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Digital marketing allows banks to distinguish themselves by promoting
unique services and engaging with customers through innovative channels.
Additionally, strategic thinking plays a fundamental role in enhancing the
excellence of banks’ digital marketing. The study’ aim is to investigate the
effect of strategic thinking on digital marketing excellence through the
mediation of social media and the climate of innovation in the commercial
banking industry. The sample studied was calculated based on the Cochran
formula to be 240 people, including managers and academic and executive
experts who have experience and expertise in the fields of digital banking,
commercial banking, and digital marketing excellence, are involved in at
least one or two projects, and have scientific and practical experience. Data
analyzed using PLS3 software. The results showed that digital marketing
facilitates direct communication with customers through various channels
such as social media. This interaction strengthens trust and loyalty, which
are crucial in the financial sector. Strategic thinking also significantly
impacts banks’ digital marketing excellence by fostering a deeper
understanding of consumer behavior, promoting data-driven decision-
making, increasing personalization, and facilitating multi-channel
engagement. Thus, by creating interactive content and personalized
experiences, banks can strengthen their relationships with customers and
encourage long-term loyalty.
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EXTENDED ABSTRACT

Introduction

Digital marketing as a key tool in today's world, especially in the era of information and communication
technology, is rapidly growing and developing. This type of marketing allows companies to communicate more
effectively with their audiences, consequently increasing conversion rates. Additionally, digital marketing
enables businesses to access new markets at a lower cost compared to traditional methods. Various tools such as
SEO, content marketing and digital advertising help brands stand out in a competitive space. Furthermore, the
use of analytics data in digital marketing assists companies in better understanding customer behavior and
optimizing their strategies. Considering the ongoing trends globally, digital marketing is continually evolving
and companies must stay updated to leverage these changes. For this reason, investing in digital marketing has
become a strategic necessity for business success. Ultimately, the ability to measure and analyze results
accurately is one of the distinguishing features of digital marketing allowing brands to make more informed
decisions. Additionally, digital marketing serves as an innovative framework, playing a significant role in the
transformation and development of businesses. In today's fast-changing technological landscape, brands must
adhere to digital marketing strategies to maintain competitiveness and meet customer needs. In this regard,
distinguishing digital marketing from traditional methods and creating innovative approaches enables businesses
to get closer to their target audiences. Digital platforms, such as social networks allow brands to interact directly
and instantly with their customers. These interactions help increase customer loyalty and brand awareness making
customers feel more valued. Digital marketing enables businesses to quickly adapt to market trends and changes;
for example, the emergence of new technologies such as artificial intelligence and machine learning can enhance
customer experiences and personalize services.

Methodology

The present research is applied in terms of purpose, quantitative in research method, and classified as descriptive-
correlational based on the method of data collection. The statistical population of this study includes managers
and academic experts with experience and expertise in the fields of digital banking, commercial banking, and
digital marketing excellence. Data were collected through a 16-item questionnaire using a 5-point Likert scale,
resulting in the receipt and analysis of 167 completed questionnaires. This research examined the relationships
between variables using the Smart PLS 3 software and the structural equation modeling method.

Results and Discussion

One of the fundamental factors for success in digital marketing is paying attention to the needs and preferences
of customers. Banks need to analyze data and customer behavior to communicate effectively with them and
provide relevant content. Utilizing modern technologies such as artificial intelligence, machine learning and data
analytics can help banks gain a better understanding of customer needs and optimize their marketing strategies.
A key feature of digital marketing is the ability to engage in direct and immediate interactions with customers.
Banks should take advantage of this opportunity and engage in conversation with customers through social media
and interactive websites. One of the advantages of digital platforms is the ability to evaluate and analyze results
accurately. Additionally, banks should continuously monitor the performance of their campaigns and adjust their
strategies based on the data obtained and market changes. Ultimately, excellence in digital marketing requires a
multifaceted approach that includes paying attention to customer needs leveraging modern technologies, creating
valuable content and establishing effective interactions with customers. Banks must continuously strive to adapt
to changes in the market and consumer behavior and capitalize on digital opportunities to create a positive
experience for customers. These efforts not only help improve brand recognition but can also lead to increased
sales and customer loyalty.

Conclusion

Excellence in digital marketing presents a golden opportunity for banks to achieve success in a competitive and
ever-changing environment. By thoroughly understanding its various elements and implementing effective
strategies businesses can enhance their competitive advantage. Furthermore, achieving excellence in digital
marketing indicates that financial institutions must seriously focus on implementing innovative digital strategies.
Given the increasing competition and high customer expectations utilizing digital tools can significantly improve
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customer experience and increase their loyalty. Offering suitable online services personalizing customer
experiences and leveraging data analytics to better understand customer needs are among the key elements in this
regard. Additionally, banks should focus on expanding their interactions with customers through social media
and educational content. By establishing effective communication and building trust banks can strengthen their
position in the market. Ultimately, success in digital marketing depends on adapting to rapid market changes and
emerging technologies which can lead to reduced costs and increased customer satisfaction. Engaging customers
through informative content and responsive communication channels not only enhances customer relationships
but also fosters loyalty and improves overall service quality.

Keywords: Digital Marketing Excellence, Climate Innovation, Social Media, Competitive Advantage
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