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Extended Abstract

Introduction: The Internet-based e-commerce model has been adopted as one of the marketing strategies by companies to
capture market share. A look at the exponential growth of the major players in the industry shows that there is still a large
reservoir of market potential for e-commerce. The advancement of e-commerce is leading to the maturation of online
shopping as a retail channel and profound changes. The features and benefits of online shopping make it one of the most
common ways of shopping among consumers, especially Generation Z. Generation Z refers to the smartest generation that
engages with the Internet for most of their daily activities. Generation Z is born in the digital age. The characteristics of this
generation are affected by the spread of smartphones and social networks. They expect technology to enable them to make
more informed purchasing decisions; Therefore, prioritizing online sales is the best way to sell this generation. Members of
this generation act differently from previous generations, which can lead to changes in consumer behavior. In this research,
the behavior of Generation Z online consumers is also investigated. To improve sales, it is necessary to meet the expectations
of this generation. The most important expectation of this generation is to register an optimal shopping experience.
Embracing technology and providing immediate and quality services is very important for this generation. Therefore, in the
retail industry, there is no other way to survive than to adapt to this generation. In order to survive and gain a competitive
advantage in the e-retail business, many efforts are needed by online retailers to retain customers and meet the expectations
of online customers; This means that online businesses must understand what key factors determine customer satisfaction in
order to survive in today's e-commerce. For this purpose, the aim of this research is to identify and determine the influencing
factors on the online shopping behavior of Generation Z and its effect on consumer satisfaction. Specifically, (1) taking into
account the moderation of trust and product factors, the effect of social influence, variety seeking, personalized advertising,
and convenience on consumer behavior, (2) the effect of consumer behavior on consumer satisfaction, and (3) the mediating
effect of consumer behavior on the relationship between antecedents of online shopping and consumer satisfaction have
been investigated.

Methodology: The research method of the current study is applied in terms of purpose and descriptive-survey in terms of
nature and method. The statistical population of this research is considered to be all generation Z customers (zoomers or
digital natives) who have had the experience of online shopping from online retailers for consumer products. In this research,
the field method was used to collect the data needed to test the hypotheses and analyze the data. The data collection tool is
the standard questionnaires that exist in this field and were randomly distributed among the statistical sample. Due to the
uncertainty of the target statistical population, Cochran's formula was used to determine the sample size. After removing the
distorted questionnaires, the final 392 questionnaires were analyzed and analyzed by the structural equation modeling
method with the help of Smart PLS3 and IBM SPSS Statistics27 statistical software.

Discussion and Results: The results showed that the antecedents of online shopping including (1) social influence, (2)
variety seeking, (3) personalized advertising, (4) convenience, (5) trust and (6) product factors have a positive and significant
effect on online consumer behavior. Also, consumer behavior is significantly related to consumer satisfaction, and it was
found that Generation Z people are more inclined to make planned purchases than to make impulse buying. In addition, the
moderating effect of (1) trust in the relationship between social influence, variety seeking and consumer behavior, and the
moderating effect of (2) product factors in the relationship between convenience and consumer behavior were confirmed; If
the relationship between personalized advertising and consumer behavior is not moderated by product factors. Finally, the
mediating effect of consumer behavior in the relationship between the antecedents of online shopping and consumer
satisfaction was confirmed.

Conclusion: The results of this study provide online retailers with an insight into the most important aspects affecting the
behavior of Generation Z consumers in online shopping. Faced with the findings, e-commerce retailers should be aware that
customers' expectations of online services have increased compared to the past. Therefore, frequent monitoring of
consumers' perceptions and expectations about online shopping, as well as identifying factors influencing online user
behavior, is an important prerequisite for developing and improving online businesses and helps marketers to adjust their
strategies to satisfy Consumer's needs and guarantee sustainable competitive advantage.

Keywords: Antecedents of Online Shopping, Consumer Satisfaction, Generation Z Consumer Behavior, Product Factors,
Trust



VEFO-YASY 1 S sl (sLLs YEFO- FASX : gls (bLs  NOA b ITA sdsmio VF+¥ ¥4 o)l VY 0y9

0 S350 4 0 Slo glS

ool Homepage: https://bar.yazd.ac.ir/?lang=fa

d  10.22034/jbar.2025.21493.4424 gy o

Ub‘_s.&s)ﬁbb}
Ol) G G50 ANy o yaae 5 alaill BuSinly ( SI8,50 e saae wdi) el IS was (Guaae dilac

Ol D305 G s8N e e 5 slalll BuSiEals won yae 858 Gludals F byl sass
2Olos) G G0 AN wow sade 5 wlealBl BuSESIS (cu pae 8958 (Lol (Puua sass s

oaSe Al S|
g b OLags8e05a (S S HIS ganS 85 m 5o (AUlE)H cude S 5 B sl Wl adlu

Bl Gl oo oina Sl (I w3l (Ol siie @l oS sa T 5 OLibe Lia
5 Z Jed L w85 s SRSLEE Jelge cuad 5 plelis Gudla hagdy 3 as
5 oale Sua 55 595008 wdan S 3l Ra 3y bl e 8358 yms culin ;s 0T 5
oS (Jlanas Gless) Z Jeus (Lsidin L golel dnala il oo polon = s 55 By,
OB o ailaials 1) (B rae oY sans sl by laigsiena S (ST w oA wsas
00 05 ey Gl 5o 4S el (Il (ladaliin 5 dasols (55510 S 1) .ad 4 <
olia b o¥alae (il Jao (B, b 5 JuaSS dalicdin 5 YAY (duleal (55840 503 325k 3
Ol s e S 18 Jalad 5 45323 3550 SPSS s SMaArt Pls (o LeT sla )38 a5 SaS 4y
5 Slaiel (0 o ggn (P oadig il pmdd ol (¥ (ol o5 (Yo elaial 3585 () << als
S8, (Oninan il bad s S0l yeme S8, s (sulaline 5 e 53T Jseans Jol se (P
Sdsans 31T 5 s 9de ol Ladi o 08808 ymo cubin; b (g5lobliae [ slots 80888 yims
Jolse (Y Sbhaad 51 5 auii€is jums 58, 5 allop o35 ¢ celaial 3985 cp adasl; Lo olaiel ()
W yrane Jolse 4S (S5 o0 fad i uiiS sums HU3 ) 5 o s (s sl L9 Jsumns
WS s Sdand 1 ediSiias L, 5 sadilupend oluls o A,
)5 B s ol o) e Gl sidie 4 (s it sbile 5 LG sdie s baa s (slalS saS

S ada g 00K Oda ueA can 1 L]

AARAVERVA - PR T
VX EIVA 26,5550 &b
VEX/AANY s ds g )b

S5 sl
wlaiel
bd o wsa glasulan

m._si&_é_,.m C.;il.a.a_)

L Jos 805806 yuma L8,

Jeane Jolse

Jghumn dm g5 Juos!
faryabi@tabrizu.ac.ir

Jolse g oleiel (6)5 Jas b BaiSByas cols) 5 by w5 L3, (_;NL.N).\;U .(\\r"\r') KOVEXVWIPEAWESE KV S ] PP\ L $lows Ime Edo o Q,snl 4 el

AYA-VOA c(\V)Y"\ cu.ilfjjb Cy plo d[éw;[(l.mw”sobp 2 Jyame



VP e oled s S8 5Ly e sla i oS VFY

douda.)

Olaad b s sa f el 4 oS SIS el el padiy ol ady Yl 5o cae s 4 S g S o, laS Bl sulail 8 5
oS 5K a5l aliiel Gaal3E0 (YN8 (loSan ¢ U ,) g s o yate i g siausa JUIS au e wesa 5l L Gree
5 <Rl Sl saliil wd; (VoYY (llSan o slilS—ul 5 Saa) aas o GLad 15 b s wsd 4 Glside Sidus ol
0 (YA Gl o) sl suliSed yume 5185 5 Ladips iS5G LSE gelaial K8 50 s e
S ol go el S o€ o I35 e (LIl (slaclla ol Cilae Al LSS s Sl s
S b s b sidie Cda (S g SIS o g deu A Jebdie (650 (VYAR (L0 5 0 55LS) 0 g oo o seuns oS5l S
(YA OLSan o 58) ol Slia w13 531 GBS ae L 5 s weal 3 oS Lol se calid Guskb )

o 4 € Z Y (gl gm0 anilosls udS 1) asse wsd olle wiles S ady o e b S ba s glasl g
A slagus 5 ol Jud Gol slsel (Y1425 0T) WS o wo A Il 5 o sem 0 (50500 o) 5o O Gl a0
aas 4 Gloel Ho dewd Gl (VoY (LK & Gul s sa ) 9 saie suiSC8 yumn HUE; Ho Hudd 4 Wl 5 oo oS WS oo Jac
plaloly 5 4 ek Jud Gl (VP oblKan 5 LIS i S e pa @il e T 4 S 058 e Bl AL 5 V-
(YN (B) cnalont¥ o 3l 5 (e IS g Juo & (Siw (55la5 Jao 5l LaeS 5

Olen ool 3o 53 g 5B slag 5 L Al sladas 5o csil (lys,lS cuses Statista JB s 51 golel ola,liS Gib
08 sosA (hssd S asler S 4 Shud b B XY Ul B aS aas e ol Wi 5 canl s0 S ady
WA el o olal OB ) o eA g b 5w ,A (WWW.SEALISEA.COM ¥+ YY Y 5ulS Yails ) wan o S5 1, Slea
bl ual ladas 5o (S o S bLS ) aliae (glajlhsl Guss g yiess 5o 5 ool ad,y Jado 4 Ol HIBL Ho ba s
o3 5oL Hu TV - oS g IS S a5 38 5e) caslond Sl (THTl IS g Sl saliiul 5 438 S (g it
S i @,lal S0 Ha a6l 0 it s Gaalia AYY G YTV Jle B 55,8 alaad sy e HUD )l s g i<

TR SR TRRPRISSNE L & o W 5t L PPV SEPNRSEAVES SPRTI PRTIRpES RRTRI IV (i SEPTR B3 & SN PSRIRARW
OIS oo aalyd placS )l gl 1) slealadl3 88 (slacis 58 «d iy Cpl a5 Yo YV Lo B 5¥0 0506 ATV sud S
il oo Qo8 0 ba s oo se L) usa oY puans S

w5l HES Cpeme a5 wsd s OIS 5o page (28 ad 5w d sla culiw s 5 pelaial sla Slay 1ol o
Kok Olsien 1) (ool Sbainl sl&2i 558 5158 FVO cullad 5 ol St g0, 4 elaial gladilu,) Ll S5 G018 @
Ol pase Olee o laglusaly o elaial GladSid s ju VY 358 sl sl Gl eldial oplad caie Lol
o) (REoGl 5 (35S Glesy) sl g g0 (il 53 (59l g alSBl 5o (Sl Jlad 58 G salie YA 5 geda
(VF

500 ) ol oSS yime cobia; Bia 5 (eli ol e wnd o Gilly 5o 300 (VYY) a5 aladl sl )
Sl (ol 535« gelaiali si) ba s sa slasilin 5 Jolse 80 oS sl rulaal I3 cnl 4 proaly JLss & Foae
Jsans Jolse g aldiel g Sdsaas b Z o GBS yuma 155 53 (Jsemnodel 5o g slaiel ol g oadig b pad s
ba s wsd (a3 Onf o Sadlie G588 Ol bas la plsseusn 5o waiSiipas culin, 5 of b
aols (iibhogs 5 il a3lsl Sy ile AHAe sladien o oS (S s S (sla s sioo s 3l (b oY e

8505 o9 (SEEAS (Gl o g 5 (o900 b sl 85,8 513 s a0 il cullas g pi s Dby 5 (S

\Rita #Priporas

yHigueras-Castillo vInternet-based business model
yHan ABusiness revolution

rFu aAlimamy & Gnoth

s Ayuni


http://www.statista.com/

VP e g e gl / L o g 880 5 53 Jgeans Jol pe 5 olaiel b BSS jme culis ;) 5 bad o w A U, 6..4..\.\.‘.7.-‘):5;\3

i) 0 Jed w A il (g5l asghe (VP Y (GISaa 5 (BB ) (i) oY pane 0 Jud (Ll ol 5 alaiel
5 al) ool (les sl plesla o Slusl plie Z Jos clasa 55 guis cuslyl 5 alalia o (Voo olKaa
O a8, 5 IS8T Jolge b dlaly 5o bk s wosa 835 0 i g3 Lol ol sad aladl (VF- ¥ ol ,San
Olsie 4 Jsans Jolpe 5 alaie) A8 4 GEUS jms dad 5o s HUE, s L9 Orines ol saaliie o) Jud
S8, e OISL8E Jalpe (s oga a3 Csaole GRL GRa g3y e (IS, shes mlsids (a3 0SS s
Sl gsieasd 4 Slu, AKT Bua b b &Il glhal 5 alib € S lial; o o) Jud GRS juas bl 5 w)a
cule; 4 da s b obT Qaa (b8l 5 o) Jud Gl it Ll i cdlid (Ko g 5 oleud (5,1 5 hiie &0 bl

sl S ge Jol se

O 95 A 9 s (b Y

(sibie Jae )l a0 g po O peune pudla dalllas (gl (B0 iy 50,5l Ghndy Jae ' bie Jae 4l
O pladl pue b aladl (gl padd weal ol (S (Jae) aladl 5 (Slew) €ie) Bus € GEWS e il 5 oo
as oo Gl 8 15 B8, T S Jlaial YL 518, sad (s eobe 4 sl e 58B 58 B8, b el 59 5,
NS oo 58T WA Sl 5 asd G 4 S B e a1 asA wead (EASE peme GBS (VAL Topmadid 5 o3a )
S o ol asd g e 85 S S oledal (B S L) bad s oY s c A (6l (soSpranal 5 U8 sl jas S
St (S5 1l 550 0 5 go 200 s 5 LT (30 Al s 0 OIS seme A pranad €S a0 o LS (2505 aal st
Gosb (B0l Jao Gulasl 5 (VA TSy ) cosl 0uiS0S ume Wiy wad 51 oo 808 S Gy Jole bd y wa 4
soliinl Ll 5 suid SIoul suien guu) G geads 5185 53k 99 4 305 5l saliiaal (5l 958 S maanas (TAM)
Jolts SISol €S it diieus (Y- Y)Y ARSI 5 olay allne Lo (Vo8 oKan 52 58) ol (e (st Syl
LAy suSiSehpme L8, s sud STyol culS 5 sud Syl olaiel oudd S)yol soliil @l s wud Sul gsies s
55 eS8 S8, L oS ool oal BB 305 Ghondy oo b suslE Gl Jas ss cply) LIS e ST
S e

s uiiS S yuane 15 Z s W55 Sl (Y- VV) OLKaa 5 Gulysm s sl ba s wa Ho cage BB Ol s GBS yuns
9 el ulaad @ Bl (Y conliinnl ol s 53 Hleal (Y i slaggoslid & a@dle (V 1S o ot Jlaags Oliess
i by Oldssieasd 4 S 05 Jud G uns aiiius dalge o L 4S alaciadly 51 edge L8 4 Joo (F
(A e cuaal 45a3 4 Sidw g W5l ¢ SYL ol L]

QoL 15, Yoo 51980 slaglos palsie opudi oo € 55 Jimss Slhiass Wlasay) ab b oS Z Jud . Z Juad
Solge daculy o Jud Gl a5 wasa 4 lad 5 Ghndy les S w5 sadd al e (55150 e Ho Jud Gol 5 sl g0
LT ccuand 5 sitie (50l tiactpn (sla olSiens 5 olainl (sla ©lany oy llid e Tl 45 ashin oo sicus b Z o 33
(ol ¥V GKaa Pl sn ) B 30T LA Slaaad B ol Lol 1 BT 508 S ws gl Hlm)

A The theory of reasoned action (TRA) 5. Hu
6. Petcharat & Leelasantitham
ytechnology acceptance model (TAM
. g){ _p ( ) 7. Zomers
yAjzen & Fishbein 8. Priporas

4. Chang



VP e osledn SBT3l e sla i sl \FF

6l olis Dluladias o Slea sl o Wl blas 5 080, shas s & Z Jos H8S yums (YHYY
(V¥ A Sl ) wloads Joas Glea sl 5o Ol gs800 5

dalad 5 wias @l S WS, 4 saiSsas woa LB, OIS s S, g LA WA glasiling
Geob Ol olead 5 VIS wod wnlsd Jobd bad 5o w58, (YY) (GLISea T SL) crslond Jouss wsd slapsass
Aol U i 5 (Y1) ollSan o Gugns allio 31 ol L puila (a3 5o (Y1 (olan 5 plas) caaal o 5!
sl 5 (YY) oLan § Jua s 5 Gha g5 V- VY) GLISaa g gl gal a3 50 (50,8003 5 (0l olallas
Olsie & Jpane Jolse 5 olaiel ol ppn oudig b pmd s Slild (oalbp 535 elaial 358 Jolge o) 9a (pl 5o 2V
il 58S Ll 5o lad s oSS yeme LU, glasiliyg

oabe b (g s8eusn saidig 53) 4l OISOk b SOl S S sl eslal plagiss @ pelaial 35i . oo laial 348
5 SoT) SIS 58T a8 S asa wsad ok 5o e a5 clubual G 5 1S (oL
Gl 9 5818 geldial olbls,)) (E,TusS b 50l dasla Ho peldial 358 ) puda <€ 0 S JYuial G5 g0 (VY- Yl
Oia o 9ol Ses slaslnl y gelaal gladla; Faob 3 SHuS b Jolad 4 Ll ol clead sid elaial la
Y sans il Jyane 55585 sLaSI5 5 LGS (YY) (olKan 5 s sa) cnesd bl s aioA (515 oo 855 Lol
JLT dalllas 5u (Y- YYAJL 5 LS 03) 058 o L18 dasla slize) Ko b elaial oMol 5 elaial olbls,l ,abeas
TS0 5 S asls ol LIS WA 5 oA el A S g o SBE E pelaal 58 (Y Ssa
lse (ol 0 e b aiS e cn gl ) bd s ws A (gl aoe Slaseal wnfle peldial 38 <€ Wa S Gadidie (Y- Y-)
o pobe 535 48

ol glline 430 Bs g isa SuZ e 8BS emns LI, s pelain/ Jsdin] gl dad 8

soldl Lawiyn b 5 b s oV pemne 5ud3 4 0158 (8 yeme U, o albp s (Y- YY) KI5 sun ) . allog g3
Laalgidny "€ (558 gla Glitie oY guane 5 Ko Cumn b ausd 5 ol e sllae (2K 51 0T G e 4 il g B ol
e bLEO) 5o (5Tl wsa b ladiiee S B9l oo GALE (cage 5 oo (53 Shae Sl Glsie 4 psiie oY punns
R Y- SPICNPRPMNY IVR IR | LV SUPVASRY. SUUNICV KT Y PEN VRSN b SIPCH [PV P v i A B S NS PP EY
Tasdiee ok 5a) 43 ALY VY (Gl 5 s gaa) w5l baa s A 4 ol

ol olaline 3G L2 s 4R 507 Yo 0038 e L, clbg siip 9a s S

M Ja 4 Slond sla S35 5 soidie oledal wiocdua gui Suy @ (g5l pad i oudis jlu sodidi olaalus
5 pladdl) was oo (38l (5058 Slaa 5 culids 5 sy (s Ul & 09l JS Gaob 1 1 sldiel 5 WS oo SIS (ke

1. Tnsakul ABhukya & Paul
2.Y .
3 g:g 4Amaral & Djuang
4. Davis \Book & Tanford
aAbu-AlSondos

\Xhang
gTarhini .

) Faisal
VArgo & Dahl

VAlimamy & Gnoth



VEO e (3t g s gl / L o g 880 5 53 Jgeans Jol pe 5 olaiel b BSS jme culis ;) 5 bad o w A U, 6..4..\.\.‘.7.-‘):5;\3

Iy obiuls glsine Z Jod (Y14 V500l — ) 0,130 580 gums slaslis, s UK e Shoal Huis b w5 o
wiiua wiedie LBl & oS Sbuls glais g (asme o S Wyl Jolad (ol 5o o Mle 5 wiau o H1)8 da g3 0,50 i
0% oo o1 Ll e 5o (VoY WSl ) Wi o a8 1) L o s gemd o ia € als a6 8 18
20 o L VoY Plbagl 5 Lay 5 (Y- 1Y) GlL1ea o158 Gainan (V- VY (LK FSOL) 0iS oo ol ol plas a8,
b oe pobae ) sy 1Al oI e 5B soie 5, Jolad 5 wisa S8 5 sadig )l padd Slils

ol sololine y3l By iR 507 Jewss 0iiSS emo iS5 s suidis il it o lialiia e dauds

Saal 053 LA 55 i 5A e 4 (R Gl S Lol sla 6550 5 L S 3 (Ss cad s wa A g A Ol g
(VY Ohles F&ila) wyls sobal wsd sla il Gaalidl 5 Gl o sis (soide Glo) L3 (@ dpa & &
Sedile wun sl (5,508 4 Z Jod G EUSG yeme 45 ol suls GLES (Y- AWV)1San 5 ulysp 4allls Srinan
9 sbed KILT) i€ o Ll bl 5o wipd HBE, Guad 5a oage OB Sl s (S phds sias o a3 15 (a5 i
s ol ) a8 uslse (nl 4 aa B LYY (LS 5 Gunsas VA Gu s,
..JJ/JC;J/.JLZMJ:SZTLAJ:.J:UAJJZMaﬂdijJﬁdM:eJ%@éﬁ

Ol el 535S T gl s sulaiel s 83550l bl go o slas 5o ool yualic 31 5 4isk 5o abuly SHLET slaiel alaic
(1724 o,lSan 5 sal)slin) wtls o cuanl 5l LS s gl o Bia 5 alaiel JolS3 S5 s8a 5 5igs Ghis oS
ba s snidig i Sy cun e 5 alsasua Oliel 5y 4S5 (6l ba s suiSU e Sy slas sl Glsie 4 ba s oldiel
slaiel el s Jasms 53 @8ly 5u (YT OLlKan Maala) asdi oo s0idS 5 eal 4 sail 5o Glola sae s FaaS ¢l
OISR 5 55 sola) wil Sledbl il S 5 0 pa gl (o st ausa e SIhol caiel 5 guies s 51 (L Wl e
aal ) 58 sl L site b 1 (siad ) e ol gy a3l 5 o olaiel gl s 3Laludl 3k 31 Gl sLisasa (VYAA
550 ouiS ums slaiel i oS el suls LED G s iae WA 35 5e00 dsa ge lalllas (VWAF e 5 B
Solse 4 aa Sl (Y YV Sl 5 LSl oIS 7YY (GlLISan 5Ysa0n) wols LT bl ss wpd wal 5 (g S0
i es pobe sa) s b (35

s solline il ba o iR S0 7 i 0uiiSS o L5, L slaie/:aniy dud @

Jsana alb 5 p sl (i (J semns sla (S3a) Jsmne b b, 5o Sledlbl" 4 J pans Jol s . guons Jol oo
3,8 (sla g g sualiie) aliae Fob 51 suiiSid pme 4 uyls aylal (Il 5 (BLE @il (solad Al (sui G
G (bas baae 50 W5 S 4 o Blate 5 Jane b abalyno glhisidie b g 455 5 oLl (0l (paadte
Jans 0 b ga e SleMbl ¥ pans b 5o pd alKia wi5ls Bl Gl (Y- VY (olLIKan 5 G a9) "] (oo oo
S8 a4 bl saias Lis Jpane oledlll (8L 5o bad 5y s a8 jime 58, (S satias @i ) ook 51

\Liu-Thompkins VAragoncillo & Orus
YTunsakul Aadil

yYang 4Chopra

¥Tran yKarunasingha & Abeysekera
oReena & Udita YMan

£liang



VP e osledn SBT3l e sla i sl 122

OISan 5 s 58 aadllae 5o (VEN (S 5 sbsl) aan il 8l 1 suiiS yeme cnlis, Wl 55 o cidS b oY senne
Son Ll s a5 bB L8l Jeans o S5y 5 Jolse € ad paddie (Y-YY) ghlKan 5815 5 (Y-TY)
o oo rolae 50 s 5 ald Cpl byl EAS S Huns

ol ololine 3l ba s A 07 Jeas 0aiiS e i) o e Jolse pdich dads

adiy gl ol (B2C) eniSdjime 4 oS5l ba s buas 5 calige glasbiae (njiege S (S cnla, anls,
Sl (55508 WS uae culis; o ba s wsa S8, calid el gla,lS oS da B 9 baa s 5150 G580,
b3 5 ol 05T s 4 wias Gl ol sl b Gl ol Z Jus slael K1 s (VoYY OllSes 57 5e)
cula; b oende sk 5oolS LB, 1A (YA TS aT) spualsn wes g Sl oS5a S gl (OBT culs)) Lol
(TYY (OSan 5 e 539) sl Lo o 603Sd yema
.JJ/JL;_)/JLE.:.@‘):JZ}‘LAJ::.J:")AJ.JZMaMJHQMJ#aMJHJLﬁJ:m@ﬁ

5 cadlid Wy ol ool Olsiie s I8, 8E Lo glease (i sldiel (Jgane Jolge g alaicl Sliuad ol i
wlaiel aalllas ol 5o Y- YY YEL0T) WLl 53l it slael 5 wls o oS el Lolse dlan 3 ()l pmd
olpan Lelainl 38 asl Fse 5 olsabl Bl o 3Uuls sla o815 aalu, Ho la Sl oledhl € ol ol © s,
S5 SleMbl €4S le) wian o pua 3 1 allap 55 4 SEUSS yomo )18 po 53l IS 8, 5o Ylaial slaiel b
EE58E 59 e (28 38 Jpans Jalge wlaiel 5 s sMe i 5S o 518 58beat WS o slatel Laeglo o Lo La
slacula eldal gladla; wile Jluass sbos o oY ane 3) 50 Lo Glisidie audd,; ([35 2l I S0, 5
Lo s s SIS yumo o) LAl S (g a1 oY pemme Wil Jolad IS S s bl cutia Lagpens! 5 wosa
a8, 0 sl oo Jsemnne G Olisalaloulil § cndS da i g a0 saaliie | 8 A 5 panadie ol 3l (SlaSN;
S5 e 5208 LBE, 5 Slaals G el ok (S Bl Al Faok 5 Jseans Sledlll liseb) culls 4 LA
Cosllas J geans sla, 586 € bl po Gial3il Sl b s wsd il s Jla Gae 59 il Jgeane sla (S3u5 58beas
faiS oo 038 a8 Ol B (VoY ls 5 oSO 5 VoYY (OLISen 5 g asls 7YY (GILISa 5 G gaa) sy

S o Jota5 [y L Juass 8uiiS b pumo Hl58, 4 pelaial Jsdi G dhsl) o sbt slaic/ i dad

S o Jouaad [ L Jews 0iiSd pumo G5, g ilbp 55 G b)) cudo s ulaic]:agh dad S

baed [ L s 0uiiSd o S5, 5 sucdisilen eadd SLlS G dbuly cude bty Jpane Jolse ipds dad S
S o

S o Jot25 [y L Juass 8uiiS b pumo S0, 5 o pgen G thsly o pb s Jsemno Jope ipda 3l dad 8

Jets OIS S b e Jad s wsa L8 @uiiSdyeme L 5 slate alllas ol 5o 6u3IS yms L8, (5 S sailes LI
oS panad S8, 5 6 Sl (slasmite 580 4S 1 AT w A € sl oo sut il G 5 5 sadis a0l & gems Z
ol padd Sluli b gelaiald s BT JBs 15 0508 S8 (s 9550 95 Joss GIEESCS i sitigs 3 sdelis w A

\Zhao YAyuni
yYMoon YAlbarq



VY e g e gl / L o g 880 5 53 Jgeans Jol pe 5 olaiel b BSS jme culis ;) 5 bad o w A U, 6..4..\.\.‘.7.-‘):5;\3

Glgidy 5 SO L nines 5 00l S5 Cllle Gubs (pl bl aly cudils salsa culia; sa ba sy w oA avaas Bl cules
o ba o wssa S8, lanuling (s dal 5o (adlee WIS oo suS U sumn U, (Y- YY)O1IS08 5 sp0 e g5k
5 Jmane Jolse oudig lupadd obuld (peldial 358 ol s canl (San 4 1058 518 0SS jums cubis,
iy 31 U8 oyt S ama LU 0l Jlainl 4 Lol ol €5ty 0uiS i yema b, b asficas ddasl olsic!
slaanling G dasly Ho (il uiie suiSC juas HUE,) oS 0 g o algiduy (gusged sk ol oY guans a3l
i€ po 028 Gl b ol S ums culis ;) 5 bad s A S,

S aile 7 Josi 0uiiSS pumo HLE ) s 55 0uiiSd peme culis ) g ba s slouiliy S <)) iana ) 9o dad 4
b0

L Lasaate LLS,) Gud padidie s (Y2VY) OllSea 5 G oo aadllas 51 (ol b lussd 5 ok (Sl ol

WSadies Dl ) ooset V USE B Hu (Ea 5 (oo seie Jie LSS

(YoXVe Ol ylsan g (pus ga0 paio) 4ia 953 o0 9480 Juo ) JSub

Slials (alls po35 «pelalialdslh JB e sudie (i a0 ba 5 A HBS sladl by 5 Bls Ba g5 5o
émdwqha_)m‘J‘&ﬂAngﬁ‘ﬁujmﬁw@lﬂ_}J‘dw&lésddLﬁz‘:cﬁw‘me;JLuG.‘aLL
_)353.0&&Gui‘yéthmelésJJLAZL“CAM‘JSJ‘U‘:)YJF@QM&MJJ@JQJG;@QQB

.A:\JL\ J..\-A Oi‘ JJ:):\SQAI\S &“dﬁ@ xdgla.u.a

AR 953 sraliidipigy ¥
eSS 383 Gl (g Lol dmala atlygo (ol Ara 55 by 5 cale Slie 51 5 502,18 cBan 5l Bl ha s,
aAdla )y baa s L s y8805a 5 (5000w 4 pad saale wlads 4 S (VWA _VYVY Cpalsie) Z o L yidie 5 baa 5
NS s wile cias o A1y oY gemne 31 AL ol 4S o gar (530 (sl o5 B89 A e cealsaid €58 ,S lai 0 el
SLE g slaslin 558 wile ijls a8 oY gemne S pald Guns K (595 52 S aadd laslRE 558 5 5 @l
st o3m iS e e elaial slaeSit 3ok 51 €S 8555 climead b (S a3l o iilag 5 T a5l



VP e osledn SBT3l e sla i sl \FA

alidiuly YAD J8laa caim 50 0 (sl (o e L 01 shaad 4 wu soliienl S o€ J o5 51 0 gad ama (puand g 5l 5 50
b suliiel el Y Jgan o 4S 8)ea (ol 5o ulili) ladeli iy 31 Ol 050 slasals 5,518 g 0l o
b ubeal 5 (slaligtinn 5y Lasuitie (it cga 4S cl (WS g0 5l sad 55108 slasals g s slias 383 ol
Olie Lo it o "adllie SalS" Ll suiaslin 0 s yed 5 " Al ge SalS" s saiaslin ) asel 0T o 4 ghia o
Gad Hlie 59 S pladeliion  aliad b 58 GBI s Sose g8 4 g Ghalal (i, bl G
bty sae YAY (B gude sla el iy 3l HES L aS s g 4ol inyy sae A b (i Sl e sole!
o023 Jalad 5,50 PLS3 5 SPSS27 (sla )38l 55 5 suldienl b Lasals JalaS s 4u3ad (a0 Jala3 B 5 el g
ada 5alad ol 8 SALE cusaa glassls (J ) (iAs Hu oS cuwlead JSLES saae (BAL 0 5l el i 5 ol s S )53
o2 Jalds oS ua g3y slasuiie b b se (oliatidl ¥ fus p g0 (B 59 5 ol b0 S ol SMan placs 5 G
w2 S 18 i as 50 s S Y

oobie 4 cuulonds suliinl | fiae (ol g) a5 | giae (los paaldl Sl el sy (2l piaie o Lk 9 (g,
sl yaa 4 SPSS S158la 5 b ¢l 5,8 (ST ol pus ol s soliien #1558 ST i yes 51 5 4alition sy 2Ll (oo
maload AN Jgaa Ho L S e 5 alal

Lads oS pie 9 Elasg,S ST ol b N Jgua

e FlogyS ST pd | Lads oS ulaad L yaiis
(Y1) OlSan 5 Gussas 5 (Y1 F) o ol < IVAV ¥ elaial 3,58
(Yo¥Y) olKan 5 Guwsss 5 (YVY) G 5 Sils <IAYA ¥ slbp s
(YY) ololan 5 o5 -IAAY Y saig il g olils
(Y-7Y) ollKan & 558K 5 (Y-1VF) olLlSan o 5K -/a¥ o o s
R I A T /AY¥ ¥ alaiel
(Y=YY) OlSan 5 us ga0 /N4 Y Jsans Jol se
(Y-¥Y) ololSan 5 s sa0 - /vay ¥ 83K yums LU,
(Vo¥Y) OLISan 5 Gugas (V+14) OlLlS0a Pruls <MY ¥ SAuS S yuas culs

oRRgR slaadl ¥

Ydsaa Galae sl daas padh e oo Lasuls a5 s 55 (gaindils 4 5L, 50 slassls waliis 5 (555198 51 Gy
e (S 108 Craotin s o SIS Gl ye 1y (L8 VAV) s 5u YV (05 1 ol8uian maly 51 (L&Y ) w58 OY/Y
Sose o by e (luaad plalie 5o (So18 Cn il (nigad ol (we 5 YA/ V) L YY BYY G (s 030 4 b 5o
Lzl s 3aob 5 s 5 ai5a 4 Jslad it ol 31 S i pmdfie G €iauiecnly LS Gk ol (e, FY/F) ol IS
B 5 w0 paine sl i G 53 5lad sl oy dlea Sl al Sbil calal 5o 5 aisla 1 (Gales 5 5l 20 epinl VlSuans dlas 1)
YIS (SLi gy o pads) s olusd YIS £ b aaly 5o Guiasialy ST el S5 @ a3 olsns 308
0 538058 QLRI 05l ge (ool b 5 (iS55 38 (S ((Sg 3 s ol T bl w516l (S
OBSAuly Sabudonaea slaShay ¥ Jgsa

EE oo -, %
u.tu.u?
¥VIV oY)y "
AYVV-AYVE ATAV-VYVA ATAO-\YAY AYAA-\YAS
Yo YA\ YV/Y a/84 o=
ad) esli,I< JENENNNTS Sl s L5353
ol ol oans
10, \atld VoY AP \Y/0 -
yJung & Yoon ¥ Mofokeng
yClemes oVasié

yGulfraz



VP e g e gl / L o g 880 5 53 Jgeans Jol pe 5 olaiel b BSS jme culis ;) 5 bad o w A U, 6..4.‘\.\.‘:.-‘):5;\3

b Bl slaglusaly Sludly 5ol KB | Al Sl | Laculias,
- i gad 3 81 Lacu g3 ouliosly 3 bad e usya sl
-/ -/-¥ /\Y AN SALN S > e
seldal slais Hu Jbd paiads sl g 58 osae BT slael&i 53
(s w8 IS gaus wiile) S yas &Y guans ws A (gl iy P 0u A £ 48
/oY /YA
) (KR -y ¥ Y-\
TS WA Glady ylases
DARY <IYY <IY¥ DAY "

L;JLJJI;\;\?JAJ suliial b o yuatie winy sla Julas i ju . Jae 4h3) 0 9 s yBALw Jae (5 ya80 jladl Jas b))
Jae sladadas (B oo adlasn e ((Suom Jos) @olidla Jas 5 (Suos Jus) sosSedlel Jas Julas 4 smart_pls3
LE’LL’JJ‘ ol ﬁb‘ ¥ K) Y JJJ.L o9 UT @Lﬁ < Jé‘j‘g;" saly J‘J:Q U.Alﬂ\})‘ dye @‘JJ 9 @L&L_g GL&JL_.M ‘6§0J‘m‘

S5 @bl s oS Wl lole slasl ol nd g i aladl Gl o Busb 5 Ysans bl
O slole Lb Hlaie <05 aalpd Ll Jas (S5m0 50 o3lail Jas ¢ ale 5l sacad 50 (VWA (lasdeal 5 Griauna)
o9 wenlie 1oL sl <V 5 5355 (S5 (bl s gl s S T St oS (S5 pm 5a 9wl /¥ 51 i b sl
el 5o ol ol (sl o dlan Mo 4S shailan (VP Y SlalLE 5 ubl Bl s £13) wuls goSesll Sl Ll
5l S8 (pslle 5 a8 Ll

& wlatl oL
S thess  shle

AANY AN Y2 < /AYY

AVE

< [AYY

< JAVY
< /AYA
-/vov <[AYF < /AAY +JAAY
< JAYY

< JAVA

N

< /AYA AN NYs AR

“/a-4

< IVYY ./ay- A - IA¥Y

< /AP0
< JAYA

- JAOA
Y
-/vay Ja¥- A <[ANA
N\
- JAVA
- JAVA
- IAOY -[a¥F -JANY - /ANY

S Seiianl Jas byl ¥ Jgan
Aol iy y3 &Y guu

DA s sad 3l el i 45 BuEine WIS Lo 3B e U8, s s aiies age (o sl S g0l
B 1) soliil o s
O wsibps drm 55 5 ol @IS by @K @il 53 aru 55 (Jpamns 4SSl 0
B 2 )psdeels Jseans
B B )l o 53l e s bl oA s gad 5 suliind Hu eldial 5 oaea gladla,
B B )aSio won elaial sladila; la oy b laas Gusa b o
V' Shpies a5 piie ¥ semae Jlio & n a8 4 00
03 SV seane Sl gy Bl 1) aao e a3 1) b sla (pdig 8 susA B wsA e
V' SDcal Gusicns 5o bt (slaelSit 5 8
agan YIS s gl il Al 1) (pald YIS w A sl 4l ) gas @i2158 BBl 5o e
V S3aS o olKa 1, bk 5 (slaslSit g 53
ol s 5t sy e mala o o 3l B A e ol 15 bl s w A slasl&isg 58 (e
VoS4
Jsane w53 5 (580 Jole S ()l e (B0 diadan b sud (Hl (padd ol
B DuSie Joe bl o5t
S aas ool | (Y gana B aas o 1) Kl cpl ol ys sud (5l (padid @biali 4K 0 S8
B uload il o cnlio

alyllas (o slasls b 4S S o G sun sladie 5 a5 sud (5l podd ol

a 3ohs
Sl 5l e gla o8 suna Sl asa b ainlie Ho baa s sla pdi g 58 sua 3w sa
o )

O Znd 23 (8 (835 5 olo) ad A sl
pladt pa 1 (6 0S0 slacullad @l 55 oo cnlnlis sl oo o S5 53 (sadiome Sl bad s a8
© 3
O A ol o ala 58 5wl Bge 1a) fas oo mua 5 15 bl s wsd e
O Fond Gusins 5a 555 bt olelu alad 5o 1) @i oo WA bl s Gasb 5l e
R 1)‘.\.:\5‘;4::_))\5"“”lJbAQlJLE‘Q‘&MJLA;.L‘JeG4&#6&&\5}&.}}3&“&
(R Duiiea winly ol idie € usa olagal 5 lasae s € bl 5 sla (3558 003 pliins (o
R Bpius 0 pd Gl pdlie S84 bl s sla (o g58 503 adline (o

R A ols jie 5 ol piine by gla b8 s0)a b § saddil ) J semne ole M)

PF Ihshssalia osa o Slae Banbe o Galin w5 S a0 L 3

selaialigés

b



VP e osledn SBT3l e sla i sl 10
AVE S5y sl o Aoliphien 3 &Y gu Jiide
A eSSl . i
- /AYY 5L, @ledal G (gl 8 ma Wl g lalid IS sl Bus 5 (anadie ol bl S 5l e
PF 28 e oot oo Slae b plid] 5 Sy S sl S35
-/avF 09 Sledlbl (Jliass sl Hu Olside nls (uiudS, 5 SIS (s b by wsa Jl5d 5a
PF B e 580 58 o wisd pranad 534S 23K o s iy 5o J emns 3550
Qila) JAAS A Ay CB Duabl) el wod wasd 4 asius ) oladey oo bdn wod € (5
IV C B Qs alasl (saasd (6325 weling) Gl ab (slan )3 oS alus (5058 (e Jhy,
APV CB S e oliial wilns o wapd el 50 «S olajan w5l e e
AN C B A alo sl 1) plasey olel e
- [FAY AR - IAOY - IAAO C Shuea ol oY pane ba ys a5l e
<JAYO C S S oo 1y waoa wul s ad o w)ya
-IVag C S3hum o i 3wl a3l e ekl
“IAN - C SAius ool bas b3 3 uy s O oty dlase 53 853 a3 Ol s

Oloae SSSblad | San oals) 0sd oo (LIS (2lon 5 108ea (25, b asoSe Il Jae (2315 (ousr o p s Hlas
61 Sea (s, 5 OBA 3 Cnl (eulSasl (65883l Juo F Jgan Fabs fonal (T IS8T (sla a5 5em 51 Ol saiie Guas
JJ UT &stu 45 CZ.\-A-u‘aA.a.Z bJL&L.u‘ HTMT L)‘:‘:'JJ )‘)“.u |J§‘J L.ST-“JJ U'."i))‘ [VEN C;u-u‘ J‘JJJ&J? u—\’-‘k—é\’ JJ:\:G J.il:q

JJ_SGAJ‘J; dﬁBJJnylggu&J.:‘ 6‘)56\)‘_\3“_];4 6‘\5‘\9@‘\9)&#‘0&& uﬁ)‘}g\‘ JJJA
HTMT (9051 ¥ Jgaa

culd; | ouiiSdyime I8, | Jguane Jalgs | lalel | clggeu | ouddisilupadiid Olialss | (oalbpgii | oolaial 3gds aide
elainl 3
- IAV® salbog g
LYY -I¥YY ousii(g jles orad i Gsbulis
/A~ -/ya- -IYEV &l ggea
DAY ARYA +[OOA S/0-¥ alaic)
NFY - [OVY - [OVY ALY ANAE Jyanoe Jlge
-IYA4 SIYOV | /000 -[o¥Y -[osY - JOAY ouniS S puas Ul
- /VVo -/YVY SAYE | svay -[¥Y0 -[fYV - [¥VA culs

aY¥alae 0,05 o obALl oo s lo adlaee olBALL oo sy 0 (B3 (pl 5o e JulaS bl s
o oo D13 Jalad 5 s sn aose 1) (Ko 58l (edld 5 Gual o e g Bha olas e Blas i) 0 oA L
658 ol 8K pme 58, (5135550 site sl Gl urs (a goA Balhe oulead G110 Joun 5o o @l «
6 (S8 e ld 5208e 0 Jgaa Gabs .asls H18 (598 @ ) e gie prlacs 53 80K yume culis ) Hadte (gl g su
Shs s (a8 BB g lalw (5l sala (a5 oA Lu Jae el Ho tadl o (598 5 e d5 550 sla o5l
el s gaealio S

Ol 953 5ylALL Jse goguad 3 (S5938 GeALE g (raaad cu pud pad Ll Elis 0 Jgua

(Q?) (S35 padbs (R?) (aas o e
SJEAY VY 5SS yeme 4034
s ¥ SIS yeme ualid
s lale slasl 5sdae Silie 5 Jue 150559 slasuiie R? Sile sulie Gollae GOF (5315 (0S8 peals 3
ol
GOF = Vaverage (AVE) x average (R?) (V sl

ol sl cuns g o pala Gha o5y Jae (S GBS s I3l s g < [EVY subla (aa 05y s1os G5 (2SS pea L Hlate
.JJ‘J J‘); ‘se.a.ut\.n K]



VYm0 daenghee / L ot g 588053 50 Jpeane Jolse  alaiel b OEUE S e culis; 5 by wisa L pelin 8T

‘\%L&H;LSJALC‘)‘::J:!JGA:YJV JSJ-:Q‘)Jtéﬁwmﬁwﬂs‘xthuixJ&JJ&AOﬁq .M@ﬁd}oji

anealoads suls LS yucwe ;8 (gl t (g lolias slael 5 sicne ul s o) an

Cha
-
care
i cs
a5
— — 287 — Cagss ¥ %
oMy
pay 0830 cs3
e e e e ulitsy (=
] el AT P pon oITe c.u.ASu_,n.-
<ot -l\/
= @
<03
Medrating Eifect
o4 1, 05t L
Moceratng tHect
con a4 (COPF)
Moderating Effect 'blad--w u’.a
A (ADPF)
a3
-
sz
sa
.
it &S con o ce#s o
\ 5
v : / P
ra 6
vie s --_-f = R
=~ 332,10 —
™ _“uou._. 9
s b, o5t

cor

(==~}

co3
o

\\m‘l-.( e Etact
sty
Maderating Ffect
4 (COrF)

N vg Eect M Ettact
1 (AD"Pr) 2 v T

cos

Ladl e s

s g )t s lalias wlael ¥

(o825 g paliue ool 51 5591 53) Ladsid 3 (g 9031 gl # Jgua



VP e osledn SBT3l e sla i sl 0¥

dauis o oLl il
. g T Ladsd e
0323! S labins o e
als e Y/PV- </VA i jume Ll o elainl 3si . Jo) 4 3
al e Y/O¥A SINFA s isuns HlB,; g olbps pga aud
ab /N0 Y/¥Y- SAYE saiS b yeme i, g saddbopaid bl s g 4nd Y
als e F/AA /YN0 i€ umo i) g el asley wussd &
als s YIVEF N2 SaiiS i pme 5, g olale] andy 4ud 8
ab feen RN /YA~ i d yeme U5 g pemne Jalpe addid dud 58
als e 14/- VY < JFAY cols, oSS yans G, alis 4l
sl e o/¥FY -/YVo iy U5 5 pelaial 35 s Al 5o olaie] g Shas pida ek
als <[+ ¥) Y/ ¥Y SNA i€ S e LW 5 salls £ 535 G sl y L alaie) (g Shasd agd 4nd s &l 3l
Sy +/YOA AREY IRV sadig Hlon padd Sbals Gu daly Ho Jgeansdol o (5 8Laad taas 4ns 3 <liuas
AALSJWJLEJ}
b ARE Y/AOA NANle D8, 5 alspn G Al o Jsane Jolge (s SLasd raauil sl
S 8 ymn
poiee yaé ol 550 3590 3 Vg3
uyJida:tI\J Solalias lacs u_"aJLaT s s D Lo aud 3 Jeus
asls ARE Y/#7-A ANAS culs) g S as HUE, gelaial 3d
als AN Y/YYE A ol o suSuias Sl g JRRTRS
als NRY Y/¥A AP ol oS e L) g srtsHbupadd Slinls
: 2ol 1,51
auls ofee ¥/YFA ANAY culs, < 8auS 3 yuas 85, <_«:J\,q.~u o
als e Y/AYY NANYZ cols, = suSisems 08, o sl
als e o/FF\ -/V4N cols, € S ne 58, @ e Jolse

s Ol oo Ol el ala SIS solalas mhais o J pmns ol ge g aldiel ol ggn oudig Sl pad it bl ¢ allbg o35
suiS 3 yume cnbis;y 3 oailins jud 50 waiS0 yas L8, JolS 58 aile b by wid glasuliy « ci <

.JJ;UAé‘J%EJJJA;L;AJBQ‘LAJ}|JJ4:\A.AJ§4+;\33JJ.Jl)‘d

3Ll 9 (5 5 4 0

OIS Gl 33l (inan 5 5588 50 b s wsA (BILS L ol en La)S s caale 5130 G 4o 5b (Ra 5 (ol b0
2B sain 5 B 8 153 s 540 55 9550 9 Jesd bk 5 SIS d oo 5385 5y SRS ST slayl § e go ) Juud bd s
Lasals o gl B0 ad 5 GBg 08 5o LB ol o s (B85 cn e S 5 (e Lda caga L9 b s (L des A 6l
oalonds (5551 o coiia LbT Jliaas slags ;58 5 il b sid «€ Jliaas Gle g Jous 931 51 sl Gl g3 o
lasy 5235 (o008 Jead " Syl Juat) (8 (sl Jod 45 oy casan slagg, ol a8 5 ey Julo 40 bl s i pa S,
foneal ol ot 13053 b Ladeas soles 1 3) 4 (2 55y (sla 438 ananS (e 58 pala Laylsad 5 Lo (S50 4 a8 b ol a0 S
w28 G5 ) pod 4 (Sl 1 G slae s S sl 0 Je G 3l (g1 sl slac 5 oK)y

S0 slades S Jla Hu wols Llad (s slagsosls Dl saldioal g boa 5w pa 4 Sidis o) Jeud 1A slagiy,
S dan) 5o (So5a8 slasli 558 4 wias a5 el (Kes

w)hd)dé;‘)‘l_}:)ﬁm‘lsd_)‘d‘)mljMJ@M‘%FL&T})JCA&)&QJJM:&;‘_)JCAL‘)M_

!, Generation X 2, Generation Y



O e e g s gl / L o g 880 5 53 Jgeans Jol pe 5 olaiel b BSS jme culis ;) 5 bad o w A U, L;a-ul-\-d-‘);ﬁt

S e J geane AT gl 1) ot le) 5 bl Gdls (i e sl (Sas b Jed poles ol
slaoslgicn b aias &) ) gloadi g il pad d w ja 4 jad laws p aS wila Hal o) e teadig il pad & duyas
Ko pegae sladui (555 oo Sidis 5 S da 5 SIS p s se (ol 4 ol (Sae Las s Sl Glaga e b oliie
Ol 5 £35 2 BISSs0 pod ga Ol pdign GG 5 gane aeT50 b Olon Gl Ygana 93 Juud sgolialil Jolge
Sl s 5 551K o5 ke (golial) byt (pfiaan oY pemae 5 Ly GLAT u 83350 w1 583G LT slass
a8 3 ges SNt 58 LRI 5 o s e aans 4 15 )T 5 051K 55T s ol wsa S8, Ly S0 55 L0k
LT a3 b dasii o ,ls g ,lobias 5 cude 530 sati€s yume 58, 5 elaial 358 4S uau o Lis yusla dalllas
awl sl ctilas (YY) OSan 5 Suayl Giasss b s ail o sewad (Y+Y+) 0,080 5 Sas 5 (Y- VF) Silsa
Slals cute 586 anl wslce genan (YY) Blouisl 5 (VYY) Slaly (hagsy b b5 5 olbp s oo 530
Solias 530 5 (Sla € aslen b sl po Bl K 5o (YY) 61y Gaas5s b 5ulS L8, s sadigilu pad s
ol el (Y1) GLISea 5 Silia 5 (Y+VA) Gusnsl o shioas ST 32853 L 0l o 203 umae 8, 5 ol ggn
OolSen 5 1osn oY YV) Sl 5 LSinnals 1S (33 @l b 58, s alaiel eua 8B 5 e sun 4 b auls
S5 5 Jsmmne Jalse 8B anl ol clillas (WWAR) S8 5 amalinl 5 5 (Y2YY) OlSan 5 dusls (YY)
(SBosbes il oo senan (Y-YY) S8 5 Guasas 5 (Y- VY) OLISea 5 9o (a5 B b b 50 ba 5 sai88 yme
oS €23 G sl wiile KL Lol sl o glite alins (gla i€ 5o il (Sae Z S A sla )58, 45 S
b solaline 5 e [ shods subiS il ume 508, (B 53y Sl Babo opipad iieus Sidie Ly Lasiy b Jolas
5 NS e LU, 5 selaind 358 (V G sl alaiel 45wt (adidie ol s 6 )e cual Lo yo 84S Ui e culis
Jolse amb o seuan (Y2 YY) 11808 5 (us g00 (A 550 B b S 0 o (s Soaad | suiiSs yums 18, 5 allop 535 (Y
s (s Hl pead i SLulS (s dasl 5 <S5, sem 50 1S o (s S saad ) euiiSd jume 585 5 i sgn G dlal ) S3 J semnns
OoSan 5 Gus s GBas3s b 4 b Gl 9B pue pd s Jaand (Jpemne Jolse i bau i 00 pume L8,

ol edsllas (VYY)

U8 8uii€es yemo 130 ST Wy B 0l sadis i y4elym wsd 4 bl Sidus ol i) il Gaddie (b 55 sladisl i
Y grans 5 8l 558 05L 00 1 OlSas Slusad 5 ol WS o wawlie ) Laciasd was o aladl 1 ad¥ (5 s )
oS e 1) 9sa aneal culgd 5o 5 WS o dallhs |

<

Mo gy amlbypa,s B STw,s
(€658 o 1 15 Bab) (1 23 5 0053 ol 325 4 Z Juh (IS8 e ol 30 ¥ Sk
(iie 5 slalias 53l ) Jeus ISUSC8 eme 555 s elaial 358 4l e ol i 5wl 4 a5 L Laalgaudig

sal ol 5 Hbsu plasl @ Fosds 1) Ghside S oladels ys ulanl faines WS SaS celdial 3580 o o8 € 5 &S aal 4
3850 plasl 58 (sl 3ol b 8id3 &1,) e ol sie 4 S S pelalal 358 Gl 381 4 15 ge S bl oA &



VP e osledn SBT3l e sla i sl \OF

Ol wsls 683K ime HBd,  solbae 5 cle 53T albp s Sl 5 Ao p s s wl G e S L
G S Gl Gl T 5 wan YIS 51 AlA, sl gl 5 wias (i S 1 s oY pmne a s b LK go S
5 0k il g ot oY pmas (sl 830 Slalgi iy b laciidas Jolb oS pala slagaesS L Laoks 55 50185
5 b Lal oY pnas (AlA #1531 L B WS S SIS0 uas 4 4 suiS slal plagdayy 5 wYlEe aiile slal sias
il bl (5 slaolam!
elisas s 4 sl 3 dead 0l €S sl ol Gl 0 Jeus 005803 pme S8 4 suudig b pmdnd linls cuis 450
B (slaceaS alol aiieun Wiy b 465k g0 Sl asiiie bLo,) 4 sieile 5 ailous sid (s 3bu pamdid
bl sladsal Jlusl 5 LT 3Me 5 woa S8, (A lubounss ¢l S35 pulal 5 Glside 3 pals slass S sl
Sdige Selb gl wd i B L i se oY pumne 5 85 Slolgidny Jold (L side © sudi(silu it sl sins
Dl Solia g Sl e 0y Jud sl clolgidg 5 Laaly <
Ol 5588353 35 oo drim 53l el (Shou o s 4 (sim B 5,lS S8 €€ b Gadidio o5l w8 anlb b
oo Jasad 5 aaaie cdls s sladiy 38 A1 g IS0 we s (5 ludings culno s Sy 538 5 suls all 4 baa
508 oAb alaial J pane
el bad s Hla sl bd s a5 9 sl Glolasa 58, 5 age 55D slalel € 4Bl andy w5 b b
Sl 5 ok e ¥ geans o5ls Gl 5 JolS ole sl 51,1 .S Gaan | bad s o Malas 5 la 15 el
35 des QoA culia; s slaiel (58 sl Ol oo € sl el dlan 51 idajsae 5 (LS G (LS L e
EETIIE
S, L allag 555 5 pelaiald i pp adaly alaiel s o Lt € agh 5 altia sl il 3l sslit l 5l
RS pobe 1 b oblgiday OIS ee S (oo Jiaad e gty 05 Sl 808 e
ol S S (55Lrwnlaie] 4 4S 0 il 5 gptine 5 Bl (gl sine Wb Lasi s (bt 5 a5l gine slasl .\
il oY gemas 5550 Gado oledbal § ST Gla s s (b b SIS Jolids Wl 55 o0 | siae
03 dead Slas 5u 2YB slaiel 5 Ll 4 (La e slanl) IS8T b g, @utae oI ,s8T 5l salis ) Y
S S e laial 38 o s 4 3]0 il
o asd a¥w w15 e GlaulS LagT Hu oS bl s slanla g, b Laslans 0180 il s slaslugs I8 Y
aas il 380 olaiel Wl g3 po il Byl 5w HBULLe b axliiie o) guo 40 g 23S - has
S8 peme Ik s wsa 5, o delse Gaiglal 3 (S Jsans Jalse € was o OLES (Ea 55y add 4nd s anls
oda Hsbie 4 J e Jolse s a5 W) Jloo 0 aglas Hsbads Sl by ldig a0 a5 5wl 5 el pe 0 Jusd
aaad g dame wisd Jladal sl B clie o Slae 5 Y0 0l b Jpeane K S1aiil o) Jod ohlusa 5510
Al i st e Jpemns [Sos sla S50 Comimad -l o Ghl 53l S S S e beu i caite Glas 0 Glas liuls
a8 5alEaT 1) w A avacad W1 o Jseans S5l s gad 5o Slee
95 Jewd 6aiS 8 jumn HBE, 5l s G sl oale Hbe o J pmae ol pe oS ul LD aan sl s 5 w5 frigan
1S eoliial da Gl (oS a8 1o ) ollgidug B Gl ee WS g Jpaad e b |
ok o) Jed olasa 5 g lajls (188 5l 50 b1 upd oY e s Wl Lol 5 i 5 50,8 J o ae (alb L)
S a1 S 0523 45 cnead Glia y aieag 53,18 0ol slagalybs 51 saliiad Jold ol i€
oY pmas cule gla S5 5 olggn s aSE 4 4 Sbuls glagneS slagl taiadan SUuls glagpeS daw s .Y

s 13 5l cad 1y lag T wod B, 5 WS a1, 0 Jod 4o 53 165 o il



100 == (3ot g s gl / L o g 880 5 53 Jgeans Jol pe 5 olaiel b BSS jme culis ;) 5 bad o w A U, L;‘-ul-\d-‘);ﬁt

(VR) solae sl s b (AR) s 5580 cadly wiile olas3 5 555 5 (oS0 5 0 sd sla3slaiSS Ol sulii il Y
S B0kl 5 Solia by wod wsad Bl e oY pans Glulal 51

bd s 5,lS 58, b pasitie alasl s 5iiie culis; IS shes (ha g3y aaadlss 5 a3ia i i anl & sl AT 5
uilu.uJJ..AM LJ""&:'J alaicl ‘CAJ}Q“ {QJ-A-:L.I‘_;:)LA.H‘;AAA-A:J CJ\A:\.L\S ¢t\9.:3 ‘chhls‘sm‘l{d\}a ‘L!J.l‘h 4SJ_)‘J J:)J.u.u
Gosra 5 ad¥ ba s Old g 8eu,a b 8 sud ok uplge S 38 8 IS 0 Gl (BB, cnde il gl o)l
3 obide sladiul i s olylnl oS wusl o&T il Koo i< oolad oL iessa da €l b dgalse o ail o
OB yums ol Haml 5 Shoul s 5 Ke @l ol b ol 8L il 581 5 80 S Huds GaXl G cud bA 5 olead
o 5 s Sa e 0L Oty b oS 58,5 s HIISLST Jelse (oLl aiaes 5 ba s wsA S 9
lasks GaS sas5T5m 6l 1) 9sa sl 31l B oS o S GLLLLL €y sl oo s bl slalS geS
03 OBUS (8 yume U8, 5 (5,80 50 5 GAldcuses gla (S5 oo sl gl oyl G B b ol Hlaas S
(¥) ooloa Jus 5 (X) (el Joss wiile (A8 slades b o) Jesd b 5o o 58, B o sd oo algiadny Alise la Jod
5ot (S Logdlay o 91 slacuslsl 5 Lol sa ladks 4 annl €l S0 5o b ik 5o owlie
Wl g3 e oAliAe JALE cunea sla (S3a L a8 Sw o3l Gped o aiil Gals aals ol slac sl Bl g e
00K ol o J5ES glanuaie ) GALS cusea slasuaie ST olEas (ol ol aial sty Sslite slacs sl
S, e 1, Kby s b e il e sims (Bsa (silas cuadly il 5 seb 5 slags,sls Ll oo 8 oo slniy AT

WSS LB s o5 9 e (lalS

(:fl;\.o

Abu al-Masoom, F., Shabani, M., Bagheri, S & Hadi, M. (2022). Iran e-commerce report. E-commerce development center.
https://www.ecommerce.gov.ir/page/%DA%AF%D8%B2%D8%A7%D8%B1%D8%B4. (in Persian)

Abu-AlSondos, I., Alkhwaldi, A., Salhab, H., Shehadeh, M., & Ali, B. (2023). Customer attitudes towards online shopping:
A systematic review of the influencing factors. International Journal of Data and Network Science, 7(1), 513-524.
http://dx.doi.org/10.5267/j.ijdns.2022.12.013.

Techrasa. (2022). according to the report of the market of tobacco and social commerce industry in iran. taken from:
https://techrasa.com/fa/%da%af%d8%b2%d8%a7%d8%b1%d8%b4-%d8%a8%d8%a7%d8%hb2%d8%a7%d8%b1-
%d9%81%d8%b1%d9%88%d8%hb4%da%af%d8%a7%d9%87-%d9%87%d8%a7%db%8c-
%d8%a7%db%8c%d9%86%d8%b3%d8%aa%d8%a7%da%af%d8%hb1%d8%a7%d9%85%db%8c/(in Persian)

Ahmadizad, A., nesaei, K., & Pourheydari, A. (2022). Identifying Factors Affecting Online Shopping in Technology-Based
Companies (Case Study: Digikala Company). Quarterly journal of Industrial Technology Development, 20(49), 49-
62. 10.22034/jtd.2022.252587.(in Persian)

Ajzen, Icek., & Fishbein, Martin. (1980). Understanding attitudes and predicting social behavior / Icek Ajzen, Martin
Fishbein. (Paperback ed.). Prentice-Hall.

Albarg, A. N. (2023). The Impact of CKM and Customer Satisfaction on Customer Loyalty in Saudi Banking Sector: The
Mediating Role of Customer Trust. Administrative Sciences, 13(3), 90. http://dx.doi.org/10.3390/admsci13030090

Alimamy, S., & Gnoth, J. (2022). | want it my way! The effect of perceptions of personalization through augmented reality
and online shopping on customer intentions to co-create value. Computers in Human Behavior, 128, 107105.
http://dx.doi.org/10.1016/j.chb.2021.107105

Amaral, M. A. L., & Djuang, G. (2023). Relationship Between Social Influence, Shopping Lifestyle, and Impulsive Buying
on Purchase Intention of Preloved Products. KINERJA, 27(1), 91-106. DOI:10.24002/kinerja.v27i1.6635

Aragoncillo, L., & Orus, C. (2018). Impulse buying behaviour: an online-offline comparative and the impact of social
media. Spanish Journal of Marketing-ESIC, 22(1), 42-62. http://dx.doi.org/10.1108/SJME-03-2018-007

Argo, J. J., & Dahl, D. W. (2020). Social influence in the retail context: a contemporary review of the literature. Journal of
Retailing, 96(1), 25-39. http://dx.doi.org/10.1016/j.jretai.2019.12.005

Ashrafi, J., zahedi, S. A. S., & Montazeri, M. (2023). Presenting a structural-interpretive model based on identifying and
prioritizing the preferences of generation Z of human resources in Iran's government organizations. Organizational
Behaviour Studies Quarterly, 12(2), 35-74.



https://www.ecommerce.gov.ir/page/%DA%AF%D8%B2%D8%A7%D8%B1%D8%B4
http://dx.doi.org/10.5267/j.ijdns.2022.12.013
https://techrasa.com/fa/%da%af%d8%b2%d8%a7%d8%b1%d8%b4-%d8%a8%d8%a7%d8%b2%d8%a7%d8%b1-%d9%81%d8%b1%d9%88%d8%b4%da%af%d8%a7%d9%87-%d9%87%d8%a7%db%8c-%d8%a7%db%8c%d9%86%d8%b3%d8%aa%d8%a7%da%af%d8%b1%d8%a7%d9%85%db%8c/
https://techrasa.com/fa/%da%af%d8%b2%d8%a7%d8%b1%d8%b4-%d8%a8%d8%a7%d8%b2%d8%a7%d8%b1-%d9%81%d8%b1%d9%88%d8%b4%da%af%d8%a7%d9%87-%d9%87%d8%a7%db%8c-%d8%a7%db%8c%d9%86%d8%b3%d8%aa%d8%a7%da%af%d8%b1%d8%a7%d9%85%db%8c/
https://techrasa.com/fa/%da%af%d8%b2%d8%a7%d8%b1%d8%b4-%d8%a8%d8%a7%d8%b2%d8%a7%d8%b1-%d9%81%d8%b1%d9%88%d8%b4%da%af%d8%a7%d9%87-%d9%87%d8%a7%db%8c-%d8%a7%db%8c%d9%86%d8%b3%d8%aa%d8%a7%da%af%d8%b1%d8%a7%d9%85%db%8c/
http://dx.doi.org/10.3390/admsci13030090
http://dx.doi.org/10.1016/j.chb.2021.107105
http://dx.doi.org/10.1108/SJME-03-2018-007
http://dx.doi.org/10.1016/j.jretai.2019.12.005

VP e osledn SBT3l e sla i sl 12

Ayuni, R. F. (2019). The online shopping habits and e-loyalty of Gen Z as natives in the digital era. Journal of Indonesian
Economy and Business, 34(2), 168. http://dx.doi.org/10.22146/jieb.39848

Beit Elahi Mahani, Maryam. (2020). Prioritization of factors affecting continuous online shopping from Haiku 724 store in
Kerman, Fifth International Conference on Management, Accounting, Economics and Social Sciences. (in Persian)

Bhukya, R., & Paul, J. (2023). Social influence research in consumer behavior: What we learned and what we need to learn?—
A hybrid  systematic  literature  review. Journal of Business Research, 162, 113870.
http://dx.doi.org/10.1016/j.jbusres.2023.113870

Book, L. A., & Tanford, S. (2020). Measuring social influence from online traveler reviews. Journal of Hospitality and
Tourism Insights, 3(1), 54-72. http://dx.doi.org/10.1108/JHT1-06-2019-0080

Chang, M. K. (1998). Predicting unethical behavior: A comparison of the theory of reasoned action and the theory of planned
behavior. Journal of business ethics, 17(16), 1825-1834. http://dx.doi.org/10.1007/978-94-007-4126-3 21

Chopra, A., Avhad, V., & Jaju, A. S. (2021). Influencer marketing: An exploratory study to identify antecedents of consumer
behavior of millennial. Business Perspectives and Research, 9(1), 77-91.
http://dx.doi.org/10.1177/2278533720923486

Clemes, M. D., Gan, C., & Zhang, J. (2014). An empirical analysis of online shopping adoption in Beijing, China. Journal
of Retailing and Consumer Services, 21(3), 364-375. http://dx.doi.org/10.1016/j.jretconser.2013.08.003

Daniela  Coppola, (Nov 28, 2022). Retail ~ e-commerce  sales  growth  worldwide  2017-2026.
https://www.statista.com/statistics/288487/forecast-of-global-b2c-e-commerce-growth/.

Daroch, B., Nagrath, G., & Gupta, A. (2021). A study on factors limiting online shopping behaviour of consumers. Rajagiri
Management Journal, 15(1), 39-52. http://dx.doi.org/10.1108/RAMJ-07-2020-0038

Davis, F., Francis Gnanasekar, M. B., & Parayitam, S. (2021). Trust and product as moderators in online shopping behavior:
evidence from India. South Asian Journal of Marketing, 2(1), 28-50. https://doi.org/10.1108/SAJM-02-2021-0017

Faisal, A. (2021). Antecedent of online buying behavior. Indonesian Management and Accounting Research, 18(2), 79-104.
http://dx.doi.org/10.25105/imar.v18i2.3873

Farasat, F., & Hasangholipoor Yasvari, T. (2015). Modeling the Trust in Online Shops Using Fuzzy Cognitive Mapping-
Edited. Journal of Business Administration Researches, 7(13), 73-9. (in Persian)

Faryabi, M., Jabarzadeh, Y., & Ebrahimi Kharajo, V. (2022). InvestigatingThe effect of Quality of Service on Purchase
intention with the Mediatin word of mouth and with the role of Innovative empathy (Case Study: Tourists and Health
Elites). Journal of Tourism and Development, 11(1), 295-312. 10.22034/JTD.2021.272903.2272 (in Persian)

Fornell, C., & Larcker, D. F. (1981). Evaluating structural equation models with unobservable variables and measurement
error. Journal of marketing research, 18(1), 39-50. https://doi.org/10.2307/3151312

Fu, S., Yan, Q., & Feng, G. C. (2018). Who will attract you? Similarity effect among users on online purchase intention of
movie tickets in the social shopping context. International Journal of Information Management, 40, 88-102.
https://doi.org/10.1016/j.ijinfomgt.2018.01.013

Gulfraz, M. B., Sufyan, M., Mustak, M., Salminen, J., & Srivastava, D. K. (2022). Understanding the impact of online
customers’ shopping experience on online impulsive buying: A study on two leading E-commerce platforms. Journal
of Retailing and Consumer Services, 68, 103000. http://dx.doi.org/10.1016/j.jretconser.2022.103000

Han, B., Kim, M., & Lee, J. (2018). Exploring consumer attitudes and purchasing intentions of cross-border online shopping
in Korea. Journal of Korea Trade. http://dx.doi.org/10.1108/JKT-10-2017-0093

Henseler, J., Ringle, C. M., & Sarstedt, M. (2015). A new criterion for assessing discriminant validity in variance-based
structural equation modeling. Journal of the academy of marketing science, 43, 115-135.
http://dx.doi.org/10.1007/s11747-014-0403-8

Higueras-Castillo, E., Liébana-Cabanillas, F. J., & Villarejo-Ramos, A. F. (2023). Intention to use e-commerce vs physical
shopping. Difference between consumers in the post-COVID era. Journal of Business Research, 157, 113622.
https://www.doi.org/10.30495/kmsj.2023.1976375.1067. (in Persian)

Hu, Y., Sun, X., Zhang, J., Zhang, X., Luo, F., & Huang, L. (2009, December). A university student behavioral intention
model of online shopping. In 2009 International Conference on Information Management, Innovation Management
and Industrial Engineering (Vol. 1, pp. 625-628). IEEE. http://dx.doi.org/10.1109/1CI11.2009.156

Indriana, D. (2022). The Effect of Dimensions of Hedonic Shopping Motivation and Variety Seeking on Impulse Buying
Fashion Products in Online Stores., international journal of research publications. 114(1), 8-8.

Jabarzadeh, Y., Hosseini, S. S., Nikkhah, Y., Shokri, S., & Sabri, P. (2020). The role of social media involvement and tie
strength moderation in relationship between trust and visit intention in the tourism industry of Tabriz. Journal of
Tourism and Development, 9(4), 153-168. 10.22034/JTD.2019.183357.1714 (in Persian)

Jadil, Y., Rana, N. P., & Dwivedi, Y. K. (2022). Understanding the drivers of online trust and intention to buy on a website:
An emerging market perspective. International Journal of Information Management Data Insights, 2(1), 100065.
http://dx.doi.org/10.1016/j.jjimei.2022.100065

Jami Pour, M., Taheri, G., & Ebrahimi Delavar, F. (2020). Developing a model for trust in the social commerce by
investigating the impact of the quality of social websites in the tourism industry. Journal of Business Administration
Researches, 11(22), 25-54. doi: 10.22034/jbar.2020.1571 (in Persian)



http://dx.doi.org/10.22146/jieb.39848
http://dx.doi.org/10.1016/j.jbusres.2023.113870
http://dx.doi.org/10.1108/JHTI-06-2019-0080
http://dx.doi.org/10.1007/978-94-007-4126-3_21
http://dx.doi.org/10.1177/2278533720923486
http://dx.doi.org/10.1016/j.jretconser.2013.08.003
https://www.statista.com/aboutus/our-research-commitment
https://www.statista.com/statistics/288487/forecast-of-global-b2c-e-commerce-growth/
http://dx.doi.org/10.1108/RAMJ-07-2020-0038
https://doi.org/10.1108/SAJM-02-2021-0017
http://dx.doi.org/10.25105/imar.v18i2.3873
https://doi.org/10.2307/3151312
https://doi.org/10.1016/j.ijinfomgt.2018.01.013
http://dx.doi.org/10.1016/j.jretconser.2022.103000
http://dx.doi.org/10.1108/JKT-10-2017-0093
http://dx.doi.org/10.1007/s11747-014-0403-8
https://www.doi.org/10.30495/kmsj.2023.1976375.1067
http://dx.doi.org/10.1109/ICIII.2009.156
http://dx.doi.org/10.1016/j.jjimei.2022.100065

OV e e g s gl / L o g 880 5 53 Jgeans Jol pe 5 olaiel b BSS jme culis ;) 5 bad o w A U, L;‘-ul-\d-‘);ﬁt

Jiang, L. A., Yang, Z., & Jun, M. (2013). Measuring consumer perceptions of online shopping convenience. Journal of
Service management, 24(2), 191-214. http://dx.doi.org/10.1108/09564231311323962

Jiang, L., Jiang, N., & Liu, S. (2011). Consumer perceptions of e-service convenience: an exploratory study. Procedia
Environmental Sciences, 11, 406-410. https://dx.doi.org/10.1016/j.proenv.2011.12.065

Jung, H. S., & Yoon, H. H. (2012). Why do satisfied customers switch? Focus on the restaurant patron variety-seeking
orientation and purchase decision involvement. International Journal of Hospitality Management, 31(3), 875-884.
http://dx.doi.org/10.1016/j.ijhm.2011.10.006

Karunasingha, A., & Abeysekera, N. (2022). The mediating effect of trust on consumer behavior in social media marketing
environments. South Asian Journal of Marketing, 3(2), 135-149. http://dx.doi.org/10.1108/SAJM-10-2021-0126

Khalili Palandi, F., Kordnaeij, A., Khodadad Hosseini, S. H., & Shirkhodaie, M. (2022). Conceptualizing the Dropshopping
of Z Generation from the Perspective of Constructivist Theory. New Marketing Research Journal, 11(4), 21-34.
https://doi.org/10.22108/nmrj.2021.128873.2455 (in Persian)

Kiarazm, A., Forozandeh Dehkordi, L., Mahmoudi Maymand, M., & Hosseini, M. H. (2020). Design and explain the pattern
of online shopping improvement based on the Customer decision-making process. Journal of Business
Administration Researches, 12(23), 277-308. https://doi.org/10.22034/bar.2020.9626.2554 (in Persian)

Liu-Thompkins, Y. (2019). A decade of online advertising research: What we learned and what we need to know. Journal
of advertising, 48(1), 1-13. http://dx.doi.org/10.1080/00913367.2018.1556138

Lu, J. (2014). Are personal innovativeness and social influence critical to continue with mobile commerce?. Internet
research, 24(2), 134-159. http://dx.doi.org/10.1108/IntR-05-2012-0100

Mofokeng, T. E. (2023). Antecedents of trust and customer loyalty in online shopping: The moderating effects of online
shopping experience and e-shopping spending. Heliyon, 9(5). https://doi.org/10.1016/j.heliyon.2023.e16182

Mohsenin, Sh., & Esfidani, M. (2017). Structural equations based on partial least squares approach with the help of
smart_pls software (educational and practical). Tehran: Mehraban Publishing Institute. second edition. (in Persian)

Moon, N. N., Talha, I. M., & Salehin, 1. (2021). An advanced intelligence system in customer online shopping behavior and
satisfaction analysis. Current Research in Behavioral Sciences, 2, 100051.
http://dx.doi.org/10.1016/j.crbeha.2021.100051

Mortazi, R., Seyed Ali Nejad, A., & Jalilvand, M. (2023). Providing a model for improving competitive advantage, trust and
behavioral intentions towards sports products in leading sports stores in the field of augmented reality technology
(case example: Generation Z). scientific journals database Islamic Azad University, 3(1), 70-81.

Petcharat, T., & Leelasantitham, A. (2021). A retentive consumer behavior assessment model of the online purchase
decision-making process. Heliyon, 7(10), e08169. http://dx.doi.org/10.1016/j.heliyon.2021.e08169

Priporas, C. V., Stylos, N., & Fotiadis, A. K. (2017). Generation Z consumers' expectations of interactions in smart retailing:
A future agenda. Computers in Human Behavior, 77, 374-381. http://dx.doi.org/10.1016/j.chb.2017.01.058

Priporas, C. V., Stylos, N., & Kamenidou, I. E. (2020). City image, city brand personality and generation Z residents' life
satisfaction under economic crisis: Predictors of city-related social media engagement. Journal of Business Research,
119, 453-463. http://dx.doi.org/10.1016/j.jbusres.2019.05.019

Rai, N. (2013). Impact of advertising on consumer behaviour and attitude with reference to consumer durables. International
Journal of Management Research and Business Strategy, 2(2), 74-79.

Reena, M., & Udita, K. (2020). Impact of Personalized Social Media Advertisements on Consumer Purchase
Intention. Annals of the University Dunarea de Jos of Galati: Fascicle: I, Economics & Applied Informatics, 26(2).
http://dx.doi.org/10.35219/eai15840409101

Rita, P., Oliveira, T., & Farisa, A. (2019). The impact of e-service quality and customer satisfaction on customer behavior
in online shopping. Heliyon, 5(10). http://dx.doi.org/10.1016/j.heliyon.2019.e02690

Stephanie Chevalier,(2023). Gen Z online shopping behavior — statistics & facts. https://www.statista.com/topics/11087/gen-
z-online-shopping-behavior/#topicOverview.

Sun, Y., Shao, X,, Li, X, Guo, Y., & Nie, K. (2019). How live streaming influences purchase intentions in social commerce:
An IT affordance perspective. Electronic commerce research and applications, 37, 100886.
http://dx.doi.org/10.1016/j.elerap.2019.100886

Tarhini, A., Alalwan, A. A., Al-Qirim, N., & Algharabat, R. (2021). An analysis of the factors influencing the adoption of
online shopping. In Research Anthology on E-Commerce Adoption, Models, and Applications for Modern Business
(pp. 363-384). IGI Global. http://dx.doi.org/10.4018/978-1-7998-8957-1.ch019

Tran, T. P., Muldrow, A., & Ho, K. N. B. (2021). Understanding drivers of brand love-the role of personalized ads on social
media. Journal of Consumer Marketing, 38(1), 1-14. http://dx.doi.org/10.1108/JCM-07-2019-3304

Tunsakul, K. (2020). Gen Z consumers’ online shopping motives, attitude, and shopping intention. Hum. Behav. Dev.
Soc, 21, 7-16.

Vasi¢, N., Kilibarda, M., & Kaurin, T. (2019). The influence of online shopping determinants on customer satisfaction in
the Serbian market. Journal of theoretical and applied electronic commerce research, 14(2), 70-89.
http://dx.doi.org/10.4067/S0718-18762019000200107

Wetzels, M., Odekerken-Schroder, G., & Van Oppen, C. (2009). Using PLS path modeling for assessing hierarchical
construct models: Guidelines and empirical illustration. MIS quarterly, 177-195. http://dx.doi.org/10.2307/20650284



http://dx.doi.org/10.1108/09564231311323962
https://dx.doi.org/10.1016/j.proenv.2011.12.065
http://dx.doi.org/10.1016/j.ijhm.2011.10.006
http://dx.doi.org/10.1108/SAJM-10-2021-0126
https://doi.org/10.22108/nmrj.2021.128873.2455
https://doi.org/10.22034/bar.2020.9626.2554
http://dx.doi.org/10.1080/00913367.2018.1556138
http://dx.doi.org/10.1108/IntR-05-2012-0100
https://doi.org/10.1016/j.heliyon.2023.e16182
http://dx.doi.org/10.1016/j.crbeha.2021.100051
http://dx.doi.org/10.1016/j.heliyon.2021.e08169
http://dx.doi.org/10.1016/j.chb.2017.01.058
http://dx.doi.org/10.1016/j.jbusres.2019.05.019
http://dx.doi.org/10.35219/eai15840409101
http://dx.doi.org/10.1016/j.heliyon.2019.e02690
https://www.statista.com/topics/11087/gen-z-online-shopping-behavior/#topicOverview
https://www.statista.com/topics/11087/gen-z-online-shopping-behavior/#topicOverview
http://dx.doi.org/10.1016/j.elerap.2019.100886
http://dx.doi.org/10.4018/978-1-7998-8957-1.ch019
http://dx.doi.org/10.1108/JCM-07-2019-3304
http://dx.doi.org/10.4067/S0718-18762019000200107
http://dx.doi.org/10.2307/20650284

VP e osledn SBT3l e sla i sl OA

Yang, J., Teran, C., Battocchio, A. F., Bertellotti, E., & Wrzesinski, S. (2021). Building brand authenticity on social media:
The impact of Instagram ad model genuineness and trustworthiness on perceived brand authenticity and consumer
responses. Journal of Interactive Advertising, 21(1), 34-48. http://dx.doi.org/10.1080/15252019.2020.1860168

Yilmaz, Z. (2022). Ranking online shopping websites by considering the criteria weights. Journal of Business Research,
144, 497-512.

Zarepour Nasirabadi, E., Ghiasaabadi Farahani, M., & Sadeghi, M. (2023). Exploring the Influence of Self-Disclosure,
Privacy Concerns, and Satisfaction on Peace of Mind in Social Media Marketing: A Case Study of Digikala
Customers. Journal of Business Management, 15(3), 622-645.
https://www.doi.org/10.22059/jibm.2023.340962.4342 (in Persian)

Zhang, Y. (2022). Variety-Seeking Behavior in Consumption: A Literature Review and Future Research
Directions. Frontiers in Psychology, 13, 874444. https://doi.org/10.3389/fpsyq.2022.874444

Zhao, H., Yao, X., Liu, Z., & Yang, Q. (2021). Impact of pricing and product information on consumer buying behavior
with customer  satisfaction in a mediating role. Frontiers in Psychology, 12, 5016.
https://doi.org/10.3389%2Ffpsyq.2021.720151.



http://dx.doi.org/10.1080/15252019.2020.1860168
https://www.doi.org/10.22059/jibm.2023.340962.4342
https://doi.org/10.3389/fpsyg.2022.874444
https://doi.org/10.3389%2Ffpsyg.2021.720151

