves three stages: basic themes, organizing themes, and overarching
themes. All the articles published on the Comprehensive Humanities Portal (www.ensani.ir) from 2012
(the year of Iranians’ initial adoption of Instagram) to June 2024 (the time of this study) were analyzed. In
this study , all relevant articles were reviewed through a complete enumeration approach. A total of 71
relevant articles were extracted and coded using MAXQDA 2020 software. To ensure the reliability of the
study, an inter-coder agreement method was used. In addition to the primary researcher who conducted the
initial coding, another researcher re-coded 10% of the articles. The similarity between the two sets of
coding indicates agreement and reliability. A kappa coefficient of 76% was calculated, demonstrating
acceptable reliability. After reviewing the extracted articles focusing on criteria affecting advertising
effectiveness, thematic analysis was conducted using MAXQDA 2020 software. The coding process, data
analysis, and thematic network mapping were carried out accordingly.

Discussion and Results: The purpose of this study is to identify the key criteria for the effectiveness of
social media advertising in Iran, based on the Lasswell Communication Model, through qualitative
thematic analysis. Using a coding process, 60 basic themes were extracted, which were grouped into 30
organizing themes and 4 overarching themes derived from the Lasswell Communication Model. The
overarching themes include the advertiser (message sender), the content of the advertising message, the
social media platform, and the user. To enhance the effectiveness of social media advertising, marketers,
experts, and advertising companies must focus on the Lasswell Communication Model when designing
and presenting advertising messages. Simultaneously, they should consider the audience (user), the content
of the advertising message, the characteristics and features of the medium (social media platform used),
and the attributes of the message sender. By leveraging knowledge, awareness, and effective management
of advertising messages based on communication elements outlined in this study, they can aim to maximize
advertising effectiveness in this new global media landscape.

Conclusion: One of the most prominent characteristics of advertising is its "unsolicited nature,” meaning
that media audiences generally show little interest in being exposed to advertisements. The technological
revolution in information and communication has transformed advertising and marketing, shifting social
media advertising from mass to more personalized approaches. The findings of this study, drawn from a
wide range of research articles, outline the factors influencing the acceptance of social media advertising
based on the Lasswell Communication Model. So, the results are highly beneficial for advertising
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companies, marketers, and social media advertising professionals to create more appealing and engaging
advertisements tailored to their target audiences and responsive to user needs.

Based on the study’s findings, key factors in designing effective advertising messages include:

1. Considering the user, who is no longer a passive recipient but an active and immediate participant as a
message sender.

2. Acknowledging the features and attributes of this new global media landscape, which offers unique
opportunities for creating appealing advertisements.

3. Emphasizing the content of the advertising message and the attributes of the message sender.

These elements play a significant role in enhancing the effectiveness of social media advertising.

Keywords: Advertising Effectiveness, Effective Criteria of Advertising, Laswell Communication Model,
Social Network.
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