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Descriptive Statistics

Mean Std. Deviation N
sustainablity 2.9239 51893 445
internal 3.1108 51726 445
cultural 3.0770 49827 445
green 2.9945 73633 445
social 2.9850 56809 445
innovative 3.0216 65216 445
lean 3.1232 58178 445
strategy 3.0301 S1178 445
ethical 3.0503 54212 445
humanity 2.9778 57612 445

ol sbeulidh sladus - Jgua
Variables Entered/Removed”
Model Variables Entered | Variables Removed Method
humanity, green,
innovative, lean,

strategy, social,
ethical, custom, inner”

dimension( 1 Enter

a. All requested variables entered.
b. Dependent Variable: sustainable

Ga8ad Jus (sLa yadio [ gau S ) Julai -0 Jgaa

Model Summaryb
Change Statistics

Std. Error .
i Sig.
Model R [RSquare A%‘:Z;‘iR ofthe | pcouare e
Estimate Change F Change| df1 | df2 Chal
ngel
dimension0\ | .585° 342 329 42517 342 25.157 9 1435].000

a. Predictors: (Constant), humanity, green, innovative, lean, strategy, social, ethical, custom, inner

b. Dependent Variable: sustainable

a8ai algs Jas uilsyl g Julad Jgan—F Jgua

ANOVA"®
Model Sum of Squares df Mean Square F Sig.
Regression 40.928 9 4.548 25157 | 000" |
I Residual 78.635 435 181
Total 119.563 444

a. Predictors: (Constant), humanity, green, innovative, lean, strategy, social, ethical, custom, inner
b. Dependent Variable: sustainable
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Coefficients”
Unstandardized | Standardized .
. . Correlations
Coefficients Coefficients
Model st t Sig. 7
B : Beta 0" | partial | Part
Error order
(Constant) 471 181 2.606 .009
internal .000 .050 .000 -.008 994 277 .000 .000
cultural .053 .052 .050 1.014 311 325 .049 .039
green -.029 .031 -.041 -911 363 177 -.044 -.035
social .064 .046 .070 1.388 .166 311 .066 .054
innovative .090 .038 113 2.342 .020 .380 112 .091
lean .059 .040 .066 1.455 146 .303 .070 .057
strategy 227 .044 224 5.104 .000 404 238 .198
ethical 235 .044 245 5.288 .000 450 246 206
humanity 110 .043 122 2.582 .010 388 123 .100

a. Dependent Variable: sustainable
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